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First time DJs learn early that the secret to being successful is 
lots of practice. And many of you did...on Gemini equipment. 
And as you improved, so did we, with specialty features like kill 
switches, quartz-lock, frame accuracy, digital sampling, and much 
more, in fact, Gemini has the fullest, most complete line of DJ 
products in the world. All hacked by one of the best warranties 
in the business. Skip the hype. Stick with ^ - 

Gemini. See your dealer today or check 
us out at www.geminidj.com. I ^ 

199BGemim Snufid PnkducisITwp., 8 Germak Drive, Caiteret NJ(l?008 Ptiane-S00-47G-8£33 Fax-?32-SGO-S0E^O 
28SlEvui« Slrtet Hollrweod.a33{ao Phono »S4^920-1400 Fax »4 921M105 
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Commercial 



What is the 

Commercial Series? 
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The Commercial Series is a new group of rugged, high performance light¬ 
ing effects designed for ciubs, working DJs, bowling centers etc. to have 


an ^intelKgent** looking light show without the cost of intelligent lighting. 
Various features may include: Master/slave; linkable via XLR cable; DMX 
channels; internal programs; and stepper motors. All Commercial Series 
effects come with at least a 1-year limited warranty <Sc»tty II has a 3-year 
warranty). 

The Commercial Series: Gamma Ray, Onyx, Progressor, Scotty 11, 
Verti-Pro, Spin Out, Fearsome 4, Roto-Gobo, Roto-Gobo/OL, 

Water Column/5, Colorchanger 250 DMX and Dynasty. 
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In Search Of... 

THEY REIGN IN SPAIN 

A.Z. 1.9 takes Kurope by storm. 

By Robert Lindquist 

Industry News 

STORM CLOUDS ON THE HORIZON_ X 

Could you be in danger of losing 50 percent of your business? 

By Art Bradlee 

Creative Selling 

YOUR NAME HERE 58 

Are you using promotional freebies to your advantage? 

By Bob Popyk 

New Business 

SWINGIN’ WITH THE SENIORS 74 

Entertaining for seniors is not just profitable, it is good karma. 
ByJ. Roxx 

Special Feature 

ISLAND SOUNDS_TO 

The sound for summer is very, very good... Jah man. 

By Steve Jacob 
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It’s Hot... 

Scoops: 

Vestax PDX-a2 turntable. 

D.A.S. Pf Series speakers 
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LyteQuest Staigazer 3. 
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...BST invites you to take our CD players for a test drive. With a large selection of professional audio equipment designed with specific applica¬ 
tions in mind, BST is sure to have a CD player to meet your specUicatiDns and budget. For mobile DJ applications, check out the C0Af IGG sin¬ 
gle-deck CD player or the COD 20S dual deck model, both of which feature song programmability, push-button cue and loop, and remote-start 
capabilities. For club installations, the EDO 23G is ideal On-the-Dy track searches are simple and dual cue points are a breeze with its jog and 
shuttle wheel Plus, all of these units have LCD display, oversized backlit buttons, pitch control &ttd protection against disc ejection during play. 
Ebr even more advanced features, take the popular CLEVIMC156 or the top-of-the-line dual-deck I7J1D JSff for a spin. BST has just the CD pilayar to suit you. 

BST America • toll free tel 868.GST.QQ14 • toll free fax B86TAXB5T9 * tel 972.353.64G3 • fax 972.353.8490 * wwwbstsaund com 


























Mixers, 

Iivdc 
More 


When it comes to hardware, the most integral part of your DJ 
sound system is your mixer. Granted, you wouldn't get far into the 
show without an amp, speakers or music source, but your mixer is 
the control point, and being in control of a party is a good chunk 
of what makes being a Dj fun. judging by how mixers have been 
changing over the last couple of years, it looks like the mixer 
makers have decided to join the party. Aside from wild new colors 
and graphics, there's been a rebirth of thinking. Features like EQ on 
every channel and balanced inputs are showing up on boards that 
are more reliable and affordable than ever. In this issue, we take a 
look at what mixer manufacturers have done, and are continuing 
to do, to bring to the market Dj mixers that are better than ever. 

Under the heading of music, this issue is loaded with fun and 
informative party starters. Need a party theme that works year 
round? Check out the feature, "Island Sound" which focuses on 
Caribbean music. If one of your goals is to increase your share of 
class reunions, this issue's Play Something We Can Dance To is a 
must-read. 

On a recent trip to Spain, I discovered a Dj firm called A.Z.l .9. 
As in North America, Mobile Dj services in Europe vary greatly in 
scope and size. In a few short years, A.Z.l .9 has increased their 
market from a single country, to much of Europe. How they 
accomplished this is quite fascinating, and quite unique. You can 
read all about it in this issue's In Search Of feature. Here at home, 
our profiled Dj is jim Baxter of Colorado Sound N' Light. As one of 
the true veterans and pioneers of the Dj profession, Jim has earned 
a reputation as an innovator, inventor, problem solver and all 
around handyman for Djs nationwide. 

Lastly, it may say September on the cover but, as this issue goes 
to print, summer is just beginning. We hope your summer is the 
busiest and most profitable ever. And, if by chance, you come away 
with a good story (Dj nightmare or otherwise), all the better, just 
don't forget to tell us about it! 

Robert A. LifuUjuist 
Eciitor-hi-Chief 
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PWRS15 SUBWOOFER 


When you live to throw down the perfect mix, you demand 
speakers that sound as good as your performance. WTien your passion 
is to be in the groove that turns your dance floor into a sea of sweat and 
skin, you demand low, hard-hitting bass. Wlien your goal is to project 
a clear, commanding vocal presence above and beyond your mix, you 


we’re' deadJseriou^s about our Engineering. WeVe 


ers in our own 


The Pointe atSouth Mountain •^454§ E^Ba^eliri6S0ad'*> Fftoehiic, 'AZ 8^040 

602-438*445 • 800-CALlcKITX"*^wWw.mtxau^bidxdm 


nd Power are 

















S WINE DANCE SAVVY 

I've helped many a DJ in the past. 
Now it's my turn to ask for help. 

I'm very embarrassed to ask this. 
I've been DJing for 11 plus years 
and have NEVER had a request for 
the Dollar Wine Dance. Now I have 
been asked to teach a group how to 
do the dance. I know the basics, 
but does anyone know where I can 
get some instruction tips? 

Jeff 

online 

Oh, the famous Dollar Wine Dance 
from Trinidad. A West Indies carnival 
dance with tremendous energy, ft is 
perfect for the last 3 0 minutes of your 
show, before your closers. 

The "toaster" should call all the 
moves over a dubbed version of the 
song. The toaster is the rapper, emcee, 
party host or, if you are a solo DJ, you! 
The American version that most of us 
use goes like this: 

1. Do the Pelvis Pump: On the call 
of "CENT" shoot your left hip out as far 
as possible. On the call of "S CENT" 
shoot your right hip out. On the call of 
" 10 CENT" push your butt back and 
on a "DOLLAR " thrust your pelvis 
forward. You then repeat the moves 
much faster. 

2. Then you shake your left hand in 
the air, then your right, and then both 
hands. 

3. Do the Pelvis Pump four times to 
the left and four times to the right. 

During the non-toasting parts you 
need to feel the "carnival" beat and do 
a basic two-step move (front to back) 
with your shoulders shaking back and 
forth. 

The original version is by Arrow and 
is very difficult to find. IVe have it in 
stock in our office if you need a copy. 
Hope you understand the dance a little 
better now. 

John Rozz 
rozzWaol.com 


ANALYZING REALITY 

I am having trouble using my real¬ 
time analyzer for EQing the low 
l' end. Perhaps someone can offer me 
some useful tips. Perhaps better 
mic positioning might help? 

I have an AB 231 31-band EQ 
and a DOD RTAII 31-band real- 
! time analyzer. I have a pair of 
Community CSX 40-32 subwoofers 
that sit on the floor. The main 
speakers are Yamaha S112H2s that 
sit on poles that are inserted into 
the top of the subwoofers which 
puts the horns above people's 
heads. The aossover is a 24 db/ 
octave Furman X-324 that is set 
just above lOOHz with a Linkwitz- 
Riley slope. I usually have the horn 
EQ buttons turned on. 

I use the calibrated mic that 
came with the RTA. I usually set it 
up in about the middle of the 
dancefloor. I used to put it around 
5-1 /2 feet off the ground and point 
it straight ahead. After a suggestion 
from a sound engineer I know, I 
tried raising it to the height of the 
middle of the main speakers and 
pointing it directly at one of the 
mains. 

In either case, I generate pink 
noise and EQ to get a flat graphical 
display on the RTA. With either of 
the two mic positions 1 gave above, 

I usually get an EQ that is pretty 
good for the mid and upper range 
(from around 200Hz on up), 
although sometimes the very top 
end is a little bright and I have to 
cut back the 16kHz and 20kHz a 
little bit. 

The real problem is with the 
low end. If 1 follow the R'FA to EQ 
the low end to the same flat level 
on the display as the mid and high 
end, I get way too much bass; the 
sound is very boomy. I find that I 
have to pretty much ignore the low 
end of the RTA and do a best-effort 
EQ by ear of the low end. Any tips 
are greatly appreciated. 


/ 


Steve and Roberta Rothkin 
Dancemasters Dj Entertainers! 
Poughkeepsie, NY 

Your question left us scratchin' our 
heads so we passed it along to Jim 
Baxter at Colorado Sound N ' Light 
who said: 

Remember, the ear does not have a 
flat EQ curve. An RTA will help locate 
and remove frequency peaks for 
feedback and create a balanced 
acoustical speaker wave response, but 
this may not be what sounds best to 
the imperfect ear. What you see on the 
analyzer and what the ear and brain 
hear is not the same. 

The SPL level you use to set the EQ/ 
RTA setting may change according to 
room conditions. Try an 80db pink 
noise level. Remember, most rooms 
accentuate 160Hz. Try to dip this 
frequency and flatten the bottom 
below 60Hz. You may reach a point 
where you override a sub. Ideally, you 
want to dip, not increase, frequency 
ranges to avoid other problems with 
phasing. As a rule of thumb, never use 
more than ±6db on an EQ. Equalizers 
are like salt and pepper: Use them in 
the right amount for the best taste to 
the senses. 

Also, at the time you set up, there 
are no people to absorb sound so the 
wave is doubling from walls back into 
the mic and probably giving you false 
readings. A bass wave at 40Hz is 34 
feet long (frequency/speed of sound). 
Thus it is easy for such a bng wave to 
cause incorrect readings, in a perfect 
room, or outside, this would not be a 
problem; which Is why outdoor concerts 
sound so good —no walls! 

We Want jCTir 

FEEDBACK! 

Write: Mobile Beat Magazine 
I’.O. Box 309 

East Bocbeater, NT 14445 

e-mail: mobilebeat@aol.com 

Fax: 716-385-363 1 
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LB on the web( 

hltp://www.audk>clinKix.coni 

1*800*773*4235 



Tile IWst Brands at tfs: Best PritS 


/4mvUcM 



ART ODYSSEY 
AUDix. orroPon 

0 ^ PlOiMEEn 


*^Cerwin-V>ga! 

CREST 

DEMON 

FURMAN 

qcwrtini" 

mackie: 


SHVS^' 

sor~> i G 

sraxTon 

Ibclimcs 


■X/lartH^ VSestax 


Call Us! 1*800*773*4235 


PROUD OF YOUR 
WHEELS? 

It's almost time for Mobile Beat's 
annual DJ/KJ truck, van and trailer 
issue! Here's your chance to show 
off your custom painted and lettered 
vehicle. If you'd like to see a photo 
of your DJ/KJ truck, van or trailer 
displayed proudly in our next 
issue... get it in gear now! We need 
your photo no later than July 10. 
Send it to: Mobile Beat Van Issue, 
P.O. Box 309, East Rochester, N.Y. 
14445. 

NEW CD SLEEVE SOURCE 

What's 
one-third 
the 

weight of 
a CD 
jewelcase, 
and 
doesn't 
shatter if 
you drop 
it? It's the 
Jewelsleeve. 

This new 
CD storage device is virtually 
indestructible (in normal use). There 
are no hinges to break and there are 
locations for all parts of the original 
label. The Jewelsleeve™ measures 5 
1/4 inches wide by 6 1/4 inches 
high. That's a little over 1/4 inch 
wider than a jewel case, so be sure to 
measure your case before ordering. 
Price per sleeve (in packs of 1OO) 
slide from 30 to 40 cents per sleeve, 
depending on your order. They're 
available from the Jewel Sleeve Co., 
P.O. Box 147 Nutley, N.J. 07110. For 
more information, call (973) 667- 
9106 or visit their Web site at 
www.jewelsleeve.com. 

RHINO CD EXCHANGE 

With Rhino Records Insane CD 
Exchange program, you can 
exchange any various artist, best-of, 
or reissue CD from any label or mail 
order house for a Rhino disc of your 
choice, absolutely free! I'he program 
runs through December 31,1998 



and is limited to one CD exchange 
per household (They may be crazy, 
but they're not stupid!). Call (888) 
615-3885 or visit the Rliino Web site 
(rhino.com) for the rules before 
returning any product. 

What will Rhino do with all the 
unwanted CDs? The label plans to 
redecorate its A&R department by 
removing the existing carpeting and 
replacing it with flooring made from 
the pulverized, recycled compila¬ 
tions and reissues. 

COT TALENT? 

As the gap between DJ, KJ and 
musician narrows, all are looking for 
ways to showcase their talent. If 
you're a DJ or KJ who also plays or 
sings in a country band, this could 
be your big break. Jim Beam is 
inviting all unsigned country music 
bands and musicians to submit their 
best performance on audio or video 
tape for the Sixth Annual Jim Beam® 
Country Music Talent Search. Acts 


perform in front of music industry 
professionals. You have until August 
22 to participate. For official rules 
and entry info, call (800) 290-2604. 

IT ACTUALLY COSTS LESS 

In our last issue, the price listed for 
Gemini's CDJ-1200 top load CD 
player was $619, but the model can 
be found "on the street" for around 
5450. 
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Remember wHe3 CD 
and ch 


came along 
Ing? 




The Vestax CDX- 12 . The world’s first top loading CD player with a built-in DJ mixer. 


As good as compact disc players are, they still have limitations 
for DJs . After all, you can't mix on a CD Player, right? 


You can if you’re using a Vestax CDX-12. 

With the Vestax CDX-12, you get more than 
just a CD player ■ you get a CD work station. 
Don't let the compact size fool you - it has 
exclusive features we guarantee you won’t 
find anywhere else, because there’s nothing 
else like it on the D) market. 


Also available - Vestax CDX-35 
High Performance CD Player 
for Professional Use. 


l-'F 


« p • • > ^ HP"' p • • p ~ * 


Like a stereo mixer with a built-in cross fader. Additional inputs 
so you can add turntables and other sources into the mix. 

Quick disc changes because of the wide 
open CO covers. Pitch adjustment up to 
87o. A dual function joystick for pitch 
bending and cueing. And more. Of course, 
all shockproof to prevent skipping. 




Take the next step yourself. Arrange to mix 
on the innovative Vestax CDX-12 today. 


Vestax 

(ilVE E>JS WHAr they WAKiT 

Exclusive US Distributor: 2821 Evans St., Hollywood, FL 33020 • Tel 954.929.8999 • Fax 954.929.0333 
e-mail: info@tracoman.com • web; http://www,tracoman.com O1997 Tracoman 








Make Your Colors Soar 


A new dichroic color changing system from Ness, 
The Eagle’^’ DJA-418. offers 32 vivid beams that 
tumble, cross, rise, fall and change color while 
sweeping the venue to the beat of your mix—an 
effect sure to exhilarate your crowd, be it in a 
banquet hall or nightclub. The Eagle^*^ uses 20 
highly polished, clear glass lenses, along with 
newly designed dichroics to create sharp moving 
beams. A centrally located DC motor is connected 
to a specially designed bulbs array. The beat 
activates the motor, which changes the lamp 
positions while the attached color wheel swings 
freely from side to side, providing a flock of 
unique effects. It is equipped with a sensitivity 
control. Two bulbs, either 300W/120V 64514s or 
300W/220V 64516s, make up the unit’s light 
source. They’re inside a sheet metal housing with 
a painted navy blue finish, measuring only 15" x 
14” X 11" and weighing 18 pounds. Electrical 
requirements are 110V/60Hz or 220V/50Hz with 
a maximum seven amps. 



Ness 

111 South State Street, Hackensack, NJ 07601 
Tel: (201) 646-3522 • Fax: (201) 64&1922 
Web site: http://www.nesslighting.com 



Numark Industries 

H Heimsman Road, North Kingstown, Rl 02852 
Tel: (401) 295-9000 • Fax: (401) 295-5200 
Web site: http://www.numark.com 


And Now It's Time For Some 
Truly Moving Vocals... 


Four new wireless microphone systems from Numark promise you 
the freedom to get carried away as an emcee, without anything 
{like a cable) holding you back. The WS-lll/WS-121 tabletop 
wireless microphone systems and the WS-212/WS-221 rack- 
mountable wireless microphone systems have many useful 
features in common, plus those unique to the intended applica¬ 
tion of each unit. All the units have front panel gain controls with 
signal strength displays for each mic, three-way on/mute/off 
switches, and use quartz crystal oscillators to ensure signal 
stability and resistance to interference. They are all non-diversity 
systems and are available in multiple frequencies. The tabletop 
models, the WS-111 (1 mic) and WS-121 (2 mics), have telescop¬ 
ing antennae, while the rack-mountable WS-212 (1 mic) and 
WS-221 (2 mics) feature removable, magnetically mountable 
antennae, as well as separate rack-mount ears for optional 
tabletop or rack use. If you are about to make the move to 
wireless or are looking to replace the hand-held that a singer left 
with after your last karaoke gig, these new mics from Numark 
may be your mobile solution. MSRP: WS-111 $195, WS-121 
$370, WS-212 $370, WS-221 $420 
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Can^t Get the Road 
Out of Your Head? 

Sennheiser has recently introduced a 
new line of headphones, including two 
models which are particularly suited to 
“mobile" consumers and one designed 
primarily for home stereo use. The HD 
400 Headmax is lightweight (just 4.6 
oz.) as well as light on the budget. It 
features Sennheiser’s exclusive 
Hypermax ergonomic design and a self- 
adjusting headband for an excellent fit, 
especially for those of you who can't 
stop moving. Hypoallergenic ear pads 
are standard. With the same move¬ 
ment-friendly features and proprietary 
Duofol diaphragms, the HD 470 
Headmax (pictured) is designed for 
high-quality sound reproduction as well 
as mobility. This model also has a 
single-sided, oxygen-free copper cable. 
For more sedate applications that 
require high-definition sound reproduc¬ 
tion, the HD 570 Symphony Headset 
comes equipped with lightweight 
aluminum voice coils, rare earth 
neodymium-ferrous magnets and a 
BioNetic design that adapts the 
headphones to the shape of the head. 
MSRP: HD 400 - $39.95; HD 470 - 
$59.95; HD 570 - $169.95 

Sennheiser 

1 Enterprise Drive, P.O. Box 987 

Old Lyme, CT 06371 

Tel: (860) 434-9190 

Fax: (860) 434-1759 

Web site: http:// 

www.sennhelserusa.com 


Weight Loss Plan 

Caltron Industries, who bring you Anvil and Caizone cases, have introduced a new 
line, Majecal Plastic Cases. These cases are made with the latest vacuum form 
technology from top quality plastic, and utilize heavy gauge aluminum tongue-and- 
groove valances. Reliable spring-loaded latches and heavy-duty cai rymg handles are 
standard. To help your system shed pounds, the Majecal line includes 2. 4. 6, 8 
and 12 space rack-mount cases, microphone storage cases, cable/utltity cases and 
standard briefcases (executive and foam-filled). For those of you with unique 
equipment configurations is Majecal's custom case line, featuring over 50 molds in 
varying sizes. Case interiors can be foam-lined (1- 2 inches), foam filled (pick-n- 
pluck foam), or have die-cut foam inserts. 

Majecal Plastic Cases / Anvil Cases 

15650 Salt Lake Avenue, City of Industry, CA 91745 

Tel: (800) 359-2684 / (626) 96&4100 • Fax: (626) 968-1703 




Design: Mobile 2-Piece, S-W'iay • 'Rveeter: 22XT'‘ 'Htaniiim Compression 
Driver • Woofer (top): 15" Sheffield* Speaker Sub: 18' Kevlar* Coated, Bla''k 
Widow • Speaker Crossover: Advanced Passive Crossover Employing 
Premium Polypropjdene Capacitors • Horn 90“ x 45“ Constant Directivity 
Horn • Passive Biamp: Special Inputs for Biamp Operatior. in Addition to the 
Full-Range Inputs * Size Compact Design for Ease of Duirsportatton • 
Hardware: Durable Black Carpet, High Impact Polymer Corners. Hea\T Duty 
Recessed Handles, Stand Adaptor with Chrome-Plated Pole. 16-Gauge • Low- 
Frequency Limit 35 Hz * Maximum SFL: 121 dB • System Impedance 4 Ohms 
• Power Handling. 1200 Peak, o-OO Program, 350 Continuous 


The MONITOR Magazine is a publicaton liftiij wrih Ihe latest informaticxi 
musicians want to know. To receive 4 issues for only S5 
(price good in U.S. only) send check or money order to; 

Monilor Magazine.Peavey Electronics 711 A Street Meridian, MS 39301 
(601) 483*5365 • Fax (601) 486-1278 ■ luip: 'www.peavey com * ©1997 


Over l^e Edge lllll 

TKunderous ^ 




Seal 


Mmd-Bogglmg 


The DJ Magazine 


13 










* iv www.shermannet.com % 

- 'f - i.' * 

' " Often Imitated Never Duplicated 

(800) 645-6513 Ext.3025 Fax (516) 546-7024 

Customer Service Hours: Mon-Fri 9AM -5:30PM EST 
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IT’S HOT 


The Motor 
Rides Even 
Lower 



Eight years after 
rolling out a truly 
unique speaker 
technology, 

Servo Drive has 
introduced a new and 
improved version of 
its Contra Bass 
subwoofer. The 
Contra Bass unit 
uses a patented high 
speed rotary 
servomotor and belt- 
drive instead of the 
voice coil / magnet / 
transducer system found in most speakers. This unit has been 
souped up to produce an extended low-frequency range of 16Hz 
to 125Hz: and its motor technology allows for greater cone 
excursions and thus higher output in a more compact enclosure. 
The Contra Bass will add a cinematic feel to your system's low 
end, but with a minimum of harmonic distortion. Also, to further 
improve performance, ServoDrive has recently re-engineered the 
transfer coupling to increase cone excursion and optimize 
acoustic alignment. The bottom line is, if you hook up a Contra 
Bass subwoofer, get ready to rumble! MSRP: $2,995 


ServoDrive, Inc. 

1940 Lehigh Avenue 
Glenview, IL 60025 

Tel: (847) 724-5500 • Fax: (847) 724-4847 
Web site: http://www.servodrive.com 


Amps From Outer Space 

Taking their MosFet amps to the next level, Ashly Audio has 
incorporated new components and truly Space Age material into 
its redesigned FTX Series III MosFet Power Amplifiers. The Ashly 
FTX-1001, RX-1501 and FTX-2001, now in metal TO-3 cans, 
contain some of the newest available components, enabling 
them to run longer and harder into true 2 ohm loads. Owning one 
of these amps would not only give you the benefit of Ashfy's 
reputation for putting together solid, reliable devices, but you 
could honestly say you possess a piece of space technology. The 
new larger aluminum heatsink is coupled with a thermally 
conductive insulating material used in communications satellites. 
These elements, combined with quiet, guided, forced-air fan 
cooling, make up Ashly’s Advanced Thermal Management (ATM) 
system. This design has resulted in up to a 20 percent increase 
in heat dissipation, with an accompanying improvement in 
lifespan and reliability. In other words, these MosFets can help 
lift your performance into orbit, and keep it there longer, with 
less chance of crashing. 

Ashly Audio Inc. 

847 Holt Road, Webster, NY 14580 

Tel: (800) 828-6308 / (716) 872-0010 • Fax: (716) 872-0739 
Web site: http://www.a5hly.com 
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The inside scoop from the producer of 
the Mobile Beat DJ Show and Conferences. 


BY Mike Buonaccorso 


I 



No doubt ibe 1999 Los Vegas Mobile Beot Show will prove to be yet another 
opportunity to sharpen your skills and see the latest happenings In the fost- 
chonging DJ world. Alter reviewing a file of your attendee surveys, e-mail, and 
letters, many of your suggestions hove been implemented as the show continues 
to grow ond tries to occommodate what is most important to our attendees. 

For the winter 1999 show, once again at the Tropicano Hotel in Los Vegas, 

Nevada, the exhibit area has been moved to the Tropicano Pavilion area, allowing 
almost DOUBLE the floor space of this year's show. Food, beveroges and seating 
will be ovailable in the exhibit area. The dotes are a bit earlier next year, January 
13-15, partially os o result of mony DJs who said the latter part of January 
involved them in o lot of bridal shows. The new dote change brings the show 
within the some week of the CES [Consumer Electronics Show). While not a true DJ 
or audio show, everyone in the music business should attend at leost one CES show 
in their lifetime! For more Information on CES, coll (703) 907-7600. 

The dates ore also still convenient to those needing a Saturday night stay-over on 
airfare. United Airlines hos once again been selected the official oirlines of the 
show, offering a 10% discount off the unrestricted midweek coach fare or 5% off 
the lowest applicable fare. By purchasing your ticket at least 60 days in advance 
of your scheduled travel you will receive an additional 5%! Coll U.A. at (800) 
521-4014 ond refer to group #522X0. And in o town where hotel room rates 



Registration form 
is on page 54 


fluctuate like the stock 
market, we seem to have 
gotten in on the right end 
of things, with a $59 per 
night rate, DOWN from last 
year's $70! Need a room? 
Call the Tropicano at (BOO) 
634-4000. 










V E 



I 


January 13 • 14 • 





Early arrivals will also be 
able to toke care of 
registrotion long before the 
first semtnor, with badges 
avoiiable all day on 
Tuesday, January 12, or at 
the preregistrotion event 

Tuesday night. V/ednesday morning reghtralion will open a full two hours before the 
show officially begins. So it's still o good deal to pick up a $99 full show pass before 
rates increase September 10. In the next issue we'll talk about some of the unique and 
exciting events that are to take place at the show! And if you'd like to get directly 
involved with the show, see page 111. 


Coming Soon: The MB Summer Show! 


h 

t 



Pitching the Strike Zone 

Now you can put digital technology to work in partnership with 
your turntable with the new Vinyl Touch Classic dual turntable 
pitch equalizer. Exclusively distributed in the United States by 
Tracoman Inc., this handy device solves a problem for real-time 
vinyl that has already been handled for CD users: key shifting. 
The Vinyl Touch Classic uses digital technology to let you speed 
up or slow down your turntable with no change of pitch. It also 
removes the "wobble" that results from braking or pushing the 
platter manually. You can even run 33 rpm records at 45 rpm and 
vice versa with this unit. A turntable calibration function is 
included as well as a bypass function, just in case you like that 
Chipmunks’ sound. Interfaces are available for Vestax, Technics, 
Gemini and BST turntables. The Vinyl Touch Classic is made by 
Mix Machines of Germany, makers of the original BeatCounter 
Modular. 

Tracoman Inc. 

2821 Evans Street, Hollywood, FL 33020 
Tel: (954) 928-8999 
Fax: (954) 929^333 / (888) 9TRAC0M 
Web site: http://www.tracoman.com 


New Ways To Be In a Haze 

Three new fog machines from American DJ Supply offer a variety 
of ways to get your dancefloor all misty and, of course, get the 
most out your light show. 

The first on the list, the Haze Generator, gives you the ability to 
produce smoke instantly. No warm-uptime is required, so fog 
can spew forth at the touch of a button. This allows you the 
freedom to be more spontaneous any time a fo ggy mood strikes 
you. It requires its own special fog juice, Haze/G liquid, which is 
odorless. The Haze Generator can produce 3,500 cubic feet of 
fog per minute. It has a 30-foot remote controller with timer and 
LED indicators. It weighs 27 pounds and measures 19" x 9.75" 

X 9.25". MSRP: Haze Generator is $695,1-liter c of Haze/G 
Liquid is $25.99. 

American DJ Supply’s two other new offerings are the Fog Hog Jr. 
and The Shadow professional foggers. Both of these units are 
extremely compact, measuring 5.25" x 6" x 12.5" and weighing 
only 9 pounds each. Though small, they can both roll out 2,500 
cubic feet per minute, making them ideal for close-corridor 
venues. The Shadow includes a 10-foot remote, while the Fog 
Hog Jr. features a 25-foot remote, along with optional wireless 
remote (150-foot) and timer control capability. A precision AC 
piston pump, 700-watt heater, 1-quart internal tank and hanging 
bracket are standard on both units. MSRP; The Shadow - 
$149.99; Fog Hog Jr. - $165 

American DJ Supply, 4295 Charter Street 
Los Angeles, CA 90058 
Tel: (800) 322-6337 • Fax: (213) 582-2610 
Web site: http://www.americandj.com 


16 


MOBILE BEAT 


















mi. 




t- r 




!^1 


/ 


/ 


-:: j 


klS 








:-\ 


va 


r^ 




fs 


f< 




* ; * 
'-* V 




'>> 


I**! 


MTo I 




h 






1 


?r 

f ^ 

1 


2000’S 


m 


B 


H & F 


TECHNOLOGIES, I NC. 


'- '-I-.' 


«* 


M 




akt Wivei with sound products froin Audi 


quilHyp dfpandabHity, and innovative 


X* 1 


product! deliver txctptiorvil 
itivf prices, true sound value. 


We offer a full tine of microphones, wireless microphones and headphones, designed and manufactured 
to make you stand out in the crowd as a distributor, or performer. Please catl (Boo) 6B1-8049 for a free 
listing of our pro*audio products and let us show you how to mike waves. Audio looo'S, Sound Quality 
For Today And The Next Century. 


650 FUW^ AVE, STEI. momSlK CA 93021 
TdieD5jS23*2759 loll Fr^e (600)6614069 
Fax 
































Mix Well Before Cooking 


New from Gemini is the CDM-1000 professional stereo preamp mixer. 
This unit offers four stereo channels and can accommodate any input 
or output configuration. The CDM-1000 was especially designed to 
complement a Gemini CDJ'1200 top-loading CD player. Each channel 
offers -26dB of cut for low, mid and high ranges and an LED to 
monitor levels. Balanced master outputs and three mic inputs are 
provided, plus state-of-the-art cueing technology to help you cook up 
your best mix. The CDM-1000 is covered by a three-year limited 
warranty, which does not include the crossfader. 


Gemini Sound Products Corp. 

8 Germak Drive, Carteret, NJ 07008 
Tel: (800) 476-8633 / (732) 802^004 
Web site: http://vvww.gemlnidj.com 


Fax: (732) 969-9090 
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The Trackmaster series. 


It's been nearly two years since we first introduced our Trackmaster. Since 
that time we've explored news ways to improve on the original idea. 
Building on the proven performonce of Trackmaster, along with extensive 
customer feedback, we developed the new Groovemosler series. 

Like its predecessor, Groovemoster features an integroted headshell 
design for easy, tool-free, trouble-free mounting and luminous stylus tip for 
precise cueing in low light. 

We pumped up the output voltage to put more punch in your high ener¬ 
gy donee mixes. Best of all, Groovemaster has improved trocking ond 
increased durability for octive bockcuing and "scratch” mixing. 

You can hear the extra punch of the Groovemoster at your nearest 
music and equipment denier. 

STaNTOIl 

Tilt' fhiiifc of the prtifcsMuiials'' 

101 Sunnyside Blvd., Plainview. NY 11803 
(516) 349-0235 Fax; (516) 349-0230 

Canada; Sounds Distribution 
3411 McMicoll Ave., Unit 1, Scarborough ONT Ml V 4B7 

Tel: (416) 299-0665 Fax: (416} 299-4416 



























132-Pagc Color Catalog 


The Pro Sound 
& Stage Lighting 
catalog is jam 
packed with all 
the hottest 
products, You'D 
find a huge 
selection of pro 
audio, DJ gear, 
recording, keyboards, groove gear, software, 
lighting effects, books & videos, cases, cables, 
hard-to-find accessories, mics and much 
more. Compare thousands of top name brand 

products side-by-side. 
Our low discount prices 
are guaranteed to be 
the best you'll find- 
even 30-days after your 
purchase. Most orders 
are shipped out the 
same day received from 
our giant inventory. 




TeehnlcSt Benon, J^Ct 

Rofand, OSC, Crown, 

Humark, Sony, Skure, Mesis, 
Mackie, Akai, Cerwin-VogB 
American DJ i many more. 


CALL TODAY FOR 
YOUR FREE COPY! 


1-800-672-4268 

Outside the U-S^A. 1-714-891-5914 

Mon.- Fru- 6am - 10pm 
Sat. & Sun. Bam - 5pm (PST) 

Online dialog - www.pssl.coni 

Fax Toll Free 1-888-PSSL-FAX (777-5329) 


Q pro sound 

& STAGE 
LIGHTING' 

11711 Monarch Si, Cianlifn Grove, CA 9i8‘tl 

Sue 


WS,BjC)jlF 



New Fa 



on the Block 


Yorkville Sound introduces you to a new family of "Audiopro" 
amplifiers for 1998, boasting improved features and increased 
serviceability. The following traits are common to all; double rack 
space size, switchable limiter and subsonic filter, toroidal power 
supply, DC, load and thermal protection, front to back quiet fan 
cooling with easy filter access in front, mono/stereo/bridge and 
ground lift switches, Speakon''^'^ and binding post outputs, XLR and 
1/4-inch TRS phone inputs. All "family" members are covered by 
Yorkville's comprehensive ("even if you break it!") two-year transfer¬ 
able warranty (U.S. and Canada only). Like any family, each member 
also has a unique personality. The AP4040 is the most powerful of 
the group, weighing in at 40 pounds, it delivers 2,400 watts into 4 
ohms (1,200 watts per channel), providing the headroom you need 
for your subwoofers and other high-powered speakers, The AP4020 
gives you that same 2,400 watts into 2 ohms, making it optimal for 
multiple speaker situations. Switchable between 2 or 4 ohm opera¬ 
tion at 1,200 watts (600 watts per charnel), the AP2020 is the 
versatile sibling in this family, built to fill your amplification needs. 
MSRPs: AP4040 - $1,399/ AP4020 - $1,399/ AP2020 - $1,099 


Yorkville Sound Inc. 

4625 WItmer Industrial Estate 

Niagara Falls, NY 14305-1390 

Tel: (716) 297-2920 • Fax: (716) 297-3689 

Web site: http://wvvw.yorkvllle.com 

Yorkville Sound Ltd. 

550 Granite Court, Pickering, Ontario, Canada LIW 3Y8 
Tel: (905) 837-8481 • Fax: (905) 839-5776 
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162-15 Jamaica Avenue^ Jamaica NY 11432 
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Shure Microphone SM57 ‘99.99 



Gli Pro DC-4000 MKII 


Pro GA-70 




Crest V 
Series 900 



299.95 


*599.95 


Carver PM700 


729.95 



TURNTABLES 



Drums Machine 
Alesis SR46 

‘299.95 


MIXERS 



Gemini 
PS-626 PRO 

‘159.95 





Numark DM 
llOOXi 

*169.95 


MaddeMS 
1402 VIZ 

$499.95 



Gemini 

PMX-3501 


$199.95 
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If you see any item you need in a different store or magazine, call us for a BETTER PRICE 


Call for a FREE Catalog 



- 1 - 


P- WftPSl 


■ KJ E'luAuf 












































































A Horse Named Smoke 
Comes to Town 


A posse of new features, including digital control, has 
the latest snnoke machine from JEM, the ZR22- 
DMX, poised to take over the workhorse position 
from its older sibling, the ZR20. If you are looking 
for affordable digital capability, this unit delivers 
by adding DMX control options to an already 
powerful analog package. Along with the usual 
smoke operate and delay controls, the 
removable remote panel offers an 8X mode 
which can multiply the standard operate and 
delay times by eight, giving you a tighter rein 
on this unit. It includes a 0 -100 percent 
smoke output adjustment as well. Also 
among the trailblazing features are the 
1,500-watt D-TEC vaporizing system, which 
promises twice the smoke output of conventional 
systems, with a longer running time, and JEM’s “Soft 
Start" electronics package that eliminates noise from 
excessive back pressure. So if more smoke and less noise is 
what your hoedowns require, this could be the animal for you, 
pardner. For mobile use, a custom-built flight case is available, or a flying 
frame with drip tray for permanent installations. Other specs: i.5kW heater, 
heat-up time of 8 minutes, 7 amps (14 amps at llOV) required power, fluid 
capacity of 9.5 liters, single-channel 5 pin XLR in and link for DMX, continuous smoke 


A Case of CD Logic 

Well known for their consumer storage cases, 

Case Logic is now offering a line of interest to 
mobiles. Each case features greater durability and 
capacity and, of course, is lightweight. The Colors 
line of CD carrying cases and DMX-1 CD player 
case include thicker zippers, Koskin pull tabs and 
double-sided black sleeves. Case Logic's patented 
ProSleeve™ technology allows you to carry twice 
as many CDs in the same space as previous 
cases. They are cradled in a soft, scratch-free 
liner, with a thumb tab for easier CD removal and 
insertion. The cases are made of durable nylon 
with thick foam padding and an outer zippered 
pocket. They are also DVD compatible. A variety of 
colors are available, including plum, teal, charcoal 
indigo and black. The following models are 
available: CDX-24/12: CDX-48/24 which includes 
a handle; CDX-72/36, with handle and interior 
accessory compartment, only in plum and teal; 
CDX-200/100 with handle, detachable shoulder 
strap and interior compartment, also in plum and 
teal. For your backup portable CD player and mix 
CDs, the DMX-1 comes with a shoulder strap, belt 
loop, outer snap loop for headphones, and 
zippered access to jacks and complete padding. 
It’s available in black with teal trim, MSRPs: CDX- 
24/12 - $12.99; CDX-48/24 - $19.99; CDX-72/ 
36- $29.99; CDX-200/100 - $54.99; DMX-1 - 
$19.99 


output of 30,000 cubic feet-per-minute and weight of 40 pounds 

JEM 

+44 (0) 1790 754050 



Case Logic 

6303 Dry Creek Parkway 
Longmont, CO 80503 
Tel: (800) 447-4848 
Web site: www.caselogic.com 
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We've ail heard it a thausand times before. The commitment to 
quality speech. But all cliches aside, to be the best there's only 
one way to do things—and that's the right way. Intelligent 
lights, special effects lighting, strobes, parcans, fog and haze 
machines, stands, controllers and more. All backed by one of the 
best warranties in the business. Skip the hype. Stick _ 

US out at www.geminidj.com r V 
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How NOT to 

make a request 


The top 40 lines you hate to hear 


Audience interaction is great.,, but there's 
always someone who just doesn't under¬ 
stand the art of making requests. How 
many of these lines sound familiar to you? 

1. Play some real music. 

2. Play something that somebody actually wants 
to hear. 

3. Play something faster, 
more upbeat. 

4. Play something we can 
dance to. 

5. Play something with a 
beat. 

6. Don't play any crap. 

7. Shut this off! (so what if 
the dancefloor is full). 

8. Nobody likes this; it sucks 
and you suck. 

9. I need a song, but 1 don't 
know what it's called. 

10. Throw on some Zeppelin, 
it'll get the place rockin'. 

11. Thanks, now play the 
whole CD. 

12. So it skips, play it anyway! 

13. Play it! Or I'll knock you 
into next week! 

14. Don't play it, 'cause my 
friend is here and she'll cry. 

15. It's the only song my boyfriend knows how 
to dance to. 

16. Play it and I'll love you forever. 

17. Tliere's fifty bucks in it for you (yea... right). 

18. Next, next, next, next. Play it next. It's gotta 
be next! 

19. Don't play it next, wait 'till I come back. 



20. You didn't just play it! I've been here all night 
and I haven't heard it. 

21. Play it again, no one will notice. 

22. Don't play that, everybody's sick of it. 

23. Nobody cares what you play, they just wanna 
drink. 

24. Everybody'll dance. Everybody wants to hear 
it. 

25. Play it next 'cause we're 
gonna leave right away. 

26. Plav it now or we'll leave. 

27. It's a request... you have to 
play it. 

28. Play it or I'll have you fired. 

29. Hey, remember who's pay¬ 
ing you! 

30. We can't hear it in the back; 
turn it up. 

31. It's too loud up front, turn it 
down. 

32. What songs you got? 

33.1 think it's the third or fourth 
song... just play the whole CD. 

34. You know the song... it goes 
"Da Dun Da Da De Da..." 

35. There's some guy singing and 
a guitar. 

36. You're the DJ, you should 
know it. 

37. What do you mean you don't have it; sure you 
have it. 

38.1 held the tape recorder real close to the TV, it 
should sound fine. 

39. You've got time for one more. 

40. just one more and then we'll leave. Really we 
will. 


A group thanks to the various readers who have randomly and, 
without prompting, sent us these favorite request lines. 
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■pREP OF logging THOSE NCAlTlr JEWEL POXES? 

ON'T CUT YOUR 

Introducing THe oewetSLEeVE^- True archival storage at 1/3 the siie and weight 
of standard Jewel Boxes. Only TUB 4£WtL5L££.Vt offers the following: 

Stores tVEft.'Y P>\R.r of tt)e CO! • !/i ttw SITE afUl WEJSHTl • VOLUME PRJCJNGJ 

k^ep lt» booklet, CO, and tray card together Store three times the number of COs Iccmmical volume pnunq for D4s owottaWe 

HtAVy Ouny PADDED ViNiV * LARGE CUSTOM INDEX! • CUSTOM CARRYING CASES! 

No hinges to break- won't stick to the CD coior-cooied laser-nrady index labels Cany up to *00 CDs at o time flight approvedi 




The OewebUeve Compony P.O. Box M7, Nutlet NJ OTiiO For more info coH us at: t-eoO-0*V»)? or i-97>-*6>gto*, or wsrt us at hnpy/WwJewels>eeve.com. Deoier inquiries welcome. 



How to Light 
Thunder 

Ness has introduced a new way to 
spark some dancefloor fireworks with 
the Techno Rash™ TF-SO. This 
compact, cost-effective unit can be 
used singly or in multiples, and is 
designed for remote or local operation. 
It will add a brilliant flash to either your 
mobile or permanent lighting setup. As 
for durability, it features a high- 
resistance plastic dome, 60-watt, 
long-life flash bulb, and a state^Jf•the- 
art thermo plastic housing. The Techno 
Flash^” TF-80 weighs in at a mere 6.4 
pounds. Its size is 10,1" x 8.3" x 
8.3". It's power rated at 100-125 volts 
at 60Hz or 200-240 volts at SOHz, and 
offers 100 million flashes, with 60 
watts at maximum, for a 15 flash-per- 
second flash tube. Also included: 1 
amp internal fuse, a 1/4-inch mono 
jack 3-10 VDC pulse remote input, and 
positive edge trigger polarity. It comes 
ready to dazzle your dancefloor, with 
bulb, bracket and AC cable. 

Ness 

111 South State Street 
Hackensack, NJ 07601 
Tel; (201) 646-9522 
Fax: (201) 646-1922 
Web site: 

http://www.nesslighting.coin 
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What if you could...! 


What if you could focus full-time on your D] business? 

What if you could duplicate your efforts, without losing quality? 
What if vou could make the DJ business a career instead of a hobbv? 
What if you could join AMS and immediately begin to see results? 

Jeff and Tammy Hooten opened their DJ business in September of 
1997 and, in the first quarter of 1998, did ov’er 100 e\'ents. 

"We added hoo systems during the three slowest tnonlhs of the year. It is 
the best of both worlds...the backing of a national D} company and the 
freedom of running our oitm compmiy. AMS has done all the groundwork 
and iiv simpdy apjply the pyrograms which have been pmoven by years of 
experience and a netzvork of other owners. Wos it worth it? Absolutely!'' 


V •*. 




Jeff and Tammy Hooten 


For more information 
on what AMS can 
do for you, call now: 

( 800 ) 788-9007 

Financing Available 
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SCOOP 



Deseed for battle-style 
competition mixing, this innovative 
turntable is out to wage war 
on the others. 



TESTBENCH 

components were 
tuct evaluation. 


Supeitable 


CMX-ONE 


Ige; 

M447X 


w.rr.'TTT 

^ ISTIMCI600 



j^al Exciter 104 


10 


Wdn€» S-V7000 


> * 1^* 



N o turntable on the market today has successfully dupli 

cated the speed, stability, and overall feel of the DJ indus 
try standard Technics SL-1200MKI1... until now! 

The impressive PDX-a2 vertical turntable from Vestax introduces 
an exciting advancement in design innovation and boasts potentially 
Technics-stopping speed, stability, and solid operation. 

AN INNOVATION 

The PDX-a2 delivers several new features that represent a true ad¬ 
vancement in the way a DJ can interact with his or her turntable. The 
unit's vertical layout is designed to facilitate faster, easier, and more 
efficient cuts, tricks, and scratches. It is the first table to cater to the 
growing number of house, jungle, hip-hop and battle DJs who are 
turning their Technics sideways to achieve this unique vertical stance. 

This vertical positioning places the tone arm above the platter, 
creating greater access to the left and right sides of the record platter. 
Designed primarily by DJs Q-Bert, Shortkut, Yoga Frog, D-Styles, and 
The Toadman, collectively known as the Invisibl Skratch Piklz, the 
PDX-a2 is destined to be a favorite among trick-oriented DJs world¬ 
wide. 

STRIPPED DOWN, PUMPED UP 

'fhe somewhat stripped down PDX-a2 was cleared of several typical 
turntable features to improve on the unit's ergonomic handling and 
avoid speed-sapping obstacles. These missing features include the 
standard platter stroboscope, pop-up target light, circular power 
switch, and tone arm lock. 

While the lack of the circular, top-panel power switch will be a 
disappointment to those DJs who use the power switch for certain 
effects, the rest of the deleted features will probably not be missed. 
However, the PDX-a2 packs on the pounds in the form of numerous 
helpful features, including: dual start and stop push-button, quartz 
lock and platter speed push-button with LED indicators, RCA-type 12- 
volt stylus light connection, and a user-replaceable, side-mounted 
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pitch fader with ± 10 percent 
variation. The unit also includes a 
spare cartridge holder, remote start 
connection, and detachable RCA 
and ground cables for easy replace¬ 
ment. 

Mechanically speaking, the 
IH)X-a2 is solidly constructed. This 
quality is reflected in the beefy 
platter, rugged motor, and heavy- 
duty, yet responsive, tone arm 
assembly Much of the unit's feel 
can be accredited to the unique 
platter/motor connection. Instead 
of using two small pins to secure 
the platter to the motor, the PDX- 
a2's platter lias a snug fitting, 
wedge-shaped spindle with a 
traction-enhancing rubber grom¬ 
met. 

NOT FOR EVERYBODY 

Is the Vestax l’DX-a2 better than 
the Technics 1200MKI1? Some DJs 
will argue yes and others no. For 
battle-style competition mixing, we 


The PDX-a2 de¬ 
livers several 
new features 
that represent a 
true advance¬ 
ment in the way 
a DJ can interact 
with his or her 
turntable. 


COMPANY INFORMATION 
Vt«tax P0X-a2 

Vntax/rnwonan 
2821 Evan Street 
llo%woodlf FL 33020 

Til: 984-929-8990 
Fan 954-9294>333 

j 

I 

can honestiv sav, "^es!" l lmsc l)|s 

S' ■■ 

who already use a v ertical setup, or 
think it may work vw ll irn them, 
will utidoubtedlv tall in love vvitli 
these tables. While it mav not 
surpass the 12(H)'s worldvvitle 
acceptance as the industry-stan¬ 
dard turntable R)r professioiuil DJ 
mixing, the l’DX-a2 will certainly 
make an impressive name lor itselt 
in today's innovative liip-hop and 
scratcli mix communities. 


Not as intelligent as it looks! 

Sure... you can synchronize up to eight of Scan-O-Techs for 

an “intelligent-looking" show. But, this effect is far too affordable to 
be an "intelligent" effect light. In fact, set-up and tear down doesn't 
even require a Ph.D. from M.l.T. Imagine, intelligent results without 
the dumfounding cost and hasslel y' 


scAN-o-TECH Suggested List: $599.00 



Call for the name of an MBT dealer in your area. 

Phone (843) 763-9083 Fax (843) 763-9096 
P.O.Box 30819 Charleston, SC 29417 
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BY Jim Kerins 

Speakers from this Spanish 
company speak my language. 



D o you ever wish you could have the perfect job? First you 
have to decide what your idea of the perfect job is. Well, 
ponder no more. I can tell you right now; I've got the perfect 
job! I make as much money as any widget designer with a four-year 
degree in half the time; and get to flirt with as many ladies as Presi¬ 
dent Clinton, but without the consequences. To top it all off, the 
editors at Mobile Beat frequently ask me to do these cream puff 
equipment review jobs! 

I think MB calls me to test new gear because, if the unit is a piece 
of crud and doomed to fail, I can bring it to its fatal end faster than 
anyone. Especially speakers. 

Anyway, 1 got a call and the conversation went something like this, 
"jim... speakers... want to use them?" "Sure," I said, "whattchagot?" 

I heard on the other end of the phone, "D.A.S." I said, "What the 
@#%@ is D.A.S.? It sounds like some kind of gourmet, low-fat, frozen, 
goat cheese yogurt!" We'll just skip the response I got to that. 


D.A.S. Pt Series Speakers 



lPF-112 

PF-115 

PF-215 

SUB 15 

MSRP 

$530 

$580 

$800 

$440 

Freq. Response 

60H2-20kHz 

55Hz.20kHz 

40Hz-20kHz 

40H2-1.8kHz 

RMS 

250W 

300W 

500W 

300W 

Pragram 

500W 

600W 

lOOOW 

600W 

Nominal Imped. 

on 

8fl 

4Q 

60 

i Sensivity 

99(16 

lOOdB 

102dB 

lOOdB 

' SPL 

123dB 

125dB 

129CIB 

125ciB 

S(ze (inches) 

16.8x23.3x13.6 

18.7x26x15.2 

18.7x41x15.2 

18.7x26x15.2 


For an apples to apples comparison of the D.A.S. Pf Series with a similar 
series of pro D| loudspeakers, see page 33. 


irs D.A.S.! 

I had a gig on Friday at a local club, so I 
went to pick up the speakers that after¬ 
noon. The speaker configuration I was 
given consisted of four trapezoidal-shaped 
speakers: two full-range boxes, each 
containing a 300-watt, 15-inch woofer 
and a titanium compression driver horn. 
The other two boxes were subwoofers that 
contained one 15-inch, 300-watt driver 
each. They are not bandpass cabinets (like 
the MTX PowerSeries subs) and do not 
have a passive crossover, so blamping with 
an active crossover is advised. 

My first impression was that these 
speakers were very attractive and func¬ 
tional. Aesthetically, they are very sexy. 
They are finished in gray carpet covering 
with black metal grills and matching 
stackable corners. They tote easily, with 
rugged handles. 

The bigwigs at MB wouldn't let me 
remove the speakers from the premises 
until they gave me a brief history lesson on 
the company. 1 had to sit through it, so 
now it's your turn. 

D.A.S., a Spanish company, is a leader 
in manufacturing professional speakers (i.e. 
concert speakers). They operate out of a 
state-of-the-art facility that combines fine 
craftsmanship with turbo, high-tech 
electronics. 

ROAD TRIP! 

I arrived at the club early, anxious to test 
out my new D.A.S. speakers (did I say, 
"my"?). The subs and full-range speakers 
were super easy to set up—weighing 52 
pounds and 58 pounds respectively. Using 
a basic lightweight omnipresent speaker 
pole, the full-ranges were quickly and 
effortlessly mounted on top of the subs. 
These speakers have built-in mounts—very 
nice! 

D.A.S. thoughtfully provides a connec¬ 
tor with each cabinet so you can easily 
make your own custom speaker cables. 
More and more products are offering 
Neutrik Speakons as a standard. By a 
simple toe step motion (i.e. insert and 
twist) you totally avoid that ever-feared 
danger of some sot tripping over the 
cable, yanking it from the speaker and 
potentially blowing up your beloved 
amplifier. Not to mention totally screwing 
up your chances for a big tip. For those of 
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you who still have a rotary dial phone—^you can use 
adapters. 

I set up my usual rig: two CD players, Ashly electronic 
crossover, cheesy mixer and two Crown CE 1000 amplifi¬ 
ers (rated at 1,100 watts per amp at 4 ohms, bridge 
mono). Each speaker was receiving 550 watts during this 
punishing test because, hell, I don't own these puppies! 

CAUGHT IN THE ACT 

As we all know, beauty isn't everything. Take The Spice 
Girls... please. Unlike those talentless wonders, perfor¬ 
mance and ability are what D.A.S. speakers are all about. I 
cranked up my usual mix of bar tunes and immediately 
my trained ears perked up. These speakers have a very 
natural sound. The entire audio spectrum is well defined 
and uniformly represented. The acid test for speaker 
clarity is the sound of the horns, D.A.S.'s titanium com¬ 
pression drivers give the music great tonal definition. It is 
very smooth, not shrill or harsh. The sound is on par with 
speakers costing twice as much. 

As the night progressed, I wanted to impress the 
twenty-something girts at table number one, so 1 played 
my favorite mix of disco tunes ('cuz chicks luv disco). At 
this point, the sound system was starting to feel the 
weight of the combined 2,200 watts of power (Like i said, 
these aren't my speakers.). At any location In the room 
(4,000 square feet) the subs put out clean, tight bass. The 


overall sound quality was excellent—little package, big 
bang baby! Table one was rockin'. 

YOUR OWN SOUND 

If you are thinking about upgrading your system, these 
speakers are a great first step. They're lightweight, high- 
tech, compact, have great sound quality and are very, 
very sexy. If budget is a consideration for you (isn't it 
always?), you can do very well with just the full-range 
speakers, upgrading with the subs later. 

The good news is: This time I didn't drop the speakers, 
nor were they stolen, but my house burned down and 
they were in it, and my insurance doesn't cover borrowed 
stuff. So I'm really, really sorry but, I can't return them. 

E-mail Jammin' jim for technical info or other mindless chatter at 
|amsound@aol.com c«ri™d«wl3 


COMPANY INFO. 

DJLS. Audio, SA DAS. Audio of America, Inc. 

C/. Islas Baieares, 24 6970 N.W. 50th Street 

46988 Fuente Del Jarro Miami, FL 33166 
Valencia, Spain Tel: (305) 436-0521 

Tel: +34 6134 0860 Fax: (305) 436-0528 
Fax: +34 6 134 0607 Web site: www.DA$,aiidio.coni 
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Black fCb'qrco^! Holds v56 "C£);5 

List Pric^;-$'^8;po YOUR PRICE! 
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A* “Shodow 

. OCV-56'' V^V f 


Wireless, Mic with 
Receiver ' 
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tumbles; Compact design. Great for Mobile Gigs, ploce ft on A 

a sj^eokedhe floor or hong from ceiling! Welgtis 21 lbs.' 

er witli Remote 700 watts;2,500 co. ft. Includes BG 3.1 Wireless Microphone, 

per minofe, 10 ft. corded remote. BOHOS! Qt. of Fog Juice W'c frohsmiher, swivel adopter, 

V- llst l>riie:..$ 149 ; 99 . YOUR PRICE!' fransmiHer bog & ’ 

• List Price...$380.00 YOUR PRICE! 
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New effects from 
American DJ and 
LyteQuest really 
fill the room. 


HAVE NO FEAR 

Stand-alone, flashing 
par cans set to chase 
are a terrific coniple- 
ment to a fast moving 
mix. Now American 
DJ has taken that 
effect to the next 
level. The Fearsome 
4^^’, from the 
company's new 
Commercial Series (a 
new collection of high 
performance effects 
specifically designed 
for the needs of DJs), 
comes with three slaves and a master. Each 
unit has eight lenses, so instead of just a 
single bright burst of color, you get a 
multicolor spray. 

There's no controller or moving parts, 
just hang the derby-type fixtures on a tree, 
daisy-chain them together and they'll do 
the rest. You can also set them on a table 
top and bounce the beams off the ceiling 
and walls. 1 he further apart the units, the 
more dramatic the effect. Use without fog 
to add action and color for a carnival 
atmosphere, or with fog to create a three 
dimensional sweeping beam effect. It's 
sound active as well, so you pretty much 


can set it up and forget 
about it. The high grade 
plastic cases look very 
professional and appear 
to be very road-worthy. 
Priced under $5(X) 
complete, the Fearsome 
4^*^ represents an excel¬ 
lent value for DJs look¬ 
ing for a complete, 
prepackaged light show. 

For more informa¬ 
tion, contact American 
PI Supply, 4295 Charter 
Street, Los Angeles, CA 
90058. Phone (800) 322- 
6.337. 

SWINGING ON A STAR 

Another brilliant new effect is the Star 
Gazer 3 from LyteQuest Pro. Not much 
larger than a basketball (with a short 
protrusion in the back), this is an excellent 
mobile effect. Using three 120-volt, 300- 
watt lamps (also available with 230-volt, 
300-watt lamps) and 48 colored, round, 
lenses, the Star Gazer 3 generates 144 lines 
that crisscross and change direction to the 
beat of the music. The effect is a wild 
kaleidoscope of star-like shapes covering 
the entire room (pattern projects over 180 
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Introducing a new line of amplifiers that defines high impact Up to 3,000 watts in a 2 rack'Unit chassis. 


Only 13” deep and 21 lbs. Our exclusive PowerWave™ Technology 



used in our 


HhM 

Wib pir dhaiMl * 

PLX 

2ir 

412 

612 

1202 

tOD 

325 

200 

1602 

S]0 

500 

300 

2402 

1211} 

700 

42S 

3002 

1500 

too 

550 


PowerLight™ Series for chest pounding bass and crystal clear highs. A hum-free noise floor of *108 dB (20Hz-20kHz) and ultra-low 



^ distortion of .03% THD. An advanced thermal management system 


And not to mention QSC's 30 year 



for true 2-ohm performance. 



reputation for reliability. They're called PLX. And at a 


low impact price, you'il definitely want to find a dealer near you. Call (800) 854-4079. 


*PbwerLighr. TownY/Ave'.^ 'Haar the Power of lechrology' are tradentarti ot QSC ^dn lhtiibjcl&. Inc "QStT and tfi« QSC logo are registered with the U S Piient ind Trademaill Olfice 

Powtrlighl Paiifti PfVMhng O QSC Audio Pirodiicts, Inc' 1675 MacArthur BM, Mnt. CA 62SZG USA * 




www.qscaudio.com 










R □ N D □ 


l597Rt. 22 West, Union, NJ 07083 

We feature Geminif Cerwln Vega, Crown, Pioneer and other top manufacturers, 

Mixers ★ Turntables * PA Systems ★ CD Players 
Lighting Special Effects 'A' Cassette Decks And more 

To get a free catalog, inquire about a product, or 

fo place an order call I -800-845 -1947 

In New Jersey Call 908-687>2250 

Visit our web site WWW.RONDOMUSIC.COM 
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Grey Carpet Covered 

CD Cases: 

For84CD*s $59.95 
Forll2CD*s $69.95 
Forl68CD*s $89.95 

Shipping & handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & N]. 
Offer limited to the 4B contiguous states. Additional shipping charges to AK, HI, PR & other 
countries, call for details. No money orders accepted. Prices subject to change after 9/30/96. 

Slip mats available in bulk quantities. Perfect for record release parties & other promotions 


Grey Carpet Covered 

Album Cases: 

For 100 12" $64.95 
For 200 12* $84.95 


Grey Carpet Covered 

Turntable 

Case: 

475.95 



ProDJ.Com 


‘The Internet’s Source For DJs” 

Ready to take your disc jockey service onto the 
Information Superhighway? Let ProDJ.Com lead the 
way, by helping you produce your site and promote 
it to the over 50,000 visitors that surf ProDJ.Com monthly and the millions 
that are out there on the net! ProDJ.Com hosts and markets for a total of 
over 100 disc jockey services and related businesses, call us at (800) 25- 
PRO-DJ / (515) 255-9573 or surf to http://\A/ww.mydjservice.com to find 
out how you can start bringing in more business that you didn't know existed I 

jQ4n such dj| sorvioes fts BC Productions , Pirly Centril. Jimmy Dee Musilc Productions. Dynamic DfS, Ace Musical Enteriiinme<ii. Doni Stop The 
Music, Bemie's Party DJt IrK, The Music Production, AffordaM Moble Music, Sound Sensation, Michael Weber Produdions. Party HAS of Dalai. 
Bau Control Productions, Al LampUn Entedairwnent, Oancamasters of Alaska, Music Mania DJs. Siena OJs, Music Eqxass, Certain Fun, Sounds 
Unlmted. Broadway Produciiofis. Premief Entertaavnent, Music Masters, cav Productions, Sound Mirided Enlarliinment. MbtWtz DJ, Kelh Alan 
Productions. Miler Enieitainmertt Services, Adstocrwl Productions, Pro-Disc. The OJ Connection, XTC Promotionf, Al Occasion Music, Inc.. Craadw 
Oeejays, Sound Dynamics DJ. Pyramid DJ Sounds, John Oalagher Mobile DJ«>leidl Linn's ”You're the Star' Entertainment Services, DJ Tal Ouy. 
Rok)ox Ertanaaiment, Lar Mar Productions. Ameftcai Music Ejperls. The HArnan Mobile DJ, Electric Bkize Bros., Caiifomia OJ and savarat more dj 
services that host their web sites wMh us. Or join companies IBs Dincino 0)s, Karaoke Sound Waves. JD's Music E^dMess, Pa/tytlma^s. Spactrum 
MDJ, VUao Visions, Dncman Eni, Music In Motion. Awesome Ent, Showman Productions, Sounds FabukMJS, Acdimated Sounds, SupersourKls. 
Eastwood Productions (CaO Powerhouse On In#, AppleDJt, UttImatiDJs. Ilia Kru, Cary Carrtnotorv, Avery Emenakimeni. Oai Hoidemess, 
RoadsideServtceDJs WeddingDJForYou, DJ-Services. LaserwOits. ^atAParty. Orn. Zeppchn, DJ Pro, Eastwood Productions (Flohila), Night Moves. 
A Sound Choloa and others that market their sNas wlh us, 


OJ-Mall - Dozens of online dj stores in one place,„the perfect place to do research and shop, 
OJChat/DJBoards - With thousands of visitors weekly, this is the perfect place to talk shop* 
on the net with other disc jockeys, Free DJMail - A free web email system where you can get 
your own mydjservice@prodj.com address. Entertainer Newsletter - The top online publication 
for DJs!, DJ Advice - with tons of material on how to improve your business, Free DJ Briefe 
Listings and much more alt available from the ProDJ.Com home page at http;//vrww.prodj.com 


Now the official web host for 
Mobile Beat - http://www.mobilebeat.com 


SCOOP: BEAMERS 


At under 10 
pounds, the 
Star Gazer 3 is 
quite mobile 
and built to be 
road-worthy. 


degrees from effect). Star 
Gazer 3 can be mounted to 
the ceiling, hung from a light 
tree, set on a table top or 
positioned as a backdrop to 
your setup. At under 10 
pounds, the Star Gazer 3 is 
quite mobile and built to be 
road-worthy. For quick and 
easy bulb replacement, the 
entire front is removable, 
exposing the bulb mounting. 
Priced at just $ 199, the Star 
Gazer 3 is a lot of light and 
movement for the money. 

Also from LyteQuest is the 
LQ-120 Lytetwister. It is a 
compact, seven-pound effect 
that lights the room with 600 
watts of color using two 120- 
volt, 300-watt lamps. The 15 
multicolored, rectangular 
lenses produce bold beams 
that bounce back and forth 
to the beat of the music. It is 
easily mounted to your 
mobile light tree. The 
Lytetwister is priced at $150. 

For more information on 
these two effects, contact 
LyteQuest Pro by Gemini, 8 
Germak Drive, Carteret, NJ 
07008. Phone (732) 969- 
9000. 
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PRODUCT COMPARISON 



APPLES VS. 
APPLES 

How does the DAS. line stack up 
against other DJ speakers? For the 
sake of comparison, we put the 
DAS. Pf series up against the 
Power H Series from IVfTX. The lines 
are very similar in size and design, 
but differ in sound and price. 



one 


Manufacturing 

OEM SINCE 198S 


it ^ ^ A 


DAS. PF SERIES VS. MTX PWR H SERIES 


THE FACTS 


Model: PF-112 

12” full range with titanium 
compression driver with 100®H by 
60'V constant directivity horn. 
RMS power handling: 250W 
Frequency response: 60“20k 
Nominal impedence: 8U 
SPL at full power: 123dB 
Size (approx):17x23x14 
Weight: 48 lbs 
Retail price; $530 

Model: PF-115 

15" full range with titanium 
compression driver with 100®H by 
60®V constant directivity horn. 
RMS power handling: 300W 
Frequency response; 55-20k 
Nominal impedence: 8Q 
SPL at full power; 125dB 
Size (approx):19x26x15 
Weight: 61 lbs 
Retail price: S580 

Model: PF-215 

Dual 15" full range with titanium 
compression driver with 100-H by 
60-V constant directivity horn. 
RMS power handling: 500W 
Frequency response: 40'20k 
Nominal impedence: 4^2 
SPL at full power: 12908 
Size (approx); 41x19x15 
Weight: 87 lbs 
Retail price: $789 


Model: P12 H 

12" full range with 1" compression 
driver with 90®x90® constant 
directivity horn. 

RMS power handling: 150W 
Frequency response: 36-20K 
Nominal impedence; 8 it 
SPL at full power; 122dB 
Size [approx]: 25x19x15 
Weight: 55 lbs 
Retail price: $479 

Model; P15H 

15" full range with 1" compression 
driver with 90®x90® constant 
directivity horn. 

RMS power handling;200W 
Frequency response; 35-20K 
Nominal impedence: 8£2 
SPL at full power; 124db 
Size (approx): 29x22x16 
Weight: 70 lbs 
Retail price: $399 

Model; P215 N 

Dual 15" full range with 1" 
compression driver with 90^x90® 
constant directivity horn. 

RMS power handling; 300W 
Frequency response: 36-20K 
Nominal Impedence; 4iZ 
SPL at full power: 124db 
Size (approx); 47x22x16 
Weight: 102 lbs 
Retail price: $479 


OUR OPINION 


Sonically crisp and clear. 
Smaller and lighter. 

Neutrix Speakon™ connectors. 
Sonic quality is worth the extra 
price tor DJs concerned about 
clarity and achieving the best 
possible sound. 


Strong, tight bass. 

Matching Band-Pass sub 
benefits from, but does not 
require, crossover. 

Horn level control. 

Unique protection circuit on 
horn. 

Price point makes this line an 
excellent choice for start-up 
and expanding DJ services. 



i 


As with any type of speaker comparison, it really comes 
down to which sounds best to you, and which best fits your 
api^ication. K you are shopping for a single 12" or single/ 
dual 15” cabinet, both brands are worth a look. 


1 


CALL TODAY FOR AN AUTHORIZED 

DEALER NEAR YOU! 

1830 Belcrofl Ave. S. El Monte. CA 91733 
Tel: (626) 401-9901) Fax: (626) 401-3688 
www.toptoneinfg.com 
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WeVe held nothing back so you are free to create your §ri, yoilr^t6(ind|j^e p^l^ct'mix! 

The ESO dj mixer line includes: 0NE(2 channels), HIP(3 channels), PLIItif^ihaiJny^), & PRO(lrchaniii 

Exclusively distributed by Pacific Supply & Trading Co. 3091 N. Lima Street, Burbank CA,^91504-2013 


tel/ 818.558.1061 www.pstco.com fax/ 818.558.3793 
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BY Robert A. Lindquist 

W kh more brands 

and models than 
ever before in DJ 
history, mixer manufacturers 
are aggressively working to 
get your attention. Riding the 
wave are colorful new DJ 
mixers designed with your 
mix in mind. 

In just the last 12 months 
we've seen faceplates take on 
wild colors and graphics that 
express each product's indi¬ 
vidual attitude. American DJ 
was one of the first in America 
to throw out the black facade. 

When their mixer line debuted 
at the 1996 LDl show, the blue, 
white and gray faceplates 
appeared radical. John Brown, 
who heads the company's audio 
division says, "We 
did it primarily to 
get noticed. In 
audio, we were 
the new kids on 
the block and it 
proved to be an 
effective way to 
stand out at the 
dealer level." A 
short while later, 

Gem Sound expanded the use of graphics with their 
DMX20 mixer, featuring the face of an alluring, 
smiling female. 

While those designs may have been a walk on the 
wild side at the time, next to Gemini's lime green 
Executioner series (with skull and crossbones graphic) 
they're quite conservative. According to Gemini 





y ^ IT president Alat^ 

1^,^* ^ ^ (^aljasso, the 

new 

I 1 I f design..."Starlexi 

■ V/ in England a 

little over three 
years ago and 

worked its way to Italy. Intimidation was one of the 
first w'ith a blue mixer and we had a special edition of 
mixers in Italy in black and silver, and there were a 
couple of others. American DJs haven't really seen 
anything yet as far as the changes in colors and 
designs. Even art deco pieces are coming now, and 
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• 5 channels w/ individual gain controls 

• 2 phono / 6 CD-line inputs 

• 1 DJ mk (XLRI with adjustable talkover 

• 3 outputs 

• 5 band graphk EQ _ __ \jEvh' 


Background musk control 
• MSRP: $232 








we're work- ing on some designs that 

are pretty out- rageous. The basic black panel.. 

it's history, it's gone." 

Cabasso says his company receives graphic and 
design ideas from DJs on a regular basis and may have 
a contest for mixer designs in the near future. 

With so much competition among mixer makers, 
color is indeed proving to be an effective marketing 
tool. Out of the box, Numark's new DM2000 looks 
great in either the standard blue or black. But if that's 
not wild enough for your taste, you can customize 
your mixer to reflect your style and personality with 
Numark's "Facelifts" that peal and stick. Options 
include a growling guard dog, skull, American flag, 
and a happy face. 

At the other extreme, the X4 from MTX features a 
classy, stainless steel 


■©HO 




3 channels 

3 phono / 3 line inputs 
1 mk 

3 band EQ per channel 
Gain trim for each channel 
5 stereo outputs 
Digital beatcounter 
Frequency killer EQ on musk channels 
Professional grade faders 
MSRPi $499 


Distributed by Pacffic $upply and Trading Company 

• 3091 North Lima Street, Burtunk, CA 91504-2013 

* 818-558-1061 • www.pstco.com 



ESO UEB 


look. Kam and Vestax are using color as a way to 
differentiate one model from another in their lines. 

The wildest designs, it seems, are being reserved for the 
typical two-channel scratch/techno mixers, but that 
doesn't mean it's a black day for mobiles. Numark's 
Special Edition series sports eye-catching and legible 
white on blue graphics. Rane's MM 8x Mojo Series 
mixer, and the new ESO/Necklace mixers from Italy 
(distributed in the U.S. by Pacific Supply and 
Trading) use a variety of colors to partition the 
functions and features of their designs, 

PERFORMANCE UNDER THE PAINT 

There's more to the latest DJ pro mixers, 
however, than fancy faceplates. The real news 
is performance. Not only are we seeing higher 
quality, better designs and better testing; the new 
breed of mixers is sounding better as well. For the most 


AAI DJ XDM-352 


• 3 phono / 5 line/ 2 mk inputs 

• Bass and treble on all channels 

• Mk on/off/talkover 

• LED display wHh peak hold 

• Very good signal-to-noise ratio 

• "Feather Touch” crossfader 


• XLR outputs 
• 7 band graphk EQ 
LED beat indicators 

• MSRP; $410 


.ft. 


America DJ Audio • 4295 Charter Street, Los Angeles, CA 90058 
800-322-6337 • www.americandi.com 


part, discernible noise is a thing of the past. This is due 
to cleaner design, improved isolation of power trans¬ 
formers, higher quality components and expanded use 
of balanced ins and outs. Kelly Wells at MTX explains, 
"The sound quality of mixers being produced today 
has increased dramatically over what was coming out 
just a few years ago. The expectations of our consum¬ 
ers are higher than they've ever been. In the past, I 
think most manufacturers neglected features and 
quality in favor of price point. That's changing. The 
engineers and designers are now putting more empha¬ 
sis on the product and what its application is. For 
example, at MTX we've specifically designed our EQs 
for pre-recorded music that's already been compressed 
and equalized in the recording process." 

Many of the improvements are being credited to 
DJs who use the products. One of the first manufactur- 
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EVENT SUPPLIES 


Spin Special Occasions Into Celebration Events 


800-888-1490 


Phone: 888-864-3993 


Ask about FREE shipping. 
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stereo M»xEn 


• 2 mk and 1 aux input Gemini Executioner 19 

• Gain and balance on channels 1 and 2 

• Separate kill switches and rotaiy kill for low, mid and high 

• 3 band EQ on channels 1 and 2 * 6 line inputs 

• Recessed removable crossfader * Talkover 

• Effects loop • Dual mode display 

• Balanced and unbalanced master outputs • NISRP: $439 

• Also available as 10‘inch wide Executioner Ten at MSRP $389 
Gemini $ound Products Corp. * 8 Germak Drive, Carteret, NJ 07008 • 
800^76-8633 • www.geminklj.com 


our MM 8x, such as the easy access front patching and 
individual EQ on each channel. We spoke with one DJ 
recently, a turntablist, who was among other things 
looking for a more innovative crossfader design to 
help him execute an effect called 'crabbing'... as a 
result, we're working on a new mixer for the 
turntablist or scratch DJ. So, input from the people 
who use our products is very important." 

Numark sales manager Grover Knight says that 
input from the end user is key, "We talk to a lot of Djs, 
mobile and club, all over the world. There is no perfect 
mixer that will meet the needs of all DJs, so we're 
constantly studying trends and comparing our line so 
that we offer innovative choices for every DJ's style. 
Numark was the first American mixer company to 
offer PEL and three-band EQ on each channel. For Djs 


ers to actively seek input from Djs, and inte¬ 
grate it into their marketing, was Vestax 
(distributed in the U.S. by Tracoman). The 
slogan "Designed by Djs for Djs" has become a 
statement of the company's commitment to 
listen to Djs and create products that will do 
the job, and do it well. While Vestax was one of 
the first to credit Djs as designers, several other 
companies are now weighting their R&D efforts 
with input from end users. 

At Rane, Mike May says, "We've always approached 
the DJ as a working professional as opposed to a 
hobbyist, so reliability has always been an issue. As for 
features and performance, we get a lot of feedback 
from talking one-on-one with Djs at DJ shows and 
from traveling and talking with Djs at DJ specialty 
stores. This has resulted in several of the features on 


• 5 channels 

• 2 phono inputs 

• 4 line inputs 

■ Bass and treble on each input 

• Removable crossfader 

• Aifto talkover 


0-dm rj.r.ivf 20 


• 2 mic inputs 
• Front panel amp and mic jacks 

• MSRP; $235 


Gem Sound • 600 East l$6th Street, Bronx, NY 10455 
• 718-292-5972 • genisoundco@aol.cani 


who use a combination of music sources, such as a CD 
player on channel one and turntable on channel two, 
PFL allows them to visually adjust the gain of the 
signals so that one's not louder than the other when 
they execute the mix. These are just two examples of 
features Djs have asked for and gotten in mixer 
design." 

At American DJ, John Brown adds, "The Djs who 
use our products influence everything we do. Many of 
our sales guys are Djs. We're constantly in touch with 
the Djs at shows like the Mobile Beat DJ Show in Vegas 
and at spin-offs and competitions." 

Nowadays, reliability and good sound are top 
priorities for the manufacturers of mixers and the Djs 
who use them. To illustrate that fact, AM DJ's Brown 
says, "Faders from ALPS Qapan) have a long standing 
reputation for smooth, quiet and reliable operation, 




• 5 channels 

• Push button ci 

• 2 effects loops 

• Assignable elimii 

• VGA replaceable ci 

• Selectable mono/i 

• 3 bands of EQ per 


Gain trim control on eacR_ 

Highly versatile, top-end pMni^on mixer 


Digital technology 
• MSRP: $2,099 


KAM USA ■ 1140 Northeast 34th Court, Fort Lauderdale, FL 33334 
• 954-566-2997 
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HASSLE-FREE VIDEO DISC SERVICE FOR PRO DJS 





Top 10 

To Choose NVS-TV's 

Video Disc Service 


/. SEmioii 


Dance, Alternative, Country, Urban, and Latin 


NVS-W's Video Discs mix just like audio CD's 


As dose to true CD sound as video gets 


Direct track access from scrotch is only 5 seconds 
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6. LIFEnME QmUY 

Video Discs don't wear out, topes do 

7 . EASYSromE 

Five inch Video Discs store in oil standard CD cases 

8. urn mm 

Portable players that connect to your existing DJ 


Direct track occess- no fumbling for remotes or 
waiting for the track to cue up. 

H. SHE emu 

You wont the hot songs, and we've got them all. 
Coll for a complete Video Disc catalog 


tti m mtait 


800«722>656S 


Video Disc For Pro DJ's and New NVS*TV Subscribers Only 

N. Hancock St. • Anaheim, CA 92807 • (714)777-4200 Fox: (714)777-4107 
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l)ut were considered overkill for DJs. Now we use them 
in our mixers. I! there's one thing mobiles want, it's 
equipment that works." 

OVERKILL? 

pAiropean DJs have influenced American mixers in 
ways other than color and design. Most notably, "kill" 
switches are becoming a common feature. Our first 


J'JJrJ'fjO 


• 5 channels 

• 5 stereo line inputs 

• Auto talhover with volume control 

• 3 band EQ on each channel 

• 2 master outs, 1 record out 


• 3 phono inputs 
Balanced mic with on/off with LED 
• Gain control on each channel 
• 45mm faders with assigns 

• MSRP: $339 


Distributed by Tracoman • 2821 Evans Street, Hollywood, FL 33020 
• 954-929-8999 • www.tracoman.com 


experience with kills was several years ago when we 
reviewed a new model from Intimidation. At the time, 
even we were scratching our heads as to how DJs 
would use these devices in their shows. Now that 
we've had a chance to see some of the best artists in 
the world use this feature, it's obvaous that kill 
switches are much more tool than toy. 

DJlVI-600 

• 4 channels 

• 4 line inputs 

• 3 phono inputs 

• 2 mic inputs 

• 3 band EQ on all channels 

• Gain trim on all channels 

• Auto BPM counter 

• 6 digital effects 

• Beat sync effects 

• Fader start/play fader back cue play and scratch effect 

(with Pioneer CDJ CD players) 

• PHch shifter 

• MSRP: $1,200 

noneer New Media • 2265 L 220th Street, Long Beach, CA 90810 

• 800-782-7210 • www.pioneerusa.cani/pro dj 
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X4 Intenuithre Mfadng Station 



4 input channels 
6 line inputs 
3 phono 
2 mk inputs 
60mm soft-slide fade 
Stereo pan control 
Stereo/mono switch 
LEDs display comparative input/output levels 
Versatile headphone/cueing system 
Stereo or split cue monitoring 
MSRP: $549 


MTX • The Pointe at South Mountain, 4545 E. Baseline Road 
Phoenix, AZ 85044 * G02‘438-4545 • www.mtxaudio.com 


If you are not familiar with them, kill switches 
allow you to remove the bass, mid or treble from a 
specific ingredient of your mix. For example, you can 
create some stunning new segues and beat mixes by 


Numark 

DAI200^ 

• 3 phono inputs 

• 5 line inputs 

• 1 mk input 

• 3 outputs (master/zone/recoid) 

• -SSdB kill for treble, mid and 
bass on each channel 

• 3 band EQ on each channel 

• Gain on each channel 

• ALPS^*^ smooth faders 

• Transform switching 

• Beat lights 

• MSRP: $299 

Numark Industries * 11 Helmsman 
Road, North Kingstown, Rl 02852 

• 401-295-9000 

• www.numark.com 
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dropping out the treble and mid from the track on 
channel one and just the bass from the track on 
channel two. The difference between kills and EQs is 
that kills effect a wider frequency range and almost 
totally attenuate the sound in the selected frequency 
ranges. While many of the new mixers include kill 
switches, they are not all alike. Some manufacturers 
use rotaries, some use switches, and some a combina¬ 
tion. For example, Gemini uses a rotary kill and a 
switch for low, mid and high on each channel of its 
Executioners. 
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FUTURE THINK 

What does the immediate future hold in mixer design? 
Gemini's Alan Cabasso says, "You're probably gonna 
see more formats of beat mixers and more digital, 
programmable, sampling mixers with 180 seconds or 
more of memory spread over many channels." 
Assuming competitiveness in the marketplace 



• 8 inputs (max: 4 phono or 8 Pnes) • 4 channels 

• Ela$s/mid/b«ble on each channel • Powerful headphone amp 

• Effects loop • Front & rear panel main mk inputs w/ EQ and loop 

• H^ly versatile design • MSRP: $899 

The MM 8x employs Pane's Active Crossfader^** technology, which 
eliminates virtually all crossfader noise and greatly reduces channel-to- 
channel crosstalk. It also extends the life of the fader. While emssfader 
failure is unlikely, it is possible to "hot swap" the control during a 
performance with no interruption of the audio signal. 

Pane Corp. • 10802 47th Avenue W., MuklKeo, WA 98275 

• 425-355-6000 • www.rane.com 
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TiilC '2S 

• 3 channels • 6 line inputs 

• 3 Phono inputs * 2 mk inputs 

• MaiiVrecord /Effects outputs • EQ on main mk 

• Gain Trim • Stereo balance control 

• Post trim gain display • Effects return 

• LEDs display comparative input/output levels 

• Replaceable cross fader 
•MSRP: S849 


Vestax, Distributed by Tracoman • 2821 Evans Street, 
Hollywood, FL 33020 * 954-929-8999 * www.traconMn.com 


continues, the mixers of the millennium will l)e the 
best sounding and best looking in DJ history. What 
that means for DJs is, you will be able to own a mixer 
that will help you do more with your performance 
than ever before and own it at a price that remains 
affordable. 


Customware 

Systems 
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$ 
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Customware 

InfoManager 

An Event Bastxt Suftinou 
Man*99m«nt Syst«in For 
EniQrLavTmMTi Agqopos And 
McUlo Disc Jockoys 





4 



Buy NOW ! 








44 NEW FEATURES have been 
added ( Build 6.00) 








1 SPECIAL COMBO PACKAGE with the NEW 
MusicManager v3.0 music library tracking software 
(compatible with CDValef^*^ and CDDB for CD scanning ) 



Try It Oui 

Fort 



InfoManager v2.0 

MOBILE DJ BUSINESS 


Call (972) 867-7729 or 









Customware Systems, Inc. 
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Signature model mixers? It started In Europe, and Is now coming to the 
states: mixers named after ^'famous” DJs. Leaning toward the absurd, 
we thought, “What would happen if, like most other products, manufac¬ 
turers of DJ gear b^an offering celebrity endorsed signature models of 
their products?” Here are a few possibilities of mixers designed around 
the marketing power of the stars, /l/ustrat/ons by Jeff Marinelll. 
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IN SEARCH OF... 

THE BEST SOUND & LIGHTING SYSTEMS ON EARTH 



They 



BY Robert A. Lindquist 

A.Z.1.9 takes Europe by storm. 


Like many successful DJ entertainment 
companies, A.Z.1.9 grew out of what was a 
hobby shared by two friends. This adven¬ 
ture, however, began in the Netherlands. 
Starting from scratch, Edwin Sleurink and 
Rick Leerentveld, then 15 and 16 years old 
respectively, began hiring out a small PA 
system. That was during the early 1980s. 
Their first gigs were at sports club parties, 
weddings and various family gatherings. 
Right from the start, they could see that the 
people they performed for wanted more 
than music. They wanted a show. 

As their booking calendar filled, Edwin 
and Rick put the profits right back into the 
business, continuing to buy equipment to 
build bigger and more professional sound 
systems. To compliment their audio system, 
Edwin designed and constructed their first 
lighting system. Both partners were con¬ 
vinced that they added a unique value to 
their service by emphasizing the "show" 
element. Their mission was to build a 
business by cTcating a strong rapport with 
their audiences through animation and 
participation. 

According to Rick, "Our clients expect a 
show that is 200 percent successful. Our 
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audiences range from 500 to 
5,000 people, between 13 
and 25 years in age. We give 
them a real show based on 
music, light and video. This 
is achieved through games, 
dances and general weird¬ 
ness, brought to a higher 
level through direct images 
by the camera, as well as 
prizes from our sponsors, 

including Coca-Cola, Wall Is, Mentos, and others." 
Depending on the sponsors for the show, A.Z.1.9 
charges between $ 1,000 and S2,500 (U.S.) for a stan¬ 
dard four-hour show. 

The name A.Z.1.9 is indicative of their music. I'hey 
play everything from A to Z and from 1 to 9. For the ^ 
most part, A.Z.1.9 shows are generally chart-based. 

Rick says, "We play the dance music people want to 
hear, adapting to local tastes or specific age groups. In 
Spain, for example, we play more Spanish language 
music." When asked if their playlist contains much 
American music, Rick reiterated their emphasis on 
playing what's hot. "We play chart music, so if Janet 
Jackson and the Backstreet Boys are on the charts, we 
play them. Over the last few years, however, the 
percentage of American music has declined in favor of 
European dance music like Euro-beat, happy house, 
techno, mellow house, etc. Because A.Z.1.9 is a video 
road show, our DJs always try to play the video clip of 
the track when available." 



iYERS 

k.T^y9 now operates six systems or—as they refer to 
them—teams. Each team operates with a 12,000 watt 
PA, 40,000 watts of lighting (including computer- 
controlled roboscans, flashes, and light effects), two 
video screens, a video camera, a smoke generator, a DJ 
cabin, a light cabin and a video edit cabin. Each team 
has four members: a DJ, LJ (light jockey), VJ (video 
editor), and a camera operator. They perform and 
travel together (with the equipment) in a big Iveco 
Imck. All teams use compatible equipment including 
D.A.S. amps and speakers, Martin lighting and I key 
video projectors. In each team, approximately 
$125,000 has been invested. 

In selecting their team members, A.Z.1.9 looks for 
young talent with a lot of potential. Their DJs are not 



well-known "stars." More 
important is their energy, 
enthusiasm and readiness to 
integrate into a team. While 
the DJ plays an important 
part in the A.Z. 1.9 show, the 
success formula depends on 
the team as a whole and how 
they work together. 

A.Z.1.9 focuses on several 
circuits of outlets for the 

shows: school parties, summer locations (parks, etc.), 
parties for sporting events, town festivals, dance halls 
and discotheques. Apart from these circuits A.Z. 1.9 
also handles events and tours for their sponsors. 


Vp EXPANSION 

li^he past 13 years, since A.Z.1.9 became a registered 
company in 1985, its market base has expanded to 
encompass all of Europe. In 1990, the company 
opened in Spain; the following year they expanded 
into Portugal. In 1997, they crossed the channel into 
the United Kingdom; and just earlier this year they 
opened an office in Germany. This geographical 
expansion has been good for business, handling over 
600 shows (an average of 12 per week) last year. 

Naturally, Edwin and Rick have found their defined 
roles need to change as does the company. To handle 
the rapid growth, this year Edwin, who remains based 
in the Netherlands, relinquished his road show duties 
to concentrate totally on sales and promotion. Mean¬ 
while, Rick will run the road show' division from his 
office in Valencia, Spain. Though their success has 
resulted in them living miles 
apart, these two life-long 
friends will never be split 
from the ultimate goal. 

Through hard work, 
perseverance and a 
shared dream, they 
will continue to 
take Europe by 
storm. 

For more 
information on 
A.Z.1.9, visit their 
Web site at 
wTvw.azl9.com. 
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In Search of... 
YOU! 


H )ou woild like to be profiled in Moble 
Beat Mapzine’s "In Search Of,” send i letter 
tellnig us about your company along witi a ten 
professional photos of yon aid your sOMd & light 
ng set up. Mail to: 

Mobile Beat Magaaine 

ttO. Boi 309 • East Rodiester, NY 14445^309 


D.A.S. speakers 
D.A.S 6*ST218 and 
6*RF215 Amps (12,000 W) 
Pioneer CDJ-500 CD players 
Dateq 8TI mixers 
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ThcCDJ-JOOSimliiA’j 

ihcJi'diiirL’,* of tf?c 
CI)J~ ^001 f— and more: 

Uil ra-i O/npad A’ou/n 
ivith Dtred Control 
uufoni ofjero even fooler 
jop reoponoe, and an 
incredibly omallfool- 
prinl- about one-flnn^ 
the oizc of a turntable! 

The Oil-damper oyotem 
ioolaleo the Cl) and 
laoer head from ohoek, 
makiny the Cl)J-700S 
eirlually okip-free. 

/}looter tempo pitch 
control, ioith +/-I6%, 
osoitehable to +/-10%. 

Headphone output \oilh 
i'oliime eontroL 



CDJ-300 CD Player 

• Master Tempo Control: +/-i»s 

• Auto Cue / Manual Cue 

• Cue Point Correction and Pitch Bend 
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DJM-300 Two Channel Mixer 

• Auto BPM Counter 

• Im Channels with Three Band EQ: -aeoB 

• Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (wuh Pioneer cdoseresoilv) 

• Headphone Auditioning: Selectable uootor 

• Inputs; 2 CD, 2 phono/Lihe (sv/tchable), 1 Mi: 



CDJ-50011 CD Player 

* Long Loop: .on seconds to 10 minutes 

* Master Tempo Control: .mcv 

* Real Time Cue and Real Time Loop In/Out 

* RelOOP; Return to the prevkws Loop phrase 

* Auto Cue / Manual Cue 

* Cue Point Correction and Pitch Bend 
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DJM-500 Four Channel Mixer 

• Auto BPM Counter 

» Beat Synchronized Effects 

• Four Channels with Three Band EQ: -2006 

• Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (wth Poheir coj series onlyi 

• Inputs: 4 Line. 3 Phono, 2 Mic 

• Pitch Shifter 




Tht- ClKf-TiH^S fih niih * / fm Till I' . i V' ffcif t *' - ffitrr 

iiluf itOi'nf <i ccmp/cid line nf /V^i DJ Eijuiptnenl, itieltaiiiuf 
the neie Pro IXl //em^phifned here. 





























DJ WORLD ’98 





Source Code: MBM 


725 Pleasant Valley Dr,* SpringbofOp OH 45066-115B 
Phone: 513-743-3000 FAX: 513-743-1677 
E-Mail: salesdparts-ejipressxom 
Web Site; wwwpparts-expressxom 


you'RE A DJ. you 

m THIS CATAm 


Raw Speakers 
Rackmount Cases 
Microphones 
Mic Stands 
Mic Accessories 
DJ Cartridges 
Headphones 
Mixers 

Effects Lighting 
Lighting Controls 
Light Stands 
Foggers 
Mirror Balls 
DJ Speakers 
Connectors 
Tripod Stands 
Power Amplifiers 
' Powered Mixers 
ables & Speaker Wire 
PAR Cans & Lamps 






From Thursday, April 9 through Saturday, April 11,1998 a 
multinational group of DJs assembled in Waterioo, Ontario, 
Canada for DJ World ’98. They came from all four comers of 
North America • as far as Vancouver, Nova Scotia, California 
and Florida. There was no blizzard outside this year, just clear 
skies and breezy early spring weather. The real action was 
inside, in rooms spread between two floors of the Waterloo 
Inn. 


The Thursday evening opening gave attendees a chance to 
get registered and settled in and catch a glimpse at what the 
exhibitors had to offer. It also allowed an immediate opportu¬ 
nity for fun and meeting friends at the Welcome Party that 
night 


On Friday the show kicked into high gear with a full slate of 
seminars and a whole day to scour the exhibit rooms for the 
latest gear and the best deals. DJs and exhibitors both 
seemed to appreciate the mall-like atmosphere, allowing 
each vendor to demonstrate their wares without excessive 
sonic competition. Throughout the day, attendees could be 
seen in the hotel restaurant, bar and lounge areas renewing 
old friendships and building new ones while they recharged 
between the day’s activities. They also enjoyed the many pubs 
and restaurants on and around King Street, 

Waterloo’s main drag. 

The seminars were packed full of useful 
information, inspiration, and opportunities to 
get questions answered by well-prepared 
speakers provided by the Canadian Disc 
Jockey Association. Everyone had equal time 
at DJ World '98. For example, on Friday 
morning, show-goers had a choice of either 
"Basics of Sound” (an understated title for 
this extensive, three-hour technical sessionl, 
with Ron Tmlay or “DJ Website Production 
and Promotion" with Ryan Buiger of 
ProDJ.Com. Later, Bill McBay covered 
important insurance topics; Mike May showed 
what makes a Web site work; and Ron Finlay 
returned with an in-depth look at how to train 
DJs. 

DJs gravitated toward some of the hot 
products on display, including Mobolazer’s Lil’ 

G Beam laser projects, which a few 
exhibitors were demonstrating to full 
effect, as well as DAS. and Transparence 
speakers, which could be seen shaking 
ceiling tiles loose in a number of exhibit 
rooms. The Disiqoctd DJP-200, a CD 
storage and cataloging system built into a 
road-worthy case, was voted the most 


4 Ron Haynes l!£pt the AxJ rodc-and- 
roing to win tile Karaoke CoTTipelit^ 
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▼ Interactive D) winner Ed McK- 
(far Idt) puts a new spin on ^Twist 
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BY Dan Walsh 


innovative new product on display. 

Throughout the afternoon and into the evening, contestants belted out their favorite 
songs on the main stage lor the Karaoke Competition. When it came down to the final 
decision, Ron Haynes took the $100 prue with his rendition of “Sweet Child 0' Mine.” 


ABOUT 


THE 


An Interactive DJ Competition was the focus of the evening's festivities, allowing the 
DJs to party and learn new stuff as they provided a willing audience for the competi¬ 
tors. The winner, Ed McMurtry, an in-demand Toronto area interactive DJ, had most of 
the crowd on the dancefloor doing the “MIB” and also hosted special appearances on 
stage by, among others, multipfe Saturday Night Travoltas and, er, the “Beatles.” 

On Saturday, seminar attendees had the opportunify for hands-on interaction with 
Elektralite's CPIOXT intelligent lighting controller, at a lighting seminar led by Ted 
McDonald of AVM. Other ses^ons included more on sound, using the Web and an 
important marketing seminar by Rod MacMahon. 


QUALITY 

OF 

MOBILE 

DJ 

LIGHTING 
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▲Spin>0ffwvnfw,0[Ma9£d AVM Totonlo walked 
withfirU prize. 


Hie DJ Spin-Off on Saturday was one of the high points of the show. The vibe in the 

room was intense as the contestants mixed in 
front of their peers. Local radio personality 
Murph, of Energy 108, kept the show rolling 
smoothly for the third year of this now integral 
part of DJ World. After the grueling competi¬ 
tion, DJ Magz of Toronto, came away with the 
grand prize package, an Ecler 5MAC 42 mixer 
(the model all the DJs had used for the Spin- 
Off and a $1,1(X) value] from Intellimix, $100 
cash and an Energy 108 T-shirL One DJ 
expressed the majority opinion on the Spin-Off 
when he said, “H just gets better every year!” 

Exciting changes are in store for DJ World '99 
as it moves into the entertainment atmosphere 
of Niagara Fails, Ontario. The show will be at 
the Sheraton Fallsview Hotel, with an added 
day, running March 31 through April 3,1999. 
New attractions will include a motiva¬ 
tional speaker, live music on stage, 
more seminars and more competitions. 
When asked about next year, show 
producer Jim Griffin expressed his 
anticipation: '‘We're going to give the 
show a whole new look and make it 
more of an international conference 
with more international guests. We're 
also looking at fresh approaches to the 
seminar topics, especially more hands- 
on sessions where DJs can really learn 
how to use the products available at 
the show.” 

For information on DJ World '99, 
contact Segue Productions at (5191 
740-0603. 

stage ilf¥Tgit>er*aM3r^D) conygt^^ 




CONTROL 

SYSTEMS 

DO YOU? 

MADE IN USA 

with 

TWO YEAR 
WARRANTY 


WHY 

USE 

ANYTHING 

ELSE? 



P.0, Box 1670 • Center Harbor, NH 03226 
Phone: 603/476- 2720 • Fax: 603/476-2725 

Canada-LC Groupe: 

Phone 574/755-6091 * Fax 514/753-5298 
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Icebreakers - A musl-tiave interactive 

book written by John Rozz that includes: Games, Skits. 

Specialty Games, S/PX, Quizzes. Over 70 activities. Direct 
vendor phone numbers are included. Over 200 
sold at the Mobile Beat Show in Las Vegas. 

S24.95 

Human Puzzle - This game 

sold out in two hours at the Mobile Beat Show! 

Comes with special directions. Six tor S29.95 

Balloon Jump Suits The 

original and only suits you'll ever need for the “Parade of Beauties” and 
"Jolly Santa." S29.95 ea. 18-inch Popp>er - For the Balloon Jump 
suits. $19.95 

Collapsible Limbo Pole- 

Availabte in many colors. S14.95 

Millennium Rockets - Be the first in your area to use 

these as shooters or decor at your event. Imported from Mexico. 

Small $9.95 f Large $34.95 


John Rozz Private 


Brochure • 


call 203 • 265 

207 North Colony Street • Wallingford, CT 06492 


9796 



HASTA LA VISTA BABY! 

IT’S TIME TO 


‘‘DO THE DANCE” 


The new Line Dance Hit. Written, performed and 
choreographed by Lisa Capitanelli. two time winner 
“FEMALE ENTERTAINER OF THE YEAR" 


American Disc Jockey Awards. Send $12.95 for CD & 
dance instructions to; Lisa Capitanelli 
INFO 2925 Acresite St. 

imagirldi@aoI.com Los Angeles, CA 90039 

213-668-9037 



The Revolutionary Supercart 

^ I i»t ! I Storage/Transport 

I I l' f Confifjuratioji 

; I \i I I Folds up stiialL 

'll i Will fit iiitti ANY 

I ' *'t ( vt'hicie! 

i (SlfJI J i Weights 33 lbs. I 

i sPf ‘ l Holds Up to I 

500 lbs. I 


Confetti/Streamer Systems 


AN 18" CELEBRATION LAUNCHER 
10 PACKAGES OF CONFETH 
AND/OR STREAMERS 
20 Co2 /w/.. sayQ "j 


TWO lS;;^LEBRATION LAUNCHER 
20 PACItA^ES OF CONFETTI 
AND/OR STREAMERS 
30 Co2 S Q'ja lU 


Model RHIO 


Portable Light/Speaker Stands 


PAcmms 

IfA 32" CELEBRATION LAUNCHER 

< 10 PACKAGES OF CONFETTI 
AND/OR STREAMERS 

10Co2 


LTS-11 




LTS^I 


V3SO Liiicilancer 


TWO 32" CELEBRATION L/OINCHER 
20 PACKAGES OF CONFETTI 
AND/OR streamers 
e0Co2 ^i..SQQ7yd 


bT (203) 230-2449 ToU Free 1-800-552-4478 

2 LOCATIONS TO SERVE YOU BETTER - COMING SOON TO PROVIDENCE. RHODE ISLAND 
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Roboscan 812 
Package 


Looking for the perfect 
intelligent lighting sys¬ 
tem thats easy to use 
and economical. Look 
no further! Martins 
Roboscan 812’s offer 
11 colors, 11 gobos, 
and are operated by 
the 2504 contoller with 
40 dynamic programs. 
Includes 4 812’s and 
1 2504 

Call for your price. 


Entrance 


Programmable music oue for lightning fast cueing, f 

A _ M ^ A m M ^ * ii * jL __ , ___ __ 




Backed by a thr^e yeg r warreryy 
Yo utS^ Tor oniyl>S24,y5. 


Visit us at www.broadwaymagic.coni 

Phone (518) 346-5000 
Toll Free 888-782-4339 
Fax (518) 381-1689 
Fax Toll Free 800-252-8249 
2735 Broadway, Schenectady, 

NY 12306-2334 


Visa, Mastercard, and Discover 


. ! 

1 J'. 

1 ^ 

« n 

■'r t.s 

.V-11 
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Fountain 

of 

Youth 

BY Jay Maxwell 



Knowing what to play at 
class reunions has a magical effect 


W hen I go to a movie, I often enjoy watching 

tlie coining attractions more than the 
feature. Knowing what movies are forth¬ 
coming gives me a hint as to what music I'll be 
playing three, six or nine months dowm the road. A 
few months ago, I saw a preview for "Grease." Ini¬ 
tially, I thought it was a remake with new stars and 
1990s' technology. When I saw bobby-soxed Olivia 
Newton-John and a greasy, young John Travolta, I 
knew it w'as the original. Why would they bring back 
a movie that was popular 20 years ago? 

The latest remake of "i'itanic" (I think it's the fifth) 
has become the biggest moneymaker of all time. "Star 
Wars" celebrated the same success two years ago 
when it put a fresh coat on the sci-fi trilogy. These 
remakes drew millions. Why? People love to step back 
into the good old days... or, at least, what we perceive 
were the good old days. While I watched the preview 
for "Grease," the memories that rushed in were not 
about the movie, but about what I was doing at the 
time of its original release. 

Reunions, especially high school reunions, are 
America's fountain of youth. Why do we so enjoy 
getting together with people we haven't seen in years? 
Is it to see who has lost the most hair or who has had 
the most kids? Yes. But are these the main reasons 
people come to their high school reunion? No. They 
come to relive their youth. Tliey want to feel 18 
again. One of the main ingredients to the formula of 
youth is the right music. Re-releasing hit movies is a 
recent trend, but playing hit music from a certain 
time period to relive one's youth is time-tested. 


DR. DJ, WITCHDOCTOR 

At a reunion, it is your job to mix up just the right 
potion of magic. If you play too many songs from 
their high school days, you will get complaints from 
your patients, with comments like, "We may be old, 
but we aren't dead." On the other hand, if you stir in 
an abundance of new music, the anticipated magic of 
youth won't be conjured. 

Different "patients" require different strengths of 
the youth potion. Some desire a small spoonful of the 
"oldies." Others want a gallon of the brew. A good 
rule of thumb is to play more of the songs from their 
graduating year earlier in the evening and weaken the 
oldies ingredient as the night progresses. Also, keep 
the volume at a conversational level during the early 
part of the evening. As the evening progresses, bring 
the volume up. 

The more you know about the class's reunion and 
its itinerary, the easier your job. Some reunions last an 
entire weekend. Others may begin on Friday night 
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with a more intimate gathering 
at a restaurant or banquet hall. 
There may or may not be any 
music for this night. This 
would be a night for them to 
catch up on their classmate's 
lives since they last met. There 
might also be a picnic on 
Saturday or Sunday afternoon 
with more time for socializing. 

If you know in advance 
how much time the classmates 
will have had to get reac¬ 
quainted, you'll be able to plan 
accordingly. The rule of thumb 
is: The longer they have had to 
talk, the sooner you should 
start the dance music. 

You should know in ad¬ 
vance if the class will have a 
picnic, and whether or not you 
will be expected to make 
announcements or assist with 
acti\ities. 


One of the main in¬ 
gredients to the for¬ 
mula of youth is the 
right music. Re-releas- 
ing hit movies is a re¬ 
cent trend, hut play¬ 
ing hit music from a 


certain time period to 
relive one^s youth is 
time-tested. 



PROMOTE, OF COURSE 

A great way to get the guests in¬ 
volved and to leave a lasting impres¬ 
sion of you and your D| company is 
to create a list of hit songs (like the 
accompatiying lists) from the year 
they graduated and place a few* 
copies on eacli table. Include your 
company name, logo, and phone 
number on the sheet. The guests will 
use this list to request certain songs 
and many will take the list home as a 

if 

keepsake. The next time they need a 
DJ, they will remember you aiul will 
give you a call first. 

If there is a fountain of vouth, it 
can be found at a high school 
reunion. The person mixing the age- 
warping spirits isn't the bartender, 
it's the 1)J. So when you play at your 
next reunion, create the magic, spin 
the music. (continMdMpiKtS) 

fay Maxwell (;»'».< and opertites fay Maxwell's 
Mush hyHefjifest in Charleston, S<>ath Cimilina. 



HIGH ENERGY LIGHTING (800) 880 - 0883 


□ 


UFO-2 


$195 


TRUSS 


$189 


$175 


ROLLERBALL 


DERBY-8 


SHOOTER a 


$169 


$167 


$159 


F-780 FOGGER 


BEAMS SHOOT OUT 
FROM ONE 
SIDE TO THE 
OTHER & 

CHANGE 
COLORS! 




X'BEAM 

TWO 500 WATT BULBS. 
52 COLORED “X" BEAMS 
MOVE TO SOUND 


^89 


MOONSCAN-EHJ 


BULBS 


4515 

64514 

BRL 

EHJ 

ELC 

ENH 


$3.50 

$9.00 

$3.00 

$5.70 

$8.00 

$10.00 


16 MULTI-COLOR 
FLOWER BEAMS MOVE 
TO SOUND 


$121 

DOUBLE-DERBY 


$149 

MYSTERY-8 


12" MULTI-COLORED 
MIRROR BALL $35 
PAR 64 CAN $23 
18” SUB-WOOFER $225 
FOG FLUID GALLON $18 
LASER POINTER $13 
4.9MW RED LASER WITH 
16 PATTERNS $84 
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For special Room rate of $J9 / ni^ht 

(Sunday Ihni Thursday) call The Tropicana at 

(800) 634-4000. For Ait Travel 

discount call United Airlines at 

(800) 321-4041 tret. *50)®) 

For Car Renial special rate 
call 8udyet at (800) 922-2899, x-237 




Don’t Delay, Register Today 

# ^ ^ $99 special rate expires 9/9/98! # 




Mnhilp 4 "P= 

Kl Phone: ( 716 ) 385-9920 

Uj oflOVV a I Fax: ( 716 ) 385-3637 

Conference I Mail: P.O. Box 309 

E. Rochester, NY 14445 


Name 


Co. Name, 

Street_ 

City_ 

Tel 


State. 

Fax. 


Zip. 


Credit Card # 


Card Holder's Name 


I SKtK Wl 

I 


• 9 • 9 • 9 Web site: mobilebeaLcom/djshow/ 


Card Holder's Signature _ 

i 

Please use only one form per person. Photocopy form for your filesl 
if you need additional forms. Refund policy (for non-attendence only 
Must be in writing and include proof of payment (less S25 processiix 







































































P.S.W.C.D.T. 


TOP 20 SONGS FOR A 
CLASS OF 1978 REUNION 

imi ARTIST 


L stayin’ ABve. 

2.1 Will Survive. 

3. Alviays And Forever. 

4. Wonderful Tonight 

5. Le Freak_ 

6. Just The Way You Are__ 

7. Got lb Be Real. 


8. Tliree Tmes A Lady wmm* i«a 

9. Night Fever .. 

10. Hot Legs. 


U. Last Dance. 

12. Macho Man_ 


13. MacArthur Park-- 

14. Copacabana.... 

15. Boogie Oogie Oogie.. 

16. Ybu're In My Heart... 


*»4 ftti«MVI## *«■**«« 




##<*#V*Vft#ft#**^*# #*##% ■ ## # #»>#»# # #■# 




■«■*■ Pf-BWVf-f V 




17. Paradise By The Dashboard lights_ 


Bee Gees 


Gloria Gaynor 


paft<-ft#V###V#i ft# # » VVVftVft###-#*#*#ftlii||IWIftlft | ap#*PWP RVPP »« 


»«4ift*VllftifMV»i*«ft4*i*i l*ft«IMVMVi*VM*««*IVI*MMM*ft*M44i4a*MM44«4W^# l*i 


Heatwave 


Eric Clapton 

aa-R*»aft#f ft#«iaa*a Chic 


a+fti-#+a*a a#ft#iw###»a**#44#’### 11 ■# I I H i ^^ii^Pafta vv*v*##Mva 


■ Wlft l H iH IVV#lftV»V*a*#Vft ft ft lapB aaPaaMa-ai 


I pa' ^ a-pa Baa-tB I'V pa*B aaBMa a aa-'BaBaaBa»a 


R»BBau*B«a aah*B# 


vvvwpa##* 4 vaB«-Baaia-aa«HB«a^vaa*aip<Pi'i««aB«»ppp«v 


aaaaa-frB^iB-Bp aa-B*# ^f-faB a aa a*^^-ftp-f p 


#ft»lft######i»ftft n ■ H ft» ft ViftV#V#V*#Vft#ft#iH iVV#V#4 


..Billy Joel 

..Cheryl Lynn 

...Commodores 

Rpp fippfi 

B^BBBB B 'aa B«-BaB*B-»a liT W V UPVVV 

.Rod Stewart 

.Donna Summer 

.Village People 

.Donna Summer 

.Barry Manilow 

_Taste Of Honey 

.Rod Stewart 

.... Meatloaf 


18. Get Off.Foxy 

19. You’re The One That I Want....John Travolta & Olivia Newton-khn 

20. Hopelessly Devoted To You___Olivia Newton-John 


TOP 20 SONGS FOR A 
CLASS OF 1988 REUNION 


TIUE 


PB p<-Pi-B*BBia- w -PMa-BB4a*4v4444Va ft* ■ *#*4i*BB4ft4*44V##ft*WV* i #4**4-## ft#<M«vi#v#MVf •#4V»#i4# 


L Push It .. 

2. Laco*motion....... 

3. Wild Wild West. 

4. I’ll Always Love You 

5. It Takes Two.. 

6. (I’ve Had] The Time Of My Life.. 

7. Pink Cadillac__ 

8. Da Butt.... 

9. Groovy Mind Of Love 

10. Pump Up The Volume 
a She^ Uke The Wind... 


12. Simply Irresistible_ 

13. Just Got Paid. 

14. One More Try_ 

15. The Way You Make Me Feel 

16. Need You Tonight 

17. Roll With it Bvaaa-pa aa-aBB-BB-ava# iwaVMbi 

18. Never Gonna Give You Up 

19. So Emotional. 


20. What's On Your Mind (Pure Energy) 


P«B4-F-I-P F-l-l-BPPW-W-)-OFW#F-«PPF"P B-WWfeVPV####*## ft Vft 


FBVUVB h h#B«B4l 


ft V ftlft#B#ft ft*ft VWi# VVftVft ■ ■ ■ H 


a B*ft#>h#ftVi4H>ftft#ife+4*4 fttft+ft+VV#*# »#*###>■# 


B-R+* ftVfti fti i«Mi ft«-ftM*i ft# ft# ft# ftf-ftVft ft*ft4 


ft###"#V#ft ift l i H VVftVfcVftVWf-ftVMft VV # # ■ 


ARTIST 


wft+#V«Vft*Vft-ft#pft4*«ftVft#ft*4##*ViVP 


.Salt-N-Pepa 

Kylie Minogue 


■ **ft ■Bi ftMI 'M i BVVBVVWWWBW# 


#■ # # # laVftVftVftV^Vft^Vft^ft VW ftVVP ■ # ■ iVVf VftVft »####»## 


Escape 
Taylor Dayne 
_Rob Base 


a-—BiaV^*#4VWa4B-VMVpa>Vft***V*44ftVft I 11 i d V*## Pil I ft ■###♦» # V4###WV»##ift#*a*aa*i 


B<aBaBa#apB*B«*<i4Bft# ft# ft# iiVftVIftliWftftVI i l ■■ l #*#BliVP#l#BVV-ft’ft#*a-ai 


PB-a4fta-ftBl-BVp4ft»4*4*i44ft4-ft*ft»ftVftft*ftW*#*ftft**»ft-ftft***#ft* P B P I 14 


Me#ey/ Jennifer Wames 

...Natalie Cole 

_LU. 

.. Phil Collins 

.M/A/R/R/S 

Patrick Swayze 


ftHfe#iftM4iftft#fti PBBPap4ft4*44«»»Vlt*4 4*l*l ftftftlfWVI ftl PlH 


ftVft*ft* ft V#»#P*ftftll I ft lW-ft 


a4*«« ftB4aa4ftft*V###ftVi«#ft#—VVWUftWfWftVPUPIftlPVPft W PiPV# 


*ft#*V#ift4Vft-ft*ft#.#VV#iiM*ftftft44*#*Vftl l iH iH HV»l f m il H B#VP# 


ft# ## #i!i#Vft Vft##*ft*ft»ft ft####*ft ■ ft f M ■ #>#PV#-ft#-ft#^# 4V 


iVa 4 ftip ft ##-4VftVftft#-**4Vft-H>ftV*«#l#lViVftft#ft4#Vftlftl l|] |###4#ftftft 


.... Robert Palmer 

..Johnny Kemp 

.George Michael 

Mkhael Jackson 

..INKS 

. Steve Wlnwood 


*«*M4*ft#iftftV4ft44*ft#ft#*#4Vi4»ft4:ft4 


.Rick Astley 

.... Whitney Houston 
Information Society 
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INDUSTRY UPDATE 



Could you be 
in danger of 
losing 50 per¬ 
cent of your 
business? 


BY Art Bradlee 


A disturbing trend seems to be developing 
in some areas of the country. Owners and 
managers of various party houses and 
banquet facilities are informing brides and 
grooms that the disc jockey they have 
hired will not be permitted to perform the 
announcing duties at their reception. 

If not the DJ, whom? Believe it or not, 
the grand entrance, first dance, ceremonial 
cake cutting and garter/ bouquet toss are 
being announced by the banquet manager 
or someone supplied by the hall. Not to be 
overly critical but, with a few exceptions, 
these people are not qualified. They may 
know the shtick but, they typically have 
the personality of a dead house plant 
Their announcing broadcasts the fact that, 
to them, this is just another event To 
make matters worse, the house PA system, 
with those tinny 
sounding ceiling 
speakers, adds an 
annoying edge to 
their voice, while 
muffling every 
syllable. 

But it doesn't 
stop there, they 
are also telling 
couples and their 
families that the 
hall will provide 
the arrival, 
cocktail and 
dinner music! If 
this is the start of 
a trend, will it 
reduce you to 
just a CD spin¬ 
ner? In years 
past, the worst 
complaint 
registered by 
clients who 
didn't like their 


DJ was that "he/she just played music... 
they showed no personality and didn't say 
a word the entire evening!" Now, just as we 
are getting established as all-around, 
personable entertainers and MC/hosts, 
some party hall people are trying to send us 
back into the past—not to mention what it 
will do to our profit margin. 

On the grand scale, if you lose the first 
half of all your four or five hour wedding 
receptions you will effectively lose 50 
percent of your business. And what if you 
won't comply? These same party halls 
might just start telling the Joes and 
Marshas of the world not to book your DJ 
company because you refuse to do things 
their way. It is their house, isn't it? Don't 
they have the right to dictate what goes on 
at every event? 


At a recent meeting ol DJs in Rochester, N.Y., 
organized by Michael Bonanno of Stage 
Entertainment, a list of complaints from party 
hall managers was read. The list included the 
following; 

f 

^ DJs not calling ahead to arrange setup and to 
settle other questions. 

DJs not closing exterior doors while loading or 
> during setup, to save on hall utilities. 

« DJs not asking tor permission to use party 
house supplies (i.e. dolli^ table cloths, tables, 
etc). 

• DJs setting up before asking if there are any 
special instructions from the ball manager. 

• DJs showing up after the event has started in 
their street clothes and parading through the 
festivities. 

• Unprofessional annoucement procedures by 
DJs 

• DJs tapirs down cords with sticky tape that 
ruins carpeting. 
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Banquet Facility Etiquette: 

1, Call the hall one week prior to the event to find out who the banquet manager 
or person in charge will be and introduce yourself to hinder. 

2. Let the banquet manager know that you will be arriving one hour prior to the 
start of the event to set up your equipment and to do a sound check. 

3, When you arrive at the event, introduce yourself to the manager prior to 
setting up. Before you take even one item from your vehicle, go in, introduce 
yourself, shake hands. If you need to prop open the door to make your entry 
easier, ask first. Unload your gear quickiy and efficiently and shut the door as 
soon as possible. On days when the heating or air conditioning is working 
overtime, leaving a door wide open for even a moment kuiger than necessary is 
careless and unprofessional. Show them you care about their bottom line... 
maybe they’ll start thinking better of you. 

4. When woriung a reception, make sure your schedule matches theirs. Woth 
out all the details such as; 

a. How long will cocktails be available? 

b. What time is the meal scheduled to begin? 

c. Make sure that the champagne is poured before announcing the toast 

d. How do they want you to announce the dinner and when? 

e. Ask if the wait staff needs time to clear the tables to get ready for the 
cake cutting before announcing the cake ceremony. 

f. If the party is going well, find out if the banquet manager will object to 
any overtime before asking the client if they want overtime. 

g. Don't EVER help yourself to ANY food or drink unless asked by the clierrt 
or the banquet manager. If the client tells you to help yourself, let the 
banquet manger know that you have been invited by his/her client to 
partake of the food. 

h. Never ask for, accept, or buy alcoholic beverages, or smoke anything 
while on the job! 


WHAT'S UP? 

On the surface, it might seem reasonable to assume 
that the party halls are doing this simply as a way to 
upchargc the customer. But the fact is, most of tlicm 
are offering their services at no additional charge. So if 
their motive is not profit... what is it? Could it be that 
a segment of the DJ community is actually responsible 
for this new modus operandi? 

Here's something to think about. Have you, or any 
of the DJs you employ, ever been rude to a banquet 
hall owner or manager? Have you ever acted without 
regard for the fact that, just like you, they have a 
schedule to follow? Are you, or anyone else from your 
company, projecting a lousy attitude? Maybe you 
aren't even aware that certain banquet halls don't 
recommend your company because of something said 
months or years ago. 

WHAT YOU CAN DO 

WTien a party hall in your area decides to cut DJs' play 
time by taking over the announcing and/or music, ask 
to meet with them. Like a professional, first find out 
why they have decided to go this route. If it's because 
they have had a long list of problems with DJs, maybe 
you can help solve their problem. Plead your case. Let 
them know how this policy will effect your business. 

If they refuse to listen, you really have no choice 
but to let them to do it their way, even if the aistomer 
is the ultimate loser. You certainly don't want to 


Are party hall managers in your area turning a cold shoulder to 
D)s? Your comments are invited. Write to: "Feedback," Mobile Beat 
Magazine, P.O. Box 309, East Rochester, NY 14445. 

Or e-mail your comments to mobilebeat@aol.com 


alienate them entireh. In those instances wheie a 
couple has hired you partly because tlun want s tni do 
the announcing, suggest to the bride and groom that 
they call the hall and request you Ik- allowed to do the 
announcing. Make sure the)’ Icas'e you out ot it and 
not give the impression that you put them up to it. 


NIP IT NOWI 

If you don't already have one, maybe it's time to 
develop a policy of banquet hall etiquette lor your 
DJs, This may even be something tiie various D) 
associations in our countiy' could draft jointh. I or the 
time lieing, I've included a few points to ponder in 
terms of designing something for your own use. I otter 
this to experienced DJs as a refresher, and to beginners 
as something to establish as policy. 

It just may be that if wc start slum ing more 
consideration for hall owners and managers, jierhaps 
w'e can head off this nastv trend before it becomes 
regular practice, destroying the progress we've made 
in establishing ourselv^es as professionals. Remember 
that the majority of new^ business comes from word of 
mouth. Banquet managers can spread the word about 
your business better than anyone. 1 he question is, 
will it be good news or bad? ^ 


Art Briullee operates America's Best Mobile ihitertaiiieis' iAnisultin:^ 
Sen’ices (888-MOBLENT}. Contrihutin^ to this arlkie iva.v /'rk /. 
DiUmaa of Holly Springs, \'C. 


Shine it up and 
Show it off! 



MB's Dl/KI Van 
& Truck issue is 


coming soon! 


Send in your DJ truck or van photo! 

Mobile Beat’s annual DJ/KJ Truck & Van issue is coming soon. To 
have your vehicle displayed wHh the best in the world, ]ust send us a 
photo! Send a crisp, clear, color photo of your custom painted DJ 
tnick, van or trailer to: 

Mobile Beat Magazine, Truck & Van issue • RO. Box 309 • L Rochester, N.Y. 14445 


The DJ Magazine 


57 




















CREATIVE SELLING 

louF niamc 


BY Bob Popyk 



Are you using promotional freebies to your best advantage? 


If your office is like mine, not a week goes 
by that you don't receive a catalog or two 
from advertising specialty companies. If 
they're not in llie mail, they're hand 
delivered by an in-your-face trinkets and 
doodads salesperson pushing pens, key 
chains, T-sliirts or any one of a thousand 
other products that can be emblazoned 
with your business name or logo. You can 
buy these doodads by the dozen or by the 
liLindreds. But the $60 million question is; 
Are 500 magnets or mugs imprinted with 
your logo really going to bring in more 
business? If you handle their dispersion 
right, maybe. 

Advertising specialty products have 
been aroimd since the early 1800s when 
politicians began imprinting slogans on 
buttons and commemorativ'es to spread 
their name among voters. That was before 
radio, TV and slick direct-mail campaigns. 
Soon afterward, the American Manufactur¬ 
ing Concern started distributing rulers, 
yardsticks, paint stirrers, cribbage boards 
and paperweights imprinted with store 
names and advertising messages. By the 
middle of the 19th century, advertising 
calendars started to become a common 
siglit in lionies and businesses. So there 
must be something to it. 

IT'S YOUR APPROACH 

W hen it comes to using advertising 
specialty products, what determines how 
much more business you will get is not 
based on wiiat y'ou give away but how you 
give it away. 

I remember a gentleman named Maury 
Liiidenfeld who used to set up a display at 
various home, sport and mall shows. As 
>x)u know, many people who go to con¬ 
sumer and trade shows like to see how 
many things they can take home for free. 


They go around with plastic bags and 
almost expect you to drop something in. It 
doesn't matter what it is, as long as it's free. 
It's like an adult version of trick-or-treat. 

Maury would have dozens of bail-point 
pens all nicely positioned in the back of his 
booth and, as you passed by, he'd have a 
couple in his hand. If you expressed interest 
in his product or just a pen, he'd hand you 
the pen. But as he handed it to you, he'd 
pull the cap off and keep it in his hand. 
Then he'd start talking like crazy to find out 
your name, address and whether you were 
a potential customer. The passersby would 
stand there w'ith half a pen in their hands 
waiting for old Maury to release the other 
part. Meanwhile, he got their attention for 
a few, very important minutes. 

Less effective was an idea from a DJ1 
spoke with at the Mobile Beat Show in 
Vegas. This particular DJ would put up a 
display at local county fairs. He'd give away 
a miniature CD key chain imprinted with 
his logo to anybody who stopped by. He 
figured that if he gave away a thousand key 
chains, it w'as a good show. Never mind if 
he got any bookings that day or not. In my 
opinion, this didn't make much sense for 
his business, but the specialty advertising 
guys sure love him. 

One of the biggest giveaway items right 
now is the prepaid phone card. I know a DJ 
who uses them to get appointments with 
big party planners. He sends a picture of a 
10 minute phone card in a letter that 
explains that he'll give 10 free minutes of 
phone time, for 10 minutes of their time. 
Ten minutes is all he needs to tell why he 
could make their next party the best ever. 
The prepaid phone cards get him a 65 
percent response rate from people willing 
to make appointments with him. 







































SH~18,.,.4Q0 Watts 




SH-1818X.2000 Watts 



For Increased bass the SH-I81BX can be (ayed on side. 


B-52 SH'SERIES subwoofer enclosures provide the advantage of low frequency 
horn loading in a compact and cost effective cabinet suitable for a wide variety of 
high output applications. All three ruggedly built enclosures house 100% made 
in the U.S.A. 18" cast subwoofers, with 4" voice coils employed in the SH-18X & 
SH-1818X models. A tinted plexi-glass window ranging in thickness from 5/0" to 
3/4” reveal the subwooler(s) at work. 


SH-18X...1000 Watts 


WAnmm?! 

nEiH¥ORCE SrACE OR DANCE fLOOR BEFORE USEf 


B>52 SM’SERIES enclosures provide high efficiency, low distortion, and superi¬ 
or transient response with a 9dB higher maximum acoustic output capability than 
any single direct radiator system. 

B-52 offers a wide range of pro-audio speaker systems. For a complete catalog 
or dealer inquires, call 800-344-4ETI. 


E.T.I. Sound Siistems • 33B3 Gage five.. Huntnigton Park. Cfl 9112S5 • PH:IZ13] 277-41 OtI Fax:tgl31E 7 7 41 08 

























CREATIVE SELLING 



1 *':us aiK.. 





www.upstoirsrecords.com 


140 5Sth Street Box 82, 
Dept M&98 

Brooklyn, NY 11220-2521 


Call Us TOLL FREE 

OUT OF USA call (718) 567-3333 


24 Hour FAX 

(888)666;UPpAIRS 

OUT OF USA fax (718) 567-2310 


GEiiisouriD Numark 




CD-25 


$ 399.95 


mn 

CDD-206 


Sjieciaf 
£m Piieef 


Sup&i Ximt 

Wee! 


Single CD Player 

C D-710 


$ 169.95 



Numark Uw! 

CDN-22 


$569.95 


Dual 

CD Player 



r 


* - ‘ CD-250 



Dual CD Player 


roin! 



$49.95 


3-Raw CD Case 

(CO-350 4-Row Case..S79.95) 



-a * ' 


MM-8X 


$679.95 



Hem! 



Mojo Series Mixer 


\\\ 


LIL' DEVIL 


$ 69,951 * 7 ’” 


£\ 

STARSHOT 


700W logger with one liter Internal 
fluid tank. 30ft remote controller 
and hanging bracket. 


Portable 4.9MW 

Red Laser 

16 preset patterns 






$59.95 


Povi^rful 60W strobe witti 
variable speed control 
{2-14 flashes per second) 
and dual 1/4" input/output 
jacks for synchronous 
operation. Optional red. blue. 
green» yellow & purple domes 
are also available. 


/4mefUc^ 


CHOPPER 


$199.95 


Two wheels rotate 
360 degrees while 
spinning on its axis 
sending beams of 
white light around 
the room 


BOOGIE 

BOX 


$699.95 


Light up youf dancefloor with the 
27.5" Boogie Box cube. A spin¬ 
ning head shoots out 48 mutlicoi- 
ored beams to the beat of the 
inusic. Holds up to 360 lbs, 
0irin/ny Cube - use witb We 
Boogie feox to create ao entire 
dance floor.4290,95 



Keuf! 

r MINI UFO 


$249.95 


16 multicolored beams of light 
spin & tumble creating an outer 
world experience 




Now halogen effect lights are easy to operate with [ 
the new timered remote control. It lealures 2 scenes 
with 4 channels on each scene and a M5 minute 
timer on each scene. Turn it on and forget about it! 


SFC-288 


$139.95 



When it comes to using 
advertising specialty 


products, what deter¬ 


mines how 


uch more 


business you will get is 
not based on what you 
give away but how you 
give it away. 

QUALITY NOT QUANTITY 

In addition to how you give promotional items 
away, it is vital the freebie has a perceived value. A 
throw-away item will just be a bad reflection on 
your business. T-shirts are good because they turn 
your customers into walking billboards for your DJ 
service. Ball-point pens find their way into many 
people's hands because they are useful, and are a 
constant reminder of your company. The list of 
items that can be used to promote your business is 
endless. It's up to you to use them effectively. 

Some DJs use advertising specialties successfully, 
bringing in more bookings week after week; while 
others have a tough time just paying for them at 
the end of the month. To make them work for your 
business, you have to have a game plan. Also, if 
that specialty advertising product you've had 
imprinted with your name, slogan, phone number 
and address looks like it came from the bottom of a 
Cracker Jack™ box, you might want to reconsider 
what image you are really trying to project. If 
you've tried everything and still don't see a worth¬ 
while response from your specialty items, you 
should probably reconsider reordering. 

The appeal of promotional products lies in the 
very human need to feel that one is coming out 
ahead. Everyone likes to get something for free. It's 
a great concept. Use it to your best advantage. 

Bob Popyk is publisher of '"Creative Sellmg," a nwuthly newsletter 
on sales and marketing strategies. His sales meetings and seminars 
are presented nationwide to major companies and mdustries. To 
reach him for comments or to request a free sample of his 
newsletter, call (800) 724-9700 or write to: Bob Popyk, Bentley- 
Hail inc., 120 Walton Street, Syracuse, NY 13220. 
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mis may be 
the JOB 

you’re 

lookiustbr! 

Due to the rapid growth of the Mobile 
Beat Winter and Summer DJ Show and 
Conference, Mobile Beat Magazine is now 
taking applications for the position of 
TRADE SHOW SALES EXECUTIVE, 
working out of our Rochester, N.Y. office. 
Candidates should have sales experience 
and a general working knowledge of the 
DJ and music professions. Pay will be 
commensurate with experience. Some 
travel may be required. Send letter of 
application with resume by mail to: 

Mobile Beat Magazine 
Attn.: Michael Buonaccorso 
P.O. Box 309 

East Rochester, N.Y. 14445 
or by e-mail: mbshow@mobilebeat.com 


PLEASE... NO PHONE CALLS or FAXES! 

EOE 



WHERE 00 fW mr 10 BE 

wim lom oj BUSINESS? 




DO WHAT OUR OWNERS 
HAVE DONE IN OVER 151 CITIES 

• Earn more Net Profit from each dance 

• Send out unequaled marketing materials 

• Make this business their full-time career 

• Increase business each and every year 


The following are just six reasons 
to Join North America's 
Largest Mobile DJ Service 

• $300,091 Gross Sales in 1996 with 1,017 Dances 

Owner • Mark Kuecker 913-539*7111 - Manhattan, KS 

• $380,785 Gross Sales in 1996 with 1,104 Dances 

Owner - Ron Sexton 214-343-7171 - Dallas, TX 

• $348,079 Gross Sales in 1996 with 1,216 Dances 

Owner - Russ Free 402-434*2466 * Lincoln, ME 

• $250,628 Gross Sales in 1996 with 878 Dances 

Owner - Brad Tllford 770-425-3535 - Atlanta, GA 

• $279,846 Gross Sales in 1996 with 951 Dances 

Owner - Glenn Epiey 300-237-5247 - Kearney^ ME 

• $400,530 Gross Sales in 1996 with 1,341 Dances 

Manager - Dan Yaksich 402-339*3535 - Omaha, NE 

The only true way to find out why 
Complete Music’s Owners are 
successful is to ASK them! 

FOR MORE INFORMATION 
and a complete listing with phone numbers of 
ALL our owners so you may ask for yourself 

why they chose to join 
AMERICA’S LARGEST DJ SERVICE 

SIMPLY CALL: 

1 - 800 - 843-3866 
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a success. 


PROFILE 




Top row: fl] chard Eagfe, Terr)' Dubors, fim Qtrick jnd Arif I a 
Snyders. Bottom row! Trudy and Alex Tamai. 


Waterloo, Ontario last spring. After the show, he 
invited me up this winter to coach him in DJ 
interaction. 

As I approached the island on a "puddle- 
juniper" commuter plane from Vancouver (the last 
leg of a 6 !/2 hour trip) 1 was blown away. I he 
view of Victoria Island, and all the small islands 
that are sprinkled around it, was majestic. The 
crystal blue water of the ocean below was 
breathtaking. And the mountain ranges, both in 
(Canada and the United States, were covered 
with [lure snow that sparkled like white dia¬ 
monds. What beautv! As 1 walked outside from 
the airport 1 inhaled the most refreshing, 


V ictoria Island, British Columbia is located at 
tlie northern-most corner of the West Coast. 

It sits in tlie Pacific Ocean, just off the coasts 
of Canada and the United States. The biggest cities 
closest to the island are Seattle, Wash, and 
Vancouver, ii.C. You have to go by boat or plane to 
get to either city. 

On the island, Ale.x Tamas operates Alexander's 
Music Compaiiy. 1 met Alex at the DJ World show in 


cruise ships tliat line the port and, finally, 
Alexander’s Music Service. 

Alex, who's .^9 years old, has been a 1)J for 18 
years and has owned his own coinpany for eiglil 
years. The business office, which has its own 
entrance, is located in the bascTiient of his home 
and is divided into four sections. Tlie main office is 
operated by Alex and his wife, Trudy. It is contem- 


BY John Rozz 


cleanest air I have ever experienced. There is defi¬ 
nitely something special about this place. 

THE GRAND TOUR 

Victoria, B.C'. has a [lopulation of about 300,000 
with approximately 1 )5,(X)0 in the city vicinity. It is 
noted for its '"ol feel of the British," The natives 
here, and Alex is one, have maintained many Brltisli 
customs, including tea time. He pointed out some 
major sites, like riie Empress Hotel, views of the U.S. 
Dlympic Bange Mountains, such as Port Angles and 
Mount Baker in Washington, the Pacific Ocean, 


porary in style with huge white desks and all the 
usual things you w'ould expect to find in an office, 
like computers, a fax, etc. T he next section is a 
storage area for equipment, lighting, props, and 
other gadgets. .At the far end is a conference room 
to meet with clients. In this area, there is also a TV 
and VCR setup for clients to review the company 
video. The final section is a rehearsal area with a 
full sound system, computer, recording capabilities, 
and four complete musical libraries for each of his 
four associates. They use this space to practice beat 
mixing, segues, v^oice projection, game routines, 
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Introducing TRACKSCAN, 

The DMX 512 Intelligent Scanner for the Smart Buyer 



Specifications: 

Lamp; EVC 24V 250W 
Gobos: 9 Gobos plus spot 
. Color; 9 dichrotc colors plus white 
Wheels; 2 separate wheels for gobos and colors 
Focus: Adjustable focus 
Motors; Stepper motors 
Strobe: From 1 to 7 FPS 
Pan: Tilts J70 degrees in .7 sec. 

Tilts 85 degrees in .35 sec. 

Casing; Extruded aluminum. 

Bulb/weight; I xEVC 24V 250W/24.2 lbs. 

Size: 26.5 in. x 9.31 in. x 9.11 in. 

ANOTHER BRIGHT IDEA FROM 


SMAIIT LIGHTS 






3000 North 29th Ct. • HOLLYWOOD, FLORIDA 33020 
Order Phone: 1-800-762-1084 * Order Fax: 1-800-LIGHT-YU 

Phone: 954-929-1 IIS* Fax: 954-929-5560 
E-mail; chauvet@worldnet.att.net 








































PROFILE: DJ^S PARADISE 


interactive dances, and to review new CDs. 

DIFFERENT STROKES 

The market here is quite atypical. For one thing, the 
community is made up of primarily people 60 years 
old or better. For the retired, this island is a sanctuary; 
for the up-and-coming, it"s nowheresviile. Even the 
people born on the island usually move away when 
they're old enough to work. 

If you are thinking this would result in a minimal 
wedding business—you are wrong. The island has a 
saying, "Newlywed or nearly dead." Need I say more? 
Victoria is fast becoming a wedding center. Many 
couples from W'ashington, Oregon, Vancouver, B.C, 
and some of the smaller islands are looking to this 
haven as a wonderful wedding adventure. And like 
other tourist locations, about 60 percent of Alex's 
business comes from hotels, country clubs and ban¬ 
quet halls. 

There isn't much call for corporate parties, since 
there aren't many corporations on the island, but they 
do get a lot of company functions at the local hotels 
from businesses on the main land and the states. The 
company also travels to Vancouver, Salt & Spring 
Island and Pender Island. These locations are all a 


short cruise on the 
waterways by ferry. 










THE PROS & CONS 

The hardest thing 
about being re¬ 
moved from the big 
cities is keeping up 
with the times. Alex 
has found it harder 
and harder to 
compete with DJ 
companies from the 
mainland. This is 
where I came in. By 
attending various DJ 
shows, including the 
Mobile Beat Show in 
Las Vegas, Alex 
found out what he 
was missing. 

Many things that 

are simply expected in the states, like lighting and 
dance interaction, haven't really caught on here yet. 
The company's lighting consists of a simple display of: 


Aiei bna$ n his horie office in Victoria Island, B.C. 


Call 800 - 324-2673 










Sound, Lighting, Video & Accessories 


LightwQvo Research Jrackspof 

A versoHl« ond offordoble 
hxfure fhal outperforms 
and outsells any 
luminaire m 
its class! 




UGHTWAVt 

IFSFAUCMi 



k the Max 

^ mf/i 360 Degree 

Pan 4 Tiff rofafion/l 
. • (20} colon + whit®/ 

k spltl-colori, 21 goboi 
& • Pan ■ T 20 rpm, Tilt - 60 
B rprn, bright 250w lamp 
^ * Stand dan®, 

active built-in programs, 
DMX 



DFNON 

DENON DN-M2000R 

Professiond A4D tiecorcfer/Piciyer 

• Seamless loop ploy bock, S-track 
hot start play, 

• +/- 8% Pitch Slider, Pitch 8end, 
lots morel 



Martin 

Roboscan 
812 Mini 
Scanner 

A lot of coo) features n o hny 
pocitoge/ 

{M) colori, I n ] Toted goboi, 
var, ipoed iirobirtg 
Control via Martin 2504, 
2308, new 2518 or other DMX 
NEW 2000 hr. Moilin lomp 


CALL 0 aa- 3 sa- 

OR EMAIL US ATi i 


j4meftccaH 


They've 
Landed and 
Taken Overl 



/. .tv 



^ pioiNieen 

The Art 0t Ent^tainment 


MinUUFO 

* 16 lonsGs, ufVit spins & tumble 

* Great mini center piece * dOOw lamp 


Pioneer 
CDJ700S 

Oigito) CD Tufntobfe 

* Responsive, large 
jag svheel 

* Seomless, on-tbe-fly 
looping 

* Virtually skip-re sis tool 








Rone Mojo MM 8x DJ Mixer 

' Feoloring exclusive Active Crossfoder^" 
technology for guoranteed performonce 
and reliability' 


Gemini 
KL*19 

fAecufioner 
Nineteen 
DJ Mrxer 

• Kill Feoture far low, mid, high on 3 chnis 
7 inputs ptus 2 mic inputs f l/4yXLR) 



I • 



Mobolozer Lit^ G-Beam 

wftfi the NEW G-Scon graphics pkgf 

The inte/hgent Inzer with on qttitudel 


L’_ 


sates@c2ore-systems.com 
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MUSIC SERV 


"eci'iB'RiiicevBanqiiets 


"fcrcRv It \ 


rainlights, moonflowers, 
magic moons, ministars, 
lumi by Lumi (similar to 
the moon flower), 
mirrorballs and foggers. 
Alex plans to invest more 
on lighting as it catches 
on in the area. 

Another challenge for 
Alex is the lack of equip¬ 
ment sources. There are 
very few music stores in 
his area that carry DJ 

audio or 
lighting 
equip¬ 
ment. He 
buys most 
of his 
equipment 
in 

Vancouver 
or it is 
shipped 
from 


Victoria is fast becoming a wed¬ 
ding center. Many couples from 
Washington, Oregon, Vancouver, 
B.C. and some of the smaller is¬ 
lands are looking to this haven as 
a wonderful wedding adventure. 

Calgary. 

As for music, that, too, tends to be a little behind 
the times. Being so far off the beaten path, time itself 
moves a little slower. Top requests include '80s retro, 
dance music, and the usual oldies. 

NOT IN KANSAS 

The way things are done in Victoria are a bit different, 
too. The average wedding reception lasts eiglit hours (5 
p.m. to 1 a.m.) and, as is typical throughout Catiada, 
rarely does the DJ/MC introduce the wedding party. 
The introductions are usuallv done bv a relative or 
close friend. Background music is usually played for 
the first hour. During the next four liours the D| kicks 
in the dance music and the real party begins. 


A 2'Way 15” Under 30 Lbs? 


Find out what makes Camberlite’^' 
cabinet technology revolutionary 
in the speaker industry. 

Call us toll-free at 888.927.6863 

for a dealer near you...for more 
information visit our web site at 

www.wbsound.com 

'Wrieht Bros. 


m 


in-. 


•A 




RR2 Box 3000 Manchtster Ctr., V^T 05255 Fax: 802.362.5809 
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PROFILE: DJ^S PARADISE 


BRITISH 

OLUMBIA 


Alex's goal is to take 
the island into the 21st 
century by updating 
and upselling his 
performance and 
asking for a more 
professional fee. By 
adding more lighting, 
props, interactive 
games and other 
commonly used 
promotions in the 
states, Alex believes 
he'll not only widen 
his scope of venues, 
but be able to get 
people to accept a 

higher rate. Currently he averages $500 for an eight- 
hour show. 

When it came time for me to leave the island, I had 
a much better understanding as to why anyone would 
want to live in such a secluded area. In exchange for a 
little inconvenience and a somewhat deflated cost of 
living, you get... paradise. 



Seatll9 




I When you hand someone your 
business card, are they impressed? 
Do people say, "Wow! Nice card."? 
if so...SEND IT TOU 


■ « * 

W'di DJ 


_ — 






■» th,: 


lllFI 


-.'UlMi- Mrycha 

* fra .Wfitets 1^4. 




Your business card niight be noimhated''for the 
Mobile Beat Magazine "BIZ CARD AWARDS" 
to be featured in the January '99 Issue. 


Mail your business card (if chosen, you don't really win anything but, 
it will make you feel good to see your card published...right?} to: 
Mobile Beat Magazine • PO Box 309 • E. Rochester, MY 14445 

All entries must be received by Oct. 16, 1998 


wd web.company 

WEB SITE DESIGN 

Complete web site design and hosting starting at $200 a year 
or link your existing site to both of ours for $50 a year. 

Call us! (888) 968-5565 
2466 Cass Road • Traverse City, Ml 49684 
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Wec/cfin^ ^eloj/s « (PCanmng 

• Adding Loft # Tun Slt^ 

• TPrsftsrion^Stfoicti 

• :}fontymoons 

« TtfWfuUTngagcmeni 

• M^tddingSfiourf 

• Mhit A %i^ffyruf/A^ Edith 






i^xic: 


vvww.weddingdetails.com features: 

• Wedding Shows - ocross Norih Americo 

• Honeymoons - popular destinations and otcommodotions 

• Ask Edith - the best wedding etiquette question and answer forum on 
the Web 

• Professionol Services - everything from bridal attire to wedding 
videographers 

• And much more 


WHO WE ARE: 

wd web.company started out 
ten years ago os o small coleiing 
firm looking lor on effective way 
to market our services. In 19B9 we 
founded Michigan Wedding 
Guides, a wedding diredory and 
pukielHiok that qwckly grew from 
0 \m\ publicalion to statewide 
tribulion. In 1996 we went 
naliQiwI by ptirting it on the inter* 
net - W^dirm Pitoib. the conk 
prehensive ochline wedding guide. 

Now wd web continues thot trik 
dition witb the on-line launch of 
PoTtv Detoife, the ultimate on-line 
party panning guide, 

Complete web site 
design ond hostiiM on 
both weddtnQdetaifs.com 
oml {KiftydelailStConi 
start as low as 
$200/year. 

-Bofiiiers Available- 

-Links Available- 



www.pciiiydelailft.com features: 

• The "Every Holi^ in the World" calendar 

• 25+ reasons to have a party 

• 100+top porty hits 

• Unks to the top party professionals in the world 

• Caterers of the World and much more 
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The PHO-STIIl hoUetun fiintii nU'TNs tl pUfinC lu UH-SOIIMiicii 


TLtiO-14W 


Tl Cases have 10 lackspaces at tip atd vaiiius sizes lielaui. 

2,4 . t,l, E IQ ijaci Tl cues ala ivaibUt. 12 ,K, C IE span Tl uses 
uaihbli urith u ufithout uhieb. Civets indulii Ivt net shium. 


Odyssey introduces 
the TL series. 

Top Loading mixer cases available 
in a stand alone case or with an 
amp rack below. 

Recessed hardware, solid 
construction, heavy duty corners, 
and reinforced edges gives you 
superior durability at a price you 

can afford! 






** * m 




TL-MIX 


Tht 11 Hit hetds ID laclcspacis il tap ludiif tui. 


ONEER SINGLE CASES 


PIONEER PULL CONSOLES 


V, it- Vt *’• 1 . V 






c^ r,SB \:- „s::jES& 




The PKCM700 helds tin Piiniii QJ-TUQs CD playiis C an lUH-lOO Nixei. 


t . 


ThtPr-TOlholdsasinqti 
Pioneei CIU-700 CD pbqer. 


The PF-StOX holds a single Piiineer 
CV-SIQ CD plaiei oi UM-SII nixei. 


The PHCl-SIIO hilds tva Fitia«rC]J-9H Q planrs C ene Uh-SII Nixat 



14520 Joonbrldge St. • Baldwin Pork • a * 91706 • Tel: 626 813 0878 • Fax: 626 813 9038 

Visit Our Website at: vrww.odyssey-cases.com 






































































REALITY CHECK 



Does this sound familiar? 



t'lJii, ■’Jui 

l lih lilih l Uh lilali litah tilih HlmhtiUh 


You've just had a great conversation with a 
potential client. You said all the right 
things and pressed all the right buttons. 
Your price and the way you explained your 
service were dead on. He seemed very 
confident that he had found the Mobile 
Disc Jockey perfect for his party. You hang 
up feeling like it's a done deal and confi¬ 
dently drop the contract in the mail. 

A few days go by and, much to your 
surprise, there's no returned contract. You 
call him to expedite matters and find out 
that he booked someone else, but thanks 
you for your trouble. Feeling a bit let down 
you inquire as to why he didn't go with 
your service. I'he reasons will vary from a 
canceled party (unlikely), to a "friend" 
who's an MDJ who will do it for $25, or 

simply that he found 
another MDJ who 
appealed to him more. 

Now you're won¬ 
dering "What hap¬ 
pened to that great 
conversation we had a 
few days ago?" You 
thought the deal was 
done. Well it wasn't. 


CONTRACT 


UUh liLili itUh hl$h likh Mbh tilih liUh hlwh 
1^ li£^ I kh tblAjibLfth tklxh litib tilih 
1 l»h t’Uh bifth tilih lU&ti liLih uIaH 

ihhkh I'kh tit Ah bkh 1:4Ah tiUh tikh blih 

1>kh tilah I'Uti lilittli Mah tklAhtiUh thlAh hUh 

I kh triAti M*h blih bJati ^ 

ibUb ^ blib ^ 


BY Mark Johnson 


NO DEPOSIT... 

NO RETURN 

The deal isn't done until 
you have a signed contract 
with a deposit in hand. If 
you meet clients at an 
established office (not 
your kitchen table) face 
to face, you can convince them to 
close the deal simply by saying "a deposit 
is required to hold the date." Usually, this 
sounds good to clients, as it relieves them 
from having to shop further. But how do 
you close a deal with a client over the 
phone? 


You may have a client ask you to fax 
over a contract and oftentimes the client 
will fax it right back signed. That's nice, 
but not perfect. Even though you may 
believe that you have sealed the deal, 
many states don't acknowledge a faxed 
signature as being legal. You should still 
follow up with a mailed contract that 
includes a self-addressed, stamped enve¬ 
lope for their convenience. 

Even at that point, an original signed 
contracT may not be worth anything 
should the client change their mind. If 
they cancel, are you going to go through 
the motions in small claims court to try to 
win the non-refundable deposit? I don't 
think SO. Considering the time, money 
and damage to your reputation, it 
wouldn't be worth it. However, once vou 
have received the non-refundable deposit, 
the client is more likely to acknowledge 
the deal as binding, 

TAKE CREDIT 

In this day and age, the easiest way to take 
a deposit is by accepting Visa, MasterCard 
or American Express. The first requirement 
to be able to do this is to have a business 
checking account set up at a bank. Then 
ask a bank officer to set your account up 
so you can use credit cards. This process 
isn't handled directly by most banks. 
Rather, it is handled by an outside com¬ 
pany that acts as a clearing house between 
merchants (you) and the credit card 
companies. 

The most popular device for interacting 
with a credit card company is called a POS 
(Point Of Sale) terminal. These devices cost 
roughly $400. They serve both in-person 
transactions and telephone transactions 
(you can scan or type the client's credit 
card number into them). Most of the time, 
however, you won't have the customer's 
credit card in hand to swipe through the 
device, so the extra expense of this unit is 
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unnecessary. 

Instead, the credit card companies offer a S250 
computer program that does the same thing, without 
the option of swiping a card. You simply type in name 
and address information as well as the credit card 
number. Press the magic button and it automatically 
dials a pre-stored number for authorization and 
completes the transaction (a modem is required). Both 
methods will create receipts that you can fax to the 
client for their signature. This isn't necessary but, 
further ensures that the deal is done. 

This financial transfer process charges the credit 
card holder the whole dollar amount. It then credits 
your account by sending the information to your 
bank. This process takes roughly 48 hours on their 
system and then roughly 72 hours more for your bank 
to actually allow the funds to be available to you. 

Beyond the purchase price of the device ($400) or 
the software ($250) there is the setup fee, handling 
fees and monthly minimums. The setup fee tends to 
be around $90 to $100. Expect to pay a 2-4 percent 
commission on the transacted dollar amount, along 
with a 15-25 cent per transaction charge. Visa is 2.04 
percent plus 25 cents and American Express is B.75 
percent plus 15 cents. The monthly minimums for 
both are around $20. You get a statement of all 
transactions, including the fees, each month. 

For example, an average $350 event with a 50 
percent deposit of $ 175, would result in a fee between 
$3.15 to $7.25. Even if it were your only credit card 
sale that month and the minimum charge ($20) came 
into play, you still would have the event for about 
$326 (assuming the balance is paid by check or cash). 
This is a small price to pay to secure those marginally 
decided bookings. It beats waiting a week for the 
U.S.P.S. to deliver your contract to and from the client. 
For those situations when you thought you had the 
deal but it fell through, this procedure could pay for 
itself within six months. 

Think about it. The client was 90 percent sold with 
you, but continued to make calls to other MDJs. If you 
had made it possible to acquire a deposit right then 
and there, he would not have called any other com¬ 
pany. 



ORDER YOURS FREE ^ 1.800.543.6434 


Sound Ideas, Inc. 3671 Karl Rd., Columbus, Oh 43224 


• CHAUVET • MOBOLAZER 

O 
u 


V E.l • martin • ClAY PAKY • SHOWPRO/DJ USA 


FARRALANE PRO UOHTIHO, 
AUDIO St VIDEO SYSTEMS 
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PROFILE 



IfThomas Edison had been a DJ, 
his name would've been Jim. 




BY Steve A. Wozniak 


During the 1970s, disco was a phenomenon that spawned an entire 
industry... the Mobile DJ profession. For the masses, disco demon¬ 
strated how DJs could effectively transform an ordinary club scene 
into a mystical and musical new world of excitement and pleasure. 
Fven after disco fell from popularity, the function of record spinners 

remained. Slowly DJs have inched their way into compe¬ 
tition with live bands for wedding receptions, school 
dances, club gigs and more. 

During the 1980s, the DJ profession established an 
identity all its own. No longer content to just "play the 
tunes," mobile entertainers came out from behind their 
equipment. With the creation of wireless microphones, 
they were able to incorporate interactive dances, games, 
skits and other audience participation activities into their 
performances. 

Here in the late 1990s, many mobiles are continuing to look for 
ways to take their businesses to the next level. At the vanguard is a 
small group of visionaries who have spun off from their DJ 
services a variety of performance packages and related busi¬ 
nesses. 

Leading the charge toward the next millennium is a dedi¬ 
cated group of DJs and tech heads at Colorado Sound 'N Light 
(CSL). Founded in Denver in 1973 by Jim Baxter, CSL was one 
of Colorado's first Mobile DJ companies. Today, it remains one 
of the state's most successful services. But to DJs in other parts 
of the United States, the company is better known as a re¬ 
source for custom designed DJ products and solutions to DJ 
problems. 

HAVE TUNES, WILL TRAVEL 

"Twenty-five years ago," Baxter recalls, " I grew weary of 
working for an elecironics store. 1 decided 1 wanted to start a 
mobile sound company. I presented a business plan to a local 
banker and secured funds to purchase a van, speakers, a mixer, 
and amps for a concert sound system for the college market. 
Soon, I was engineering sound for recording artists like 
EmilyLou Harris, Chuck Mangione, Michael Murphy, Tim 
Weisberg, and others." 

Baxter's life as a DJ began when a local college hired him to 
play recorded tunes through his concert sound system for a beer 
bash. Tliree hundred people were expected, 1,200 showed up. After 
that, he switched the concert system over to a Mobile DJ system. At 
that time, there were no DJ mixers, so Baxter used a Pioneer stage 
mixer and built his own headphone cue system. 

From that point on, fraternity and sorority parties abounded, but 
Baxter wanted a broader market. With a slide projector in hand, for 
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On the Cutting Edge! 

Grundorf, the leader in 
case construction and 


offers a complete line of 
case products for the 
professional DJ. You know 
when you buy a Grundorf 
case, you get the quality 
and reliability that 
professionals demand! 

See your Grundorf dealer 
for more information! 

•All multi-layer plywood 
construction 

» Large radius edges for 
impact protection 

* Long-lasting, nickel 
plated, high-grade 
steel hardware 








































presentations, he made appointments and 
I R visited schools throughout Colorado, 

WtP# scouring for new clients. Once gaining a 
jj* I ^ foothold in the academic market, he 

j turned his efforts to the corporate world. 

At the time, most companies booked 
bands for their holiday parties. It was tough going, 
but by providing super DJs and great dance parties 
one by one, his reputation grew in corporate circles. 

Since then, the simple slide show has evolved into 
a high-tech, super-slick, 15-minute video that show¬ 
cases CSL's variety of sound, lighting, and video 
packages. The one van, one Mobile DJ system has 
grown to fifteen. The company now' has five full-time 
employees and a DJ/MC/VJ staff of thirty-five. These 
upgrades reflect the increased market share that CSL's 
Mobile DJ division now enjoys, with over one million 
dollars in annual sales. 

INTERNATIONAL EQUIPMENT SALES 


Baxter^s life as a DJ began when a 
local college hired him to play 
recorded tunes through his con¬ 
cert sound system for a heer hash. 
Three hundred people were ex¬ 
pected; 1,200 showed up. After 
that, he switched the concert 
system over to a Mobile DJ sys¬ 
tem. At that time, there were no 
DJ mixers, so Baxter used a Pio¬ 
neer stage mixer and built his 
own headphone cue system. 


Most who attended the Mobile Beat DJ Show & 
Conferences held in Las Vegas are already aware that 
CSL is a major distributor of professional sound and 
lighting equipment to the Mobile and Club DJ 
market. 

How did this come to be? Baxter explains, "In the 
early years of the Mobile DJ industry, there were very 
few lighting dealers. 1 researched manufacturers by 
attending commercial trade show's and established 
contacts and dealerships. At first, sales were to bands 
and nightclubs—as there were few DJ companies. In 


the 'Saturday Night Fever' days, lighting was an 
important part of the total club environment. As 
disco waned and the trend toward more mobile 
products grew, I developed a special line of products 
for mobiles." The first light controller built by CSL 
was named Edison's Miracle Machine; it was a 10- 
channel, 256-step controller that was programmable 
and had over 1,000 parts. That was 20 years ago. 

Since then, Baxter's business has since gone from a 
home-based operation to a much larger purpose-built 

location. 

All told, CSL now offers over 300 
sound and lighting products through 
both in-house and mail-order sales. 
Some of these products were de¬ 
signed by Baxter himself. "All of our 
systems were designed with the 
portable needs of Mobile DJs in 
mind," he says. "If I can't carry it, 1 
don't want it!" 

Much of CSL's growth has been 
due to innovative products like ACL 
portable lighting systems, which use 
rugged and efficient aircraft lights 
mounted in a case with a controller, 
.Another popular CSL design is the 
Super Table, a multipurpose dolly/ 
table, which features heavy-duty 
casters mounted to a 2-foot by 4-foot 
table. Load your gear onto the table, 
roll it in place, fold down the legs, 
and you're ready to rock. 

To insure quality control, person¬ 
nel at CSL often road test products 
before marketing them to industry 





‘The DJ Aniwer Man" |lm Raxter often system advice to a Dj at the Mobile Beat OJj Show and Conference, 
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professionals. In some of these tests, equipment is 
bent, folded, spindled, and mutilated. "A lot of 
theory is good," Baxter says, "but people want 
practical equipment that they can rely on even 
under the most trying of conditions." 

Adding to the company's success are the spec¬ 
tacular lighting and special effects packages available 
to clients. Baxter and CSL create a variety of lighting 
systems for their clients based on their individual 
needs, budgets, and personal whims. 

THE ANSWER MAN 

Another reason for CSL's growth is Baxter's commit¬ 
ment to good sound, and his willingness to help DJs 
build good systems. Unfortunately, he says, many of 
the tech calls he gets are to solve problems after the 
fact. "DJs need to plan more," he says. "When we 
design a club installation, CAD drawings are a must 
for placement of equipment and fixtures and appro¬ 
priate use of electrical circuits, and in calibrating the 
correct ampere loads, speaker SPL, etc. Building a 
great sounding Dj system requires the same intense 
planning. For example, DJs need to learn to figure 
total ampere demand for their mobile sound and 
light shows in order to request the proper AC power 

caaliiiMd on page 76 


CSL'S 
GEAR 
LIST 

Brace yourself for 
special effects that 
are guaranteed to 
prevent even a rank- 
and-file member of the 
Fun Police from experiencing a hissy fit: 



* Concert quality sound qrstem (options too numerous to mention) 

* 100" video screen with DVD music videos and live cameras 

* Karaoke 

* Confetti canons Ihearts, doves, bells, etc.) 

* Computerized light dimming system 

* 24 multicolored ACL lighting system 

* 16 laser-h^pe beam light truss system 

* Mega strand light wall panels 

* Strobe light system 

* Minor ball and spotlight system 

* Smoke 


* Bubbles 

* Hollywood searchlights 

Wildfire ultraviolet blacklight effect 

* Star lights (hundreds of stars projected in room) 

* Robotic scanning lighU (IntellaScan) 

* Stariight laser tunnel 

* Sunrays (100 beams of light similar to a mirror ball) 



Gemini CD 9500 

OUR BEST SELLER! 

l-liiUures 6-Speed jog 
wheel for quick searching 
and easy cueing. i:89r* 
pilch control, digital 
outputs, aiHl mare! 



!N«W 

(MB. 



Gemini CD 98O0r 


TOP OK THE LINE! 
16% contre^. 

wimJTmMCGU r«r 


THE BEST 
DENONDH- 

Everything a DJ could 

* Sratnlcss looping 

* 8 sec sampler w^^pced coi 

• Direct track aett^ 

■ il6‘7r pitch control 

• Brake effect 

Gemini PS>626 Pro 
10" Rack Mixer 

VERYIIOT! 

The PS-62tJ A chaiMiel mixer 
lealiires bass, mid, high, and gain 
enmmis on each chan no], -26dH on 
switches, and Gemini's pro cros^ fader. 

I\\AILABIJ; 

Gemini PS-67(| Pro 

Adds a 12 second aaiO^br 
wTib adjustable pitdb 
PS-626 Pro '' ■ 



gemiBi 



10" mixer! 



20 beams 
that nuive lo iIk’ beat of 

the iniisic! 
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1 - 800 - 404-8230 ^ 

3050 Mill Street * Reno, NV 89502 


WWW.PLANETDJ.COM 
E-MAIL: info@planetdj.com 
Fax : 702-323-8320 
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NEW BUSINESS 



wingin’ 

with the 



BY DJ J. Roxx 



ENTERTAINING FOR SENIORS IS NOT JUST 
PROFITABLE, ITS GOOD KARMA. 

If you have ever considered taking a job that involved senior 
citizens, but were not sure if it was something you wanted to take 
on, let me help you decide. There are plenty of good reasons for 
booking senior citizen events. First off, they typically take place 
during the week and in the afternoon, when there's nothing else 
scheduled. Secondly, you don't have to bring a big system. And 
third, you will derive great satisfaction from entertaining this 
wonderful, but often forgotten, group of people. But beware! This 
market will challenge you as a performer to be original and 
creative. It takes understanding, caring and patience to work with 
seniors. 


THE PHILOSOPHY 

We all have specific, individual needs such as food, clothing and 
shelter. A hot meal means far more to someone who is starving 
than to someone who has just eaten; just as a little attention and 
a chance to laugh and have a good time mean so much more to 
seniors than it does to teens at a school dance. As Mobile DJs, we 
have so much more than just music to offer these people. As a 
result, someone who has not recently had a cause for laughter 
may applaud your performance far beyond your wildest dreams. 

The fact is, you can have an unbelievably powerful effect on an 
individual's day. You can stimulate physical movements in 
patients whose limbs cannot easily be moved. Something as 
simple as a song you play or a remark you make can change a 
person's behavior or outlook. When performing for seniors, it's 
very important to recognize that the little things mean a lot. 

SKITS AND THEMES 

Here is your chance to do motivational interactive activities. 
There is a lot of hidden talent in these groups. You may want 
to put together skits, or take it further and produce a talent 
show. One of my favorite skits is to have a male and female come 
out from opposite sides of the room walking slowly with walkers 
to the song "Big Spender," from the Broadway show Sweet Charity. 

Remember the Chippendale dancer skit from my last article 
(Issue #46) on "Corporate Parties?" That works at senior's events. 
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NEW BUSiNESS 


too. Assemble a group of six to 10 gentlemen. Have 
them come out dressed in costume to "Macho Man." 
Give the ladies in the audience play money. Watch out 
for the reactions! What a great lead in to "Y.M.C.A.," 
which is a perfect song to get the seniors to exercise. 
Slow the beats-per-minute of the song a tad and show 
them how' to spell out the song title with their arms. 
They'll love itl 

As with most age groups, visuals always enhance a 
performance. Balloons are an inexpensive prop. I use 
Qualatex 260 E balloons, which are what clowns use to 
make animal twists. They can be purchased at any 
magic or party supply store. I also make bow' ties for 
the gentlemen, and flower hats and pearl necklaces for 
the ladies. Bring something unexpected to the pait>'; 
carnations, party favors, stickers, even hula hoops! 

As for music, I recommend playing songs that 

3 GOOD REASONS TO DO 
SENIOR CITIZEN EVENTS 

1. Increased profitability by booking times you are usually 
doing nothing. 

2. They don't require a large sound system or lighting. 

3. Personal satisfaction from knowing you made a 
difference in people's lives. 


A FLASH IN THE PAST 

Theme parties go over really well with seniors. They have 
first-hand knowledge of the past eras. Most of them still 
have the clothing and effects to coincide. Ask them to 
dress up in the era you plan to play out. The idea of 
getting dressed up will lift their spirits. 


POPULAR THEMES 

1920s The Roaring '20s / Silent Movies 
Vaudeville / Talkies 
World War II 
Sock Hops 

Flower Power / Sit-Ins 


1930s 

1940s 

1950s 

1960s 


relate to the dates and eras that this group remembers 
best. Encourage them to relive their favorite memo¬ 
ries. These special afternoons are not so much about 
filling the dancefloor. It's more about creating a 
special time. The important thing to remember is that 
the time seniors may want to celebrate may be the 
past, rather than the present. When working a senior 
citizen event, your job is to show this special group of 
people how to celebrate their yesteryears this year! . 

/. Roxx is an interactive D/, MC, magician, and down. An award 
winner in the magic and clowning fieids, she also wrift'S rt ntonf/iiy 
cohmm for a magic and clowning puMication and has given lectures on 
topics of her expertise in the United States and Europe. 
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Island Cases 

1121 -20 Lincoln Avenue • Holbrook, NY 11741 
Toll Free: 800-343-1433 • In NY: 516-563-0773 
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conbiNd from page 73 



for the function. 'I hcre arc simple books to learn this 
and it could make the difference of having sufficient 
power, or blow ing a breaker." 

KEY TO SUCCESS 

Baxter says his keys to success are goal setting, review¬ 
ing and the five Ps: Planning, Product, Place, Promo¬ 
tion and Price. "I always tr>' to remember that you 
only have one time to impress your aistomer," he 
says. "So 1 try to do it right the first time. You don't 
often get a second chance." He believes in the "tag 
team" approach to building a successful business. 
Because of this, he developed an extensive training 
program for his employees. 

"it takes a full-time staff of excellent people to run 
everything from selling, contract issuing, scheduling 
DJs, and music updates," Baxter says. "The real key to 
success is to try to surround yourself with the best 
people available." His biggest challenge today, he adds, 
is balancing his time between CSL's different divisions. 
On the mobile side, he remains active in overseeing 
sales, managing advertising and literature mailings, as 
w'ell as making sure talent is available for each book¬ 
ing. At the same time, he is constantly training new 


employees, making sure they share his attention to 
detail. 

Another CSL division designs and installs profes¬ 
sional sound and lighting systems in courtrooms, 
sports bars, fitness centers, water parks, churches, 
colleges, and football/basketball arenas from Chicago 
to San Diego. For these high-end projects, Baxter and 
his team keep a close eye on scheduling of delivery 
times. It w'ould be disastrous if the setup team got to a 
site before the equipment! That carries over into retail 
where he constantly walks a line between having 
enough stock, but not too much. 

Even after 25 years in the business of providing a 
service that fulfills a need, Baxter says, there are always 
new problems and questions arising in a constantly 
changing, technological market. Does he have all the 
answers? "Staying up on the technology is a constant 
battle," he says, "but the more situations we encoun¬ 
ter, the more experience we gain in solving or answer¬ 
ing them. Wliat used to seem like big challenges are 
now things we deal with every day and each new 
challenge we encounter now is a little less of a prob¬ 
lem than the previous. These things just diminish in 
size over the years." / 




Increase Your Profits 

Brochures • Mailers • Postcards 


Products Available To 
Increase Your Bookings For: 

Weddings 
Corporate Parties 
School Dances 
Bar/Bat Mitzvahs 

Command Higher Pricesl 
Build Your Business Faster! 
Make More Money Now! 





Toll-Free: 800.810.4152 
Phone: 515.276.9266 
Fax: 515.276.4267 
E-mail: bkthrou@aol.com 


Presentation Folders 

for DJ’s 

QuantHy 50 100 250 500 

Price $100 $150 $300 $500 
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Enter Your Clubs in the... 




Chance! 


DJs/Oub Owners: Earn Huge PreKts! 

Dear Club Owner or DJ, 

Guaranteed Huge Profits! 

Have you been searching for entertainment for your 
club that will guarantee a packed house and huge 
profits, on any night of the week? How would you 
like 10 reap (he profits of having top notch 
entertainment without paying the fees for 
billboard entertainers? If you answered yes to 
these questions...liead On! Huge Profits Await You.,. 

NSS-Huge Profits & Top Entertainment 

Beginning January 1. the National Singing Championship will be searching 
for this nations most talented singers, The “best of the very best" singers will 
be waiting outside of your club for an opportunity to win S 10,000 cash or one 
of the many prizes totaling more than $250,000! What does it mean for you 
to have motivated singers lining up outside your doors? HUGE PROFITS! 

It's a proven fact that singing contests attract large 
crowdsuf cash paying customers. Why? Because T I 

talented singers command and demand a large «—^ 
captive audience. They will bring their family, 
friends, relatives and anyone else they can find. 

.411 cash paying customers. What docs this mean 
for you? You got it! HUGE PROFITS! 

How it works... 

Clubs conduct contests with standard karaoke systems. Pioneer, the leader 
in the karaoke industry, is offering special discounts on equipment to clubs 
and hosts who register for the contest. If you are a bar and need a host, we 
can refer a karaoke host to run your show. If you are :i host, and w-ish to 
locate a bar or club to hold an event, we can refer you to establishments in 
your area. 

Weekly or nightly (suggested 10 nights) singing competitions arc held at your 
club, resulting in one winner each night. A final competition is held between 
all of your nightly winners and one person is selected to represent your club 
and compete in the State Finals to be held between July 15 and August I. 
State Finalists will advance to the National Singing Championship, in 
Nashville, Icnnessee during Labor Day weekend. Conlestaiils will compete 
for a (irand Prize of $10,000! 

How much will it cost me? 

What’s it worth to you to receive quality entertainment and HUGE 
PROFITS? $2,000^, $1,000, $500? You will receive QUALITY 
ENTERTAINMENT, a FULL HOUSE, and HUGE PROFITS . . . 
GUARANTEED! And if you register now, you will get a FREE ad on our 
National Singing Championship web page on the internet, promoting your 
contest. Can you afford to allow your competitors to take your business away? 
ACT NOW! HUGE PROFITS are a phone call away! Call l-800-ICARy\OKE 
for FREE information on this HUGE PROFIT earning opportunity! 

Bars, Clubs, and Karaoke Hosts.. 

Time is Running Out... 

Register Your Karaoke 
Competition Now! 


gni;pisiNG 


800-KARAOKE 





$ W, 000 cAeck 
^ Aope tO' oee tAend 

— Dick Clark 



children's Organ 
Transplant Assoc, Inc. 

Participate in the .\'ational Sin^hif* 

Championship and help raise money for COTA! 

Miikc M donation of S5 lo Cn'I'A and voii will he entered 

■p 

iruo a drawing giving you n chance lo win a I* Rlil’ tr i[i ui 
Nashville where you whll receive a Dick Clark American 
Bandstand Grill Letterman's Jacket Ironi your naiinnal 
host, Dick Clark! Contest hosisw'ho return the five liighest 
donations to CO I'A will receive a FREE Pioneer V\UG 
player and a Diek Clark American Bandstand (irill 
Letlerman's Jacket! (Conditions Apply) 

GOAL •••> ProSingN goal is io raise money for this char¬ 
ity and to help educate people about organ transplants 
and the importance of organ donation. 

WHY ..ProSing got involved with this organization 

because wc care. Wc have the ability and tlie means to make a difference 
Wilhour network of customers and people like yourself we can pull togelhei 
and help someone in need. 


A Chance for Everyone to Win! 
Older Your Kh Now! #WSSKITPK 




Ploys All Formats - One Machine - 


You can use it to play DVDs, Video CD (VCD), UiseiDise Karaoke. ('DCi 
Karaoke, and LaserDisc Movie Discs, as well as audio only C Ds, On ihc 
funclion side, the V8K8 is equipped with two microphone inpuls, a digital 
echo and key control, a one-loueh karaoke hutlon, plus scoring :irid compe- 
lilion modes for evaluation of individual singing vcjcal performance enmpari' 
son. Pioneer has also provided this player with the superb sound of Di>Iby 
Digital ( AC*3), LD both-sidcs playback, DSP surround, a condition mem<»r>'* 
a last memt>ry, and much much more! 
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Caribbean music can pack 
the dancefloor year round. 




A hli... the Caribbean (or is it pro 
nounced Cara-Be-Ann?). Just the 
mention of the word conjures up 
images of pure white sand beaches, crystal blue 
waters, and vibrant colors in which the natives 
adorn tJiemseives. It's a logical theme for an 
outdoor party under the summer sun, as well as an 
inspired way to heat up a party even on the coldest 
winter night. , ij y 

There's no mistaking the intd53c^ng rhytiijiis 
of the islands; but which Caribbean island a 
particular sound conies from can be confusing. 
When someone refers to musfc as being Caribbean, 
most people automatically think reggae. Though 
reggae has made a big splash in tlie 
world, there are several other styles that 
merit equal billing. The Caribbean is 
made up of many islands, which begin 
just 90 miles south of the Florida Keys 
and span across to South America. The 
most musically influential islands 
include Jamaica, Trinidad, Hispaniola 
(Haiti and Dominican Republic), IHierto Rico, and 
the West rndies*. From each island there comes a 
musical style. Each style may affect you differently, 
but all Caribbean music will make you want to 
dance the night away. 

Caribbean music is as tasty and diverse as the 
cuisine, but not without outside influences. Start 
by taking a healthy portion of African rhythms 
and mix in a pinch of Spanish, French, British, and 
Indian "spices" and, liola, Caribbean music. Each 
island offers its own saucy brand of "ear salsa" such 
as reggae, caljqDso, soca, salsa, merengue, ska, 
compas, and zouk. The one common thread 
among all the styles is, without a doubt, its 
sensuality and unmistakable rhythm. The best way 
to sample the music a la carte is via a Caribbean 


compilation. But before buying a^ ;^eti?cr, ypu* 
should know what you are sampling. \ 
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This world renowm style got its start in Jamaica. Its 
distinguishing, characteristic is its 2-4 beat, which 
is pyayed out on drums, rhythfn guitar, horns, and 
a Hammona or farflsa organ. The emphasis is on 
' the after-beat. Some musicologists say that its 
influence comes from Jamaican calypso and ya-y^, 
* as American R&B. 
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BY 

Steve Jacob 

& 

Renee Lassial 


Ska danced its'wW'^uToFJamaica and into the 
West Indies in the early 1960s via Jamaican 

immigrants. Later it made its way into 
the United Kingdom, where it was also 
known as bluebeat. Ska arrived in the 
United States and made its world debut 
in 1964 at the N.Y. World's Fair 
Jamaican Exhibition. 

By 1969, ska was waning in 
popularity and quick to replace it were 
dancehall rock-steady and reggae. Ska, however, 
experienced several "waves" of popularity. The 
second wave came in tjje^late '7{)s, ^yith groups 
like UB40 and M^iiess. It expressed a faster beat 
and featured more horns. The third "Wave occurred 
in the late '80s. Bands linked to this revival 
include Vyeakerty-oTith Ensemble, Tl'ie Allstonians, 
Birp Skal^lni and The Toasters. In today's music, 
some bands are said to be of ska influence, such as 
The Mighty, Mighty Bosstones. 

From ska came many offshoots. In Puerto Rico 
and Latin America a style called salska—a mix of 
Afro-Caribbean and Latin pop rock—emerged. 

And in the U.S., Christian ska is making a name 
for itself thanks to groups like O.C. Supertones 
and Fire Iron Frenzy. 
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^ ‘Requested songs are at your fingertips. 

Program an event in advance and retrieve It later 

* No Compromise on sound quality 
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CARIBBEAN 

ENTREES 

REGGAE 

Bob Marley 

ii t t * t 4 m m m t t t I* 

Bob Marley and the Wallers 

i««B<BB i *«* + *« W *#* 

Buju Banton 


Legend 


Burn in' 


Toots and Maytals 


Voice of Jamaica 


Reggae Got Soul 


CALYPSO & SOCA 

El Gran Combo 

.. Bailando Con El Mundo 

Tito Puente And His Latin Ensemble 

..El Rey 

Willie Colon 

..The Good, The Bad, and The Ugly 

La India 

..Dicen Que Soy 

Marc Anthony 

.Todo A Su Tiempo 

Mighty Sparrow 

..16 Carnival Hits 


COMPAS & VOODOO ROCK 

Boukman Eksperyans 


Boukan Ginocelyne Beroard 


Vodou Adje 


solo projects 


MERENGUE 

Juan Luis Guerra. 

.Grandes Exitos Bachata Rosa 

Various 

.Aqui Esta El Merengue 

SALSA 

Johnny Pacheco And Celia Cruz 

.Jou A Rive 

Michel Marthelly 

.....Amba Rad La 

Coupe Cloue 

..Maximum Com pas From Haiti 

Ram 

..Aibobo 

Konbit 

..Burning Rhythms Of Haiti 

ZOUK 

Kassav 

.Zouk Is The Only Medicine 

Jocylene Beroard 

..Milans 


REGGAE 

.An offshoot of rock-steady, reggae, from Jamaica, is probably the tnost popular 
and widely accepted form of music from all the islands. Many great Caribbean 
musicians, such as Bob Marley, got their start in ska before becoming famous 
for their reggae rh)thms. Reggae, however, is not necessarily linked to the 
Rastafarian culture. 

Reggae, like the blues, spurred from the trials and tribulations of the 
Jamaican people moving from the farms to the cities in search of a better life. 
Reggae, however, is upbeat and fluid. Jamaicans created this music with much 
hope and "Jah" in their hearts. 

Artists like Buju Bonton and Max Cobra offer the "catch of the day," but 
this doesn't mean Bob Marley and his legendary music has been lost or 
forgotten. His legacy lives on with his son's band, Ziggy Marley and the Melody 
Makers. 

CALYPSO & SOCA 

One of the many musical forms that resulted from the collision of African and 
European cultures is caly'pso, which got its start in Trinidad. This music is a 
unique mix that consists of the rhythm of African chants, the grace of French 
ballads and the animated pace of the Spanish. Interest¬ 
ingly, drums were banned in Trinidad during the slavery 
era, when this music was created, so this music's rhythm 
comes from its lyrics, not the instruments. The golden age 
of calypso is said to have been in the 1930s and '40s. 

Calypso is easily the second-most commercially 
successful, as well as recognizable, entree from the 
Caribbean. Created by the working-class people during 
Carnival, it mimics the beat of reggae, but utilizes thought 
provoking, satirical l>T:ic5 or sexual innuendo as its 
content. Instruments used included guitar, double bass, 
violin, trumpet and clarinet. Artists like Montserrat's 
Arrow {of "Hot, Hot, Hot" fame) hit it big in the '70s with 
this style. 

Soca, on the other hand, focuses on the music itself. 

The beat is a high-energy rhythm and the content is few 
in lyrics, if any. Soca has transformed into a variety of new 
genres like chutney soca. Prevalent among East Indians— 
with its star Drupatee and Ring Bang—^it is a high-energy, 
hip-hop, rap-oriented style. 

MERENGUE 

Tlie merengue dance and its music developed in the 19th century in the 
Dominican Republic, which shares its island with Haiti. Like the rest, this 
island’s music can thank the contributions of African and Spanish influences. 

The traditional instruments of the merengue are the accordion, guitar, 
tambora, guira and marimba. 

The music, comprised of bouncy, danceable, and relentless upbeats, is now 
played by full orchestras like Johnny Ventura, Pochy and the Coco band, and 
Ihierto Rican Jossie Esteban and the Patrulla 15, The true superstar of the genre 
is Juan Luis Guerra, a balladeer who blends romantic themes with the upbeat 
tempo of the merengue rhythms. Guerra has even been called the Dominican 
Paul Simon. 

SALSA 

Salsa was actually U.S. born in the '60s in New York City—the melting pot of 
Latin and Afro-Cuban cultures. Two other styles that were popularized at this 
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time were the lesser known mambo and son. 

Salsa's beat is irresistible, yet unpredictable, in 
comparison to traditional 4-4 time found in reggae 
and cal>'i5so. 

Tito Puente and Ray Barretto were the "musical 
chefs" who combined N.Y.-style be-bop jazz and 
traditional African percussion to create salsa. 

Salsa's taste became a bit watered down in the '80s. 

A softer, more romantic, and slower paced style 
emerged. But today salsa is as spicy as ever, complete 
with an urban hip-hop sound thrown in for good measure. Marc Anthony and 
La India are now the new musical elite for this style. 

COMPAS & VOODOO ROCK 

Cuba brings us some of the most rhj'thmic dance music of the islands, includ¬ 
ing mambo, niniba and son. This intense rhythm is due in part to the use of 
drums. Cuba was the only island where drums were not banned by fearful 
colonists. 

Cuban orchestras, like Orchestra Tropicana, dominated the scene in the 
early stages of Haitian music. But these large bands were veiy' expensive to 
maintain, especially in an area of little wealth. Two prominent Haitian 
bandleaders, Nemours Jean Baptiste and Weber Sicot, decided to reduce the size 
of the orchestra, thereby reducing the cost. With the decrease of instrumentals, 
the traditional Cuban sound began to transform. With fast-paced Dominican 
merengue, they added rich Haitian folk music, to concoct a sty’le called 
compas. It became an immediate and popular entree in the 70'$ musical menu. 

The pulse of compas was carried on by bands like Tabou Combo and Skah 
Shah. To further the minimalist approach that was started by Baptiste and 
Sicot, the current king of compas, Michel Marthelly or "Sweet Mickey” has 
taken the trend one step further. By using prerecorded tapes and synthesizers, 
S^veet Mickey is a one-man band. Another change compas sustained was 
during the '70s, when electric guitars started to replace horn sections. 

The ’90s introduced yet another style of music in Haiti: Voodoo-rock is an 
interpretation of Afro-Haitian drumming that incorporates religious parade 
music (ra-ra) with traditional rock 'n' roll instmments like guitars and s)Tithe- 
sizers. 

ZOUK 

The heartbeat of the Creole, zouk, comes in many varieties due to the influ¬ 
ences of its neighboring islands. Zouk, which means "party" in Creole, is 
attributed to Guadeloupe, Martinique, Dominica, and other small Caribbean 

islands. 

During the '80s, traveling musicians from 
Guadeloupe and Martinique living in Paris recorded a 
new style of music based upon Gwo Ka and Beguine 
DVest Indian folk music), the rhythms from Paiisian- 
African clubs, and the world beat radio stations. 

This style varies from a very upbeat, rh>1hmic dance 
form to something of a more slow, seductive ballad. 

Hopefully, with this new insight into Caribbean 
music, you are now able to purchase the music you need 
to bring the islands to all those who couldn't travel 
there. There are thousands of sites on the Web v^here 
you can purchase this music. You can also kxik to Music 
New's (page 83) for more Caribbean compilations; or you 
can call me, Island Jake, at (716) 385-6958. ^ 
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MUSIC NEWS 



I t’s hot and everyone on the dancefloor is glistening 
with perspiration, but it’s not from the summer 
sun. The music you’re spinnin’ is doing it! The 
crowd can’t stop dancing to the slammin’ dance music 
you keep cranking out. After the party, your guests ask 
where you got your hands on such nonstop, wicked 
dance hits. You just smile and say, “I’m a DJ. It’s my 

Job to know where to get 
the best music.” It’s at this 
point you love your Job the 
most because you know 
you’ve got the best music 
available, and they (not 
being DJs) can’t get it! 

The summer is already 
upon us, so we'd best take 
a look at the next lineup of 
winning compilations 
you'll need to stock up on 
to make this summer 
sizzlin'. I'm starting to 
sweat already! 



BY Fred Sebastian 


With safes nearing half a million copies, the 
Sun Jammin' series (five volumes) of classic 
top summer hits ranks among the top selling 
theme compilations. The newest “BEST OF 
SUN JAMMIN'” includes rare and exclusive 
tracks found only on this compilation, as well 
as hits from previous volumes. With 13 of the 
18 hits ranked as top 10, the sun isn’t going 
down on this series. Complete tracks are: 


You Gotta Be.DES'REE 

Reggae Night.JIMMY CUFF 

Hot Fun In The Summertime... SLY & THE FAMILY STONE 
Lovely Day |’88 Remix) ..BILL WITHERS 


Vahevala......................... 

My Girt (Gone, Gone,Gone| 

Sexual Healing .. 

Conga... 

Bamboleo. 

Club Tropicana. 

Brown Eyed Girt. 

I Can See Cfearfy Now ...... 

Tiy Jah Love .. 

Breakin' Away. 

Key Largo.. 

Sunshine Superman. 

Walk Uke An Egyptian. 


LQGGJNS & MESSINA 

.CHILLIWACK 

.MARVIN GAVE 

.GLORIA ESTEFAN 

.GIPSY KINGS 

.WHAM! 

.VAN MORRISON 

.JOHNNY NASH 

.THIRD WORLD 

..BALANCE 

.BERTIE HIGGINS 

..DONOVAN 

..BANGLES 


Baby I Love Your Way, Freebird Medley . WILL TO POWER 
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MUSIC NEWS 


Twelve-inch extended club versions 
are to DJs what water is to fish, 
particularly when they’re the right 
songs and the right versions. The 
recent new release of “DIVAS OF 
DANCE Vote. 1, 2, & 3” from DCC 
Compact Classics is packed with 
both! Of the 30 tracks (10 per CD/ 
sold separately) on this series, 
virtually all are club versions. Twenty- 
three were Billboard top 10 club hits 
and 15 of those were number ones. 
Many of these club versions are 
appearing here for the first time on 
CD, Each volume features over 70 
minutes of music. Paaaa-rtyl with 
this: 

DIVAS OF DANCE Vol. 1 


TaMn’ Over 


Give it To You 


E Don't Kjiow Anybody Dse 


« i *4* ife ■ *4 4 *4 * *«* ■■* ■ 

House of Love..... 

Show Me (Ori& Ext Version) 

Where Love Lives. 

Shot In The Darit.. 


C+C MUSK FACTORY 
....w/MARTHA WASH 

.MARTHA WASH 

.BLACK BOX 

....w/MARTHA WASH 

.RU PAUL 

.ULTRA NATE 

.... ALISON UMERKK 
_ARLINE BURTON 


When You Touch Me . MASTERS AT WORK w/ INDIA 


If You Want My Love... 

(Here H Is) (Cbssk Club Mix)... COVER GIRLS 

TeU Me Why (No Name Mix Part 1 & 2)_EXPOSE 


DIVAS OF DANCE Vol.2 


Love You All My Ufetime___CHAKA KHAN 

Good Friend (UlUmix Mix).PARIS RED 

Are You Ready To Fly (Rainbow Mix).ROZALLA 

I Feel For You.FRIENDSHIP w/ CHARISMA 

Evetyday Thang.MELANIE WILLIAMS 

Another Sleepless Night..... SHAWN CHRISTOPHER 

Dream On Dreamer.BRAND NEW HEAVIES 

..w/ N'DEA DAVENPORT 

1-2-3 (Silent Club Oub).CHIMES 

.wT PAUUNE HENRY 


Your Love Keeps Working On Me 

(MK Brookfyn Mix).X)DY WATIEY 

It’s Over Now (Piano Vocal Mix)__ULTRA NATE 


DIVAS OF DANCE Vol.3 


Not Enough.MELANIE WIUJAMS 

Runaround (Tee’s Mix|.MARTHA WASH 

Strike H Up.BLACK BOX w/ MARTHA WASH 

Take Me Back To Love Again.KATHY SLEDGE 

Faith.ROZALLA 

Luv 4 Luv (Stone’s Club Ma).ROBIN S. 

Save Me (Extended Mix).USA FISHER 

I Can’t Get No Sleep (Kenlou Mbt).. 

.MASTERS AT WORK w/INDIA 

You Make Me Feel Mighty Real... 

(Frisco Disco Mix).SANDRA BERNHARD 

A Deeper Love (Tribesman Mix] ARETHA FRANKUN 


Though not recent, these two re¬ 
leases are great to keep the rhythm 
going on the hot summer nights. 
“CARNAVAL DEL MERENGUE '96” 
and “CARANAVAL DE LA SALSA ’96” 
both contain hits by the biggest and 
best selling artists of 1995. Both are 
great compilations. Tracks are; 

CARNAVAL DEL MERENGUE '96 


□ Extraterrestre.WiLFRIDO VARGAS 

Las Mujeres (^lientes.... LOS HERMANOS ROSARIO 
Se Fue m ■*« ■ < p ■ PPP-I ■ pp p ■ p ■ PMeeMppP pp ■ P'PP pp pf • RUBBY PEREZ 

□ Hombre Uego Parao._POCHIY SU COCOBAND 

TeComproTu Novia.RAMON ORLANDO 

Confundido .FERNANDITO VILLALONA 

a Apretarto .DIONIS FERNANDEZ 

□ Mujeron...LOS TOROS BAND 

U Ventanita...MICKEY TAVERAS 

La Loba...MIRIAM Y LAS CHKAS 


CARNAVAL De La SALSA ’96 

No Dudes De Mi...FRANKIE RUIZ 

Quo Ganas De No Verte Nunca Mas..INDIA 

Salsa Con Coco__POCHI Y SU COCOBAND 

Siempre.. SALSA KIDS 

Enamorame.. TITO ROIAS 

Dime Si Abora Te Vas ... HECTOR TRICOCHE 

No Jue^ies Mas Con Mi Amor............. EDGAR JOEL 

..& ANTHONY COLON 

Mi Nina Mhnada ..-.EDWIN RIVERA 

La Pegadita...ANDY MONTANEZ 

Pa^na De Amor P*IPP*P PPPP 44 P*P PP P I «*P PpiA'A-P pp PPP TTTO GOMEZ 

Palabras Del Alma ...MARC ANTHONY 

Un Buen Perdedor.SON CAFE 


From Quebec comes a unique dance 
compilation that features several 
tracks of interest to DJs. Released 
earlier this year, “LA DANSE 
D'HELENE" includes the song by the 
same name which is an upbeat 
contemporary rendition of the Hokey 
Pokey performed in French and in 
Spanish. The tracks are: 



La Danse D’Helene...REAL JOY 

Saturday Night... WHKFiaO 

Macarena... LOS Da MAR w/ WIL VaOZ 

Do You Remember (Medley) ..VARIOUS 

RHnio De La Noche ...ANTDMO 


Giri Talk •p ppp ■ p ppppp p4 4 p4 pp pppP'P p pp P4 4 4 4*p p*p pp4* p«4 4 * p pppp p p4 MClC 

Dirty iUfmos...JOE LATINO 

I Panena De Yanrta_MANNEQUIN 

Soca Dance.....»...CHARLY B. 

Chica De U Isla ...CAFE CON LECHE 

My Latin Lover ... COCONUT GROOVE 

Madonna Medley.VARIOUS 


Packed with 31 favorite dance tracks 
from the U.K. that have made their 
mark in the U.S., “TWELVE” is a two- 
CD set made up of all 12" club 
versions. Each of the two CDs plays 
nonstop, but can also be cleanly 
tracked to individual cuts. Put away 
more of that vinyl. Tracks are: 


Return Of The Mack... 

(C&l Street Mix)...MARK MORRISON 

Movin On Up... 

(Full Crew/Wayne Lawes Remix).. BEVERLY liNIGHT 

Missing [Todd Terry Club Mbc) ... 

..EVERYTHING BUT THE GIRL 

Let’s Push It.NIGHTCRAWLERS 

And I'm Telting You I’m Not Going... 

(Stonebridge Mix) .DONNA GILES 

Got Myself Together.KENNY DOPE 

.h/THEBUCKETHEADS 


Electronic Pleasure (Bagheads Rembc)... N-IRANCE 


Itchycoo Parti..M PEOPLE 

I Believe (Master Mb()_...— HAJ*PY CLAPPERS 

Hideaway (Deep Dish Mix]..DE’LACY 

Everybody Be Somebody.RUFFNECK w/ YAVAHN 

I Luv U Baby. THEOMONAL 

Your Love..INNER CITY 

U Sure Do (Guest Lfet Mix].STRIKE 

Not Over Yet (Perfecto Mix) ..................... GRACE 

Passion (Original Mix).GAT DECOR 

Be As One.SASHA & MARIA 

Satellite (Transformer Vocal)..THE BELOVED 

Packet Of Peace. UONROCK 

Hypnotizin' (96 Remix).VnNX 

Your Lovin Arms.BiaV RAY MARTIN 

Loving You More..ET w/ VKENTO COVEUO 

Skin On Skin (Orange Mix) ..GRACE 

Landslide (Original Mix)..HARMONIX 

Reach Up..PERFECTO ALLSTARZ 

Domination (Mutvroa Mix).WAY OUT WEST 

Always Something There To Remind Me.. 


UN TIN OUT ESPIRITU 


Sing )t (The Hallelujafa Song)_MOZAIC 

Sex On The Streets (Red Jerry Mbt)....... PtZZAMAN 

I Wanna Be A Hippy.TECHNOHEAD 

Ooh Aah..Just A LiWe Bit.GINA G 
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The Ministry Of Sound group of dance 
music masters in the U.K. has created 
such a stir that the U.S. club scene is 
taking notice. The infectious dance 
beats they’ve included in their compila¬ 
tions are firing up dancefloors with 
outstanding cuts that DJs want. The 
recent release of “DANCE NATION" 
continues to gain in popularity. Featured 
are mostly new slammin' extended club 
cuts on two nonstop CDs (also 
trackable). These versions of the 26 
tracks will make summer dancefloors 
burn. 

DISCI: 

Missing.EVERYTHING BUT THE GIRL 

Feel Uke Singing (Jazz-N-Groove Dub).TAK TlX 

Skyhigh (Stone & Nick's Club Mix).INOmiHIAL 

Your Love..INNER CTIY 

Passioa (Original Mix).GAT DECOR 

Renegade Master.WILOCHILO 

Rock The Discotek.RAMP 

Happiness (Club Mix).PiZZAMAN 

Make You Whole. ANDRONiCUS 

Loving You More............. BT mf VINCENT COVELLQ 

Strings (Ain't What They Used To Be). ASTROFAftM 

imitation Of Life__BILUE RAY MARTIN 

DISC 2: 

Keep Hope Alive.CRYSTAL METHOD 

And I'm Telling You (I'm Not Going) ...DONNA GILES 

Just Cant Get Enough.. TRANSFORMER 2 

Technocat (The Perplexer Mbd.. TBCHNOCAT 

I Believe [Red Jeny Mix}.. HAPPY CUPPERS 

Reach (Dancin’ Divas Mix)..JUDY CHEEKS 

My House 1$ Your House.. 

.THE M0NT1NI EXPERIENCE H 

To The Beat Of The Dnim (La Luna}... 

(Lunch Box Remix).THE ETHICS 

Dreams (Tony DeVit Mix).QUENCH 

Girls And Boys (Dancin' Dhras Mix).HED BOYS 

Everything Starts With An E... 

(Kinky Roland Mix)...EZEE POSSEE 

4 Da Floor IShaka Dub). AMOS 

Get Into The Music (Hybrid Mix).DJ’s RULE 

Naughty North Sexy South... 

(Naughty But Nice Mix)..E MOTION 


The U.S. release from Mercury Records 
of “100% PURE DANCE" consists of top 
90's hits, many of which crossed over 
between dance and top 40. Here’s the 
full lineup; 

Two To Make It Right. SEDUCTION 

100% Pure Love.CRYSTAL WATERS 

Finally. CECEPENISTON 

Dirty Cash...STEVIE V. 

In De Ghetto.BAD YARD CLUB 

Energy. DEVONE 

I Feel Love.DONNA SUMMER 

Rhythm Of Life..OLETA ADAMS 

The Love I Lost. SYBIL 
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ABS Plastic s $90. • Aluminum = $110. 






*Holds 90 albums 
♦1/4“ Plywood Construction 
♦Carpet Lined 
♦Available in many colors 
♦Recessed Handles & Latches 
♦Stackable Corners 


fe 



V\iA 


PhA-B 
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Frftft CD! 


Traditions the company that brought you 
"A Song For My Son'^ the FIRST song for Mothers & 
Grooms is proud to present our latest release: 


A F 


er s 


ong 


tfie perfect musicaf triBute from a fatfier to a son 

Great for weddings, birthdays, graduations, & bar mitzvahs! 

FREE with any order from New Traditions: 

Available titles include: 

"Our First Dance" - for the bride & groom's 1st dance 
"A Song For My Son"- now in a country version loo! 

"As We Break This Bread" - for the cake cutting 
"A Song For My Daughter" - from either Mom or Dad 
"A Wedding Thank You" - the special "thank you" song 
"To Our Family & Friends" - for the finale dance 
"One More Time" - from the bride to her dad 

CALL: 1-800-447-6647 
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ANCE 'TILL YOU ^ROP 


Rhino Records and VHl have added to their 
successful line of music products with VHl 
Non-Stop Dance, a collection of hot '80s 
and '90s dance hits designed to keep the 
party going. 

These dance gems, spanning the late 
'80s to the present, feature the full range 
and energy of modern dance music and 
are still played constantly on CHR/Top 40, 

CHUrban, and danceoriented radio stations. 

Though they can all be accessed individually, 
the music on VHl Non-Stop Dance has been 
mixed to flow together as one continuous track. 

Rhino’s first two VHl releases have sold more than 250,000 units 



combined, and Non-Stop Dance should prove to 
be just as popular. Featuring dance classics 
such as “This Time I Know It’s For 
Real” by Donna Summer and “Tell It To 
My Heart” by Taytor Dayne, the 
collection also features tracks that 
soared to the number 1 spot on the 
Billboard chart, including "Cold 
Hearted” by Paula Abdul, "I’m Too 
Sexy” by Right Said Fred, and 
"Looking For A New Love” by Jody 
Watley, You get 15 top 100 pop hits 
on CO or cassette for a suggested 
retail price of $16.98 and $10.98, 
respectively. 


Order this collection through RhinoDirect at 
(800) 432-0020. 





SSIONAl OJs ONLY 


Wholesale 
Club: luc. 
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MUSIC NEWS 


In the selfcontained party-in-a-CD category 
comes another outstanding compilation 
that’s a DJ's delight. “NIGHTS IN HEAVEN 
— THE PARTY ANTHEMS" doesn’t miss a 
beat in this slammin’ two-CD collection of 
classics, which includes some extended club 
versions. The tracks are: 


H's Raining Men...WEATtlER GIRLS 

We Are Family (Sure Is Pure Remix).................. SISTER SLEDGE 

Your Love StiH Brings Me To My Knees.. MARCIA HINES 

Can You Fed H..JACKSONS 

CM To Be Real..... CHERYL LYNN 

Relight My Hre......DAN HMtTMAN 

You Make Me Feel (Mighty RealU...SYIVESTER 

Disco inferno ..... THE TRAMMPS 

Don't Leave Me This 

(Robert Rack Mix)..THELMA HOUSTON 

Pilot Error...STEPHANIE MILLS 

This Time I Know Ifs For Real.... DONNA SUMMER 

I Want Your Sex....GEORGE MICHAa 

Smalltown Boy BRONSKI BEAT 

Could It Be Magic.....TAKE THAT 

Take A Chance.ERASURE 

Venus. BANANARAMA 

Relax (NY M?x|... FRANKIE GOES TO HOLLYWOOD 

The Only Way Is Up [Long Version) ..... YAZZ 

.......& THE PLASTIC POPUIATION 

What Do I Have To Do_____KYUE MINOGUE 

Everybody's Free (To Fed Good) . . . .. ROZALIA 

i Love The Nightlife...ALICIA BRIDGES 

Supermodel.......RUPAUL 

Girls lust Want To Have Fun... . CYNDi LAUPER 

UtUeBinl...ANNIE LENNOX 

Losing My Mind.LIZA MINNELU 

Stand By Your Man.... TAMMY WYNETTE 
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Easy Listening Voi.1 
Easy Listening Voi.Z 
Easy Listening Voi.3 
Oidies But Goodies Voi.1 Cowboy Karaoke Voi.4 


Cowboy Karaoke Voi.1 
Cowboy Karaoke Voi.Z 
Cowboy Karaoke Voi.3 


R&B Hits Vot.1 


Kiddie Karaoke Voi.1 


BSB Karaoke Hits Voi.Z Standard Crooner Voi.l 


Rockin' Voi.1 
Rockin' Voi.Z 


Spin youp DVD 
discs on Pioneer's 
new DVL'l888 
DVD ail format 
player... plays DVD, 
CDG, VCD, CD 
and Laser Disc! 


Modern Rock Voi.1 
80's Pop Voi.1 



L . 0 - 0*0 



OiD PIONEER 

TTie Art of Entertainment 


For more info call 800-782-7210 


Pioneer New Media Technoiogles, Inc. 

ZZ6S East ZZOlb Street, Long Beach, California SD810 


199S Pianeer Entrlainmtrt (QSA) L P Manjfsclmed by Pionsei Video Msiiiadufirig ir (n?; \ IS4 i Jn 

on triis disc is not pertomwd or si.ng ty tne ongmal aflists ?!i=^ hss i)&sn prod icad Nr 

sorgs included. UnaulitoiiieO reproduction. diqiLsI manipLilaticn, oi otoadcasi ot mEa&jia) on iri i ^ ^ 

Iradernarks of ttie Ooidy Laboratories Licensing CD:pOfati&ri. 























































MUSIC NEWS 


Fed Uhe Singfn’..SANDY B. 

Touch Me.SANDY DENNIS 

Always Then.INCOGNITO 

In De Ghetto BAD YARD ClUB w/ CRYSTAL WATERS 


There’s no dispute that classic rock 
is still strongly in the forefront of 
today's rock scene. “GOOD MORN¬ 
ING VIETNAM" is a three<;D box set 
that captures many of the greatest 
songs of that generation. Most of the 
tracks are upbeat, energy driven 
classics that sound as good today as 
they did in the ’60s and early '70s: 
many continue to be party favorites. 
Rock lives! 


Somebody To Love..JEFFERSON AIRPLANE 

California Dreamin’ .PlilAMA’S & PAPA’S 

One Tohe Over The Une .BREWER & SHIPLEY 

Magk Carpet Ride..STEPPENWOLF 

It Don’t Matter To Me.BREAD 

Time Of The Season.... ZOMBIES 

American Woman.THE GUESS WHO 

Aquarius / Let The Sunshine In ...... 5th DIMENSION 

Happy Together...THE TURTLES 

Summer In The City ... LOVIN' SPOONFUL 

The Letter. BOX TOPS 

Green Tambourine.. LEMON PIPERS 

In The Year 2525.ZAGER & EVANS 

Tdl n Uke H Is.AARON NEVILLE 

Drift Away...DOBIE GRAY 

Time In A BotUe....JIM CROCE 

Midn^ Train To Georgia.GLADYS KNIGHT 

.&THE PIPS 

Man Of The Worid.. FLEETWOOD MAC 

Tin Soldier.SMALL FACES 

Give Up Your Guns.THE BUOYS 

White RabbH.JEFFERSON AIRPLANE 

Monday Monday_THE MAMAS & THE PAPAS 

Friday On My Mind.. THE EASYBEAT 

Bom To Be VffM.STEPPENWOLF 

Let’s Go To San Francisco.... THE FLOWERPOT MEN 

She’s Not There .. ZOMBIES 

Eve Of Destruction.BARRY MACGUIRE 

Brother Louie ....... THE STORIES 

Judy In Disguise. JOHN FRED & HIS PLAYBOY BAND 

Spirit In The Sky.NORMAN GREENBAUM 

Universal Soldier .. DONOVAN 

Without You. NILSSON 

Bad Bad Leroy Brovm.JIM CROCE 

Make It With You.BREAD 

Tossin’ And Turnin’.THE IVY LEAGUES 

I Fought The Law_BOBBY FULLER FOUR 

Incense & Peppermints.STRAWBERRY 

.. ALARM CLOCK 

Sunny Afternoon.THE KINKS 

Sympathy.STEVE ROWLAND & FAMILY DOGG 

Afterglow Of Your Love.................... SMALL FACES 

Ball Of Confusion nhat’s What... 

The Worid Is Today).THE TEMPTATIONS 

DettaLady.JOE COCKER 

Lay Down .. EDWIN HAWKINS SINGERS MELANIE 

A Whiter Shade Of Pale.. PROCOL HARUM 

Flowers In The Rain .. THE MOVE 

Itchycoo Park.... SMALL FACES 

Daydream ..... LOVIN’ SPOONFUL 


(If Paradise Is) Ha)f As Nice.AMEN CORNER 

Out Of Tune... CHRIS FARLOWE 

Elenore . ■■•Mil IV •a >*• * * *'** *• « < ■ ^ TME TURTLES 

Louie Louie ....TRE KINGSMEN 

Soldiei* Boy StHREl J.ES 

Where Peaceful Waters Flow 

.GLADYS KNIGHT &THE PIPS 

Peace Will Come .MELANIE 

The Worst That Could Happen . BROOKLYN BRIDGE 
If........BREAD 



Hooked On A Feeling.BJ. THOMAS 

Garden Party (Live).RICKY NELSON 

America Communicate With Me........ RAY STEVENS 

When I Die MOTHERLODE 


The huge success of Volume 1 
continues on with “ROCK ANTHEMS 
VoL 2.” It features many more classic 
tracks to make the house rock. With a 
combination of soft rock and driving 
rock this second volume serves up 
38 more great classics on two CDs. 
Here are the tracks: 


Here I Go Again. WHITESNAKE 

Bad Case Of Loving You ... 

(Doctor, Doctor).ROBERT PALMER 

Gimme All Your Lovin'.ZZ TOP 

The Heat Is On GLENN FREY 

Every Rose Has Its Thom.POISON 

American Pie (Part 1}..DON MCLEAN 

Walking In Memphis.MARC COHN 

China In Your Hand.TPAU 


Saturday Night's Alright For F^titing... ELTON JOHN 

Life's Been Good.JOE WALSH 

Com As Ice.FOREIGNER 

Everything About You...UGLY KIO iOE 

From Out Of Nowhere... FAITH NO MORE 


Motorcycle Emptiness. MANIC S T REET PREACHERS 


Temple Of Love. 

Better Days... 

Caught By The Fuzz. 

Girt You’ll Be A Woman Soon 
How Soon Is Now? .............. 

Heat Of The Moment. 

Kayteigh ... 

Keep On Loving You ............ 


SISTERS OF MERCY 

..GUN 

__SUPERGRASS 

..... URGE OVERKILL 

_THE SMITHS 

..ASIA 

.MARILLION 

. REO SPEEDWAGON 


Dream Wbaver-----CARY WRIGHT 


Oliver's Army .. 

She Sells Sanctuary. 

The Spirit Of Radio. 

I Surrender.. 

The Ace Of Spades. 

Paranoid.. 

Elected. 

Black Night. 

Bora To Be Wild. 

Sweet Home Alabama .... 

Jessica... 

Run Run Run. 

20th Century Boy. 

You Really Got Me. 

LiWe Wing. 


.... ELVIS C05TEU0 

.THE CULT 

..RUSH 

_RAINBOW 

.. MOTORHEAD 

.... BUCK SABBATH 

_ALICE COOPER 

.DEEP PURPLE 

__STEPPENWOLF 

.. LYNYRD SKYNYRD 
ALLMAN BROTHERS 

.JOJOGUNNE 

.. T REX 

.THE KINKS 

_JIMI HENDRIX 


The demand goes on. This two-CD 
compilation, appropriately titled “THE 
BEAT GOES ON,” dishes out more 
ever-popular disco hits. Featuring top 
disco classics and a few hard-to-finds, 
here’s the lineup: 


You Make Me Feel (Mighty Real).SYLVESTER 

Take That To The Bank... SHALAMAR 

September ..EARTH WIND & RRE 

Can You Feel The Force.THE REAL THING 

Boi^ OogieOc^.TASTE OF HONEY 

Heaven Must Be Missing An Angel.TAVARES 

Never Can Say Goodbye.GLORIA GAYNOR 

I Haven’t Stopped Dancing Yet-GONZALES 

Come Back And Finish What You Started.. 

...GLADYS KNIGHT & THE PIPS 

The Love I Lost.HAROLD MaVIN 

The Soul City Walk.ARCHIE BELL & THE DRELLS 

Saturday Night.T CONNECTION 

Feel The Need In Me.THE DETROfT EMERALDS 

She's A Winner... 

[Win Place Or Show)_THE INTRUDERS 

Hold Back The Night...THE TRAMMPS 

This Is H.MELBA MOORE 

Right Bach Where We Started From.. 

....MAXINE NIGHTINGALE 

Ring My Bell..ANTTA WARD 

Car Wash ...... ROSE ROYCE 

And The Beat Goes On...THE WHISPERS 

Contact. EDWIN STARR 

Ain’t Gonna Bump No More... 

(MTiUi No Big Fat Woman)...JOE TEX 

Shame, Shame, Shame.SHIRLEY & COMPANY 

Shake Your Body.THE JACKSONS 

We Got The Funk.POSITIVE FORCE 

Spanish Hustle.. THE FATBACK BAND 

The Groove Line ■ V i t V* ■■ PH p*pi pippP pep ppee pp HEATWAVE 

Lady Mamialade...LABELLE 

Love Really Hurts WHJiout You.BILLY OCEAN 

I’m Doin’ Fine Now..NEW YORK CITY 

Do What You Wanna Do.T CONNECTION 

Funkin’ For Jamaica.TOM BROWNE 

Shame.EVELYN i;HAMPAGNr KING 

Queen Of Clubs... KC & THE SUNSHINE BAND 

Rock Your Baby.GEORGE MCCRAE 

Rapper's Delight.THE SUGARHILl GANG 


Playing the top of the charts is exactly 
what you'd be doing by playing this 
two^JD dance compilation, entitled 
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Musical Instrument InffataMes 


Plastic & Straw Hats 


Sunglasses 


Glow Necklaces 


Hawaiian Lets 


Maracas 


Industrial Lane • Johnston, Rhode Island 02919 
Phone: (401) 274-1818 • Fax: (401) 274-9878 


NOVBLTY 


For All Your Party Give-aways 


I 


Tambourines 


CALL TODAY FOR 1998 CATALOG 1 • 800 • 528 • 5599 


MUSIC NEWS 


“CHART BUSTERS.” It offers over 30 
top 10 club hits that fill the 
dancefloor! The tracks are: 


DJ play lists. It contains essential 
songs for any wedding. Complete 
tracks are: 


Ixlandla.JOHN SERRIE 

Upon The Wings Of The Night.... PATRICK O'HEARN 

Melrose.. TANGERINE DREAM 

Simple Song.SUZANNE CIANI 



Back For Good. 

Unchained Melody. 

No More I Love Yous. 

Independent Love Song... 

A Girt Like Yon. 

In The Night.. 

Baby Baby. 

Scatman.... 

Total Eclipse Of The Heart 

U Sure Do... 

Tell Me When. 

Wake Up Boo. 

Some Might Say... 

Waking Up. 

Fools Gold ’95. 

In Beetweener. 


.TAKE THAT 

ROBSON & JEROME 

.ANNIE LENNOX 

. SCARLET 

... EDWYN COLUNS 

..JAM&SPOON 

.. CORONA 

.SCATMAN JOHN 

.NICKl FRENCH 

.. STRIKE 

.... HUMAN LEAGUE 
THE BOO RADLEYS 

.OASIS 

.ELASHCA 

.. STONE HOSES 

. SLEEPER 


Guaglione.PEREZ PRADO 

Reach Up.PERFECTO AlISTARZ 

Open Your Heart.M PEOPLE 

Love City Groove.LOVE CRY GROOVE 

I've Got A Little Something.MN8 

Tm Can Play That Game ....BOBBY BROWN 

Dreamer....LIVIN’JOY 

Don’t Stop..THE OUTHERE BROTHERS 

Here Comes The Hotstepper..INI KAMOZE 

It's In His Kiss [The Shoop Shoop Song)... KIKITUP 

Let's Get H On.SHABBA RANKS 

Run Away. REAL McCOY 

Set You Free....N-TRANCE 

Bump *N’ Grind.R. KELLY 

Cotton Eye Joe.REDNEX 

Hands Up! Hands Up!.ZIG & ZAG 

Surrender Your Love.NIGHTCRAWLERS 

Not Over Yet.. GRACE 


Always Something There... 

To Remind Me.TIN TIN OUT wV ESPIRTTU 

The First The Last Eternity {Till The End).SNiU* 

Any Time You Need A Friend. 

..NEW JERSEY GOSPEL CHOIR 

Freedom.MICHELLE GAYLE 

Your Loving Arms..BIUY RAY MARTIN 

White Cliffs Of Dover.ROBSON & JEROME 


"THE WEDDING ALBUM — ENDLESS 
LOVE” is a new release compiled from 


The DJ Magazine 


Endless Love.UONEL RICHIE & DIANA ROSS 

Only You ..THE PLATTERS 

You Are My Lady..— FREDDIE JACKSON 

What A Wonderful World.LOUIS ARMSTRONG 

Longer....DAN FOGELBERG 

Dream About You.STEVIE B. 

Sometimes When We Touch.DAN HILL 


Bombay Night Of Dreams.OTTMAR UEBERT 

.& LUNA NEGRA 

Shadowgraph.BILL MOORE 

Cyber Space.STEVE HALPERN 

Riverside..ROBERT BONFIGUO 

The Harvest..LORIE UNE 

Simple & Sweet..HILARY STAGG 


One More Tty.TIMMY T. 

My Baby Just Cares For Me..NINA SIMONE 

Just You & Me.CHICAGO 

Love Will Keep Us Together .. CAPTAIN & TENNitlE 
Could I Have This Dance.ANNE MURRAY 

“THE BEST NEW AGE Volume 2” 

from Priority Records follows the 
success of Volume 1 by featuring 
more of the top superstars and hits 
of new age music. Tracks are: 

April Song..JOHN TESH 

Blight Angel.PAUL WINTER 

Silence. RAPlUVa 


Most fOiiipiirtfioMs in iVtnvs tin t fum n 
iH'cause thty hiihnli‘ mostly provt'ii hit tuu ks 
hy superstars tw yet-to-lh’'s troui the f is, or 
abroad. They are Lompilcd hy leading esperts in 
their fieids from around the world. Many oj the 
CDs featured here do not include rnoid hihels 
because they are imports oi ate not widely 
distributed. For infannathn on where you lan 
buy these titles or for u free cataiox of new 
releases call AVC Sebastian — miisu 
distributors speiUili^iix m vat has tutist t l)s 
for Djs at 7:i 1-5290. 
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**TBCE OFFICIAL** 

CD & Instructional dance video package. 
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NEW RELEASE 


HOT LATIN HITS... 
RIGHT OFF THE CHARTS! 


Rhino Records' 

Billboard series 
consists of 
more than 100 
titles in genres 
as diverse as 
pop, R&B, soft 
rock, soul, 
country, and 
dance. Now 
Rhino has 
entered new 
territory with 
the first two 
collections— 
en Espahol— 
of this 

tremendously 
successful 
series: Bill¬ 
board Hot Latin 
Hits, The '80s, 

Vols. 1&2. 

Billboard Hot Latin Hits, The '80s, Vofs. 1& 2, 
document a time when Latin music anthems created 
megastars out of artists such as Franco, Los Bukis, 
Ana Gabriel, Alvaro Torres, and Mijares, laying the 
groundwork for the status that the Latin music 
industry has attained today. Despite the lapse of 
time, tracks such as Yuri’s "Que Te Pasa," Eddie 
Santiago’s “Lluvia," and Kaoma’s immortal 
“Lambada," all of which are included on this series, 
remain firmly on Latin radio playlists across the 
country. 

"The year 1986 marked the launching of Billboard's 
Hot Latin Tracks chart, which provided Latin music 
with unprecedented exposure in the U.S.,” comments 
Jose Garcia, West Coast radio promotions manager 
for PolyGram Latino, "...the ’80s signified a time of 
excitement and energy, which is reflected in the 
upbeat tempos on this compilation." 

Included on both volumes are many of the artists 
responsible for bringing Latin music into the main¬ 
stream. Billboard Hot Latin Hits, The ’80s, Vb/s. 1 & 
2, feature 10 tracks per CD or cassette and are 
available at retail at a suggested list price of $9.98 / 
$6.98 each, respectively. The collections are also 
available through RhinoDirect at (800) 432-0020. j 
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(P In A World Full Of 

How Do \k>u Picic The 

Right One? 



Use \hijr 



The choice will be cleor. With ASHLY equalizers, 
you get the purely musical 'sound' and 'feel' 
that you simply don’t find in onyone else’s EQ's, 
regardless of their bells, whistles and charts. 
Only ASHLY EQ's con give you the sound and 
performance that ASHLY is famous for. Couple 
this with proven ASHLY reliability, and you hove 
the first choice of engineers, contractors and 
consultants the world over. 

For over 25 years, we've made equalizers and 
other components that deliver high-end sound 
while grociously accepting the punishment of 
the rood without uttering a single complaint. 
ASHLY GQX ond MQX Series Grophic EQ's for 
sound-shaping, ond PQX Porametric EQ's for 
fine tuning fit perfectly into all your applico- 
tions. ASHLY EQ's hove all the right specs and 
each comes with our exclusive 5-year, worry-free 
warranty. 

Trust your ears. They'll tell you for equalizers, 
there is only one name: ASHLY. 




GQX Series Graphic Equalizers 

Stereo 15-Bondi Stereo 31-Band, Mono 31'fland 







• 1 


• - 9- !, ■ 


* f • 

. . 


rx...; 


’ 

' ■ -.r’- M;:, ■ 

K ■ T 0 - • 








:J' J i'.. * * ■* 

a 





MQX Series Graphic Equalizers 

Stereo iS-Bond, Stereo SI^Bond, Mono 31-Bond 



PQX Series Parametric Equalizers 

Stereo Seven Bond^ Mono Sev^ n Bond 




for ihc O, 'ue j ^'olcSMona 




ASHLY AUDIO INC., 847 HOLT ROAD, WEBSTER, NY 14580-9103 • TOLL-FREE TEL: 800-828-6308 • TEL: 716-872-0010 • FAX: 716-872-0739 
IN CANADA; GERRAUDIO DISTRIBUTION INC • TOLL-FREE TEL: BB8-462-8346 • IN MEXICO: COMERCIAUZADORA GONHER S.A. de C.V. • TEL: 52 {17) 16-82-00 

VISIT US ON THE WEB; www.ashLy.cofn 







































CROWD PLEASER 


E nvision Records' debut single, 
"The Reggae Twist/' may be on 
its way to becoming this summer's 
most popular DJ party dance craze, 
as well as becoming a classic dance 
party choice by D)s all over the 
world. 

Like the Electric Slide, the 
Macarena and other monster party 
favorites of the past, this new 
Caribbean-influenced summer hit is 
a song and a dance. The song is very 
upbeat and the dance will keep 
everyone on their toes. 

The Reggae Twist line dance, 
choreographed by Jennifer Houston, 
is available on video as part of the 
CD and instructional dance video 
package. The professionally pro¬ 
duced video, while only 7 minutes 
long, is jam-packed with the non¬ 
stop action of dancers doing the 
Reggae Twist. The next few minutes 
shows Houston doing the dance 
step by step, almost in slow motion. 
You and your staff will have no 


The Ultimate Music 
Guide for Mobile DJs! 

Play Somelita.^^ 
WeCanDanceTo 

Since 1982, Mobile Beat's Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist, category, BPM count and year! 

• UPDATED TO INCLUDE MUSIC LISTS AS SEEN IN P.S.W.C.D.T. • 

• Now available ON DISK for just $9.95 additional! • 


To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.O. Box 309, East Rochester, NY 14445 


Categories include: 

Altemative/Modem Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blue/Rap 
R^ae 

Rock and Roll 1970*96 
Slow Songs 1959*79 
Slow Songs 1980*89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955*1969 
Special/Hovelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Ifear 
and BPM! 


LeVs Do The 

This may be 
the soig and dance 
of the summer! 
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problem 
learning this 
dance in 
minutes and 
will be ready 
and able to 
teach this 
energetic dance to 
the interaction-hungry 
party-goers at your next 
wedding reception, party or 
dance. 

Envision, the group, was created by Anthony 
Barletta of Envision Records and Gaspare Valenti of 
Step One Recording Studio. Using original music 
Barletta compiled from previous bands, Valenti trans¬ 
formed alternative rock into pop dance music to create 
the "Reggae Twist" sound. Envision features local 
artists on their singles, giving a new musical definition 
to the term "New York State of Mind." 

The "Reggae Twist" CD and video dance package 
is available now. Call (718) 236-1814 for further 
information or send payment of only $19.95 plus 
$4.95 shipping and handling (N.Y. residents must add 
8.25% sales tax) to Envision Records, 1876-69th 
Street, Brooklyn, NY 11204. 




EMERY & WEBB, INC. 

INSURANCE SINCE 1886 

Proud of the Past,,.Dedicated to the Future 


“Guaranteed” 

lowest rates for the best 
coverage of DJ Equipment 
& Liability Insurance anywhere 
in the industry or your 
membership is FREE! 

(other insurance quotes must be in writing) 

Membership Special 
$ 124*00 * 

Tate valid until 7/21/98 


N.A.M.E. is your 
“Service & Benefits” 
oriented association 

Benefits 

Our Benefits Are Superior to 
Any Other DJ Association 

Service 

We Are There When You Need Us 
(10am- 9pm Mon-Thurs • 10am-6pm Fri) EST 



N.A.M.E 


National Association of Mobile Entertainers 


Excellent group medical insurance plans 
Merchant card services for Visa, Matercard & Discover 
(no quotas, no monthly service fees) 

Discount long distance and 800# phone rates 

Equipment & Music discounts 

Up to date music licensing information 

National networking & referrals 

Free listing on N.A.M.E. web site 

Discount web page design, development and hosting 

And so much more. 

Call Now For Free Info Pack 

1 - 888 - 258-6679 

or e-mail us at NAIVIE@djkj.com 
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WWW NEWS 


• • 


MUSIC IS THE MENU AT JOESGMLLE • • • 


Exposure of talented bands is no longer restricted to 
radio or MTV. Joesgrille.com allows you to decide who’ 
be the next Sheryl Crow, Garth Brooks, or Nirvana 
through the infinite realm of cyberspace. 

Rather than letting big business dictate 
the trends in music, joesgrille.com 
connects you directly with independent 
artists and lets you choose the stars 
of the future. 

Atjoesgril1e.com you can find 
independents’ CDs by tapping into 
an extensive database of informa¬ 
tion that has been growing since 
1995. The innovative "Like Artist 
Search,” and "Detailed Search,” 
can be custon>tailored to your 
individual musical preferences. For 
example, if you are a fan of Sting you 
can input "Sting" into the site's Like 
Artist Search and be presented with a list of 
stylistically similar artists who are distributed by Joe’s 
Grille. Joe’s Detailed Search allows you to search by 
genre (40 styles to choose from, including: instrument. 



hometown, gender, producer, live vs. studio recordings, 
artist name or album title) to give you exactly what you are 
looking for. RealAudio clips are included (no downloading) 
and if you like what you hear, you can purchase 
the music online with a credit card through 
a secured server. 

Most featured CDs are priced at 
$9.95. in addition to independent 
music, Joe’s offers thousands of 
hard-to-find imports and old favor¬ 
ites. By purchasing an artist’s 
music directly from Joe’s, you are 
casting your vote as to which acts 
will be successful. In addition to the 
online CD store, all music can be 
ordered by mail order catalog and a toll 
free number (800) 6884212. 

In addition to alternative distribution and 
college radio, an online radio version of Joe’s 
“blue plate special" can be found atwww.gogaga.com, 
which produces music videos and is a CD Audio and CD- 
ROM manufacturing broker. 


/ 


4 



16 Different Forinats>Available /14 Current Hits On Each CD 


No Subscriptions Needed - Order Only The 


You Want 





*^iiM 




100% Guaranteea Licensed & LegalJH we say so 
on all of our CDs, does your compiMm company? 

Ask Tkem.jr 

CalLttdJpnd |oin the thousands of satisfied 
D|s na^Rlide using Hot Hits CD Compilations. 
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INCREASE YOUR INCOME 
WITH NO ADDITIONAL EFFORT! 

ITS A "NO-BRAINER" WITH THE 



KARAOKE RENTAL SYSTEM 


Make Money While You Work 
Other Gigs With Our Turnkey 
Karaoke Rental System! 


] 


• Add Karaoke To Your Existing 
Lineup. 


• Recover Your Investment In 
As Few As 7 


Rentals! 





( 


in "" 4 



Contact Your Local Music Instrument Dealer Or 

Call 800-788-4487 For More Information 






K) 


r; 



KARAOHi CNTCRTAtT4MFNT 
ni NTTAI tVlTEM 



NE! 



14100 South Lakes Drive • Charlotte NC • 28273 

800-788-4487 www.soundchoice.coiti 



















































CLUB VIEW 



Wonderii^ what music to play this 
summer? Here's something eveiy 
audience still responds to. 


BY David Kreiner 



Summer playlists naturally include more 
island and beach music in the nightly 
music mix, but that's not all. A not-so-new 
but still popular addition to many playlists 
should be 1980s' retro music (1980-1989). 
The popularity of retro is overwhelming. 
Mobiles who play 9- to 18-year high 
school reunions know first hand how 
huge this style remains. And now it is 
catching on at clubs, which are program¬ 
ming entire nights of just 1980s' retro 
music. 

Retro appeals to a much larger age 
audience (21-40) than most genres and 
has a very strong female demographic 
(vital for clubs), but is not limited to one 
geographic area. As the younger crowd is 
just discovering retro, the thirty- and 
forty-somethings are experiencing some 
major nostalgia, and so goes the never- 
ending cycle that explains this style's 
longevity. 

MIXING IT UP 

A night of retro programming includes 
many different musical styles from that 
era, such as: freestyle, bass, funk, electro¬ 
funk, top 40 dance, R&B, rap, old school, 
and alternative rock. It was a decade that 
started with the demise of disco. In the 
early 1980s' we experienced punk rock 
and new wave. In the mid '80s, funk and 
dance made the scene. As we closed in on 
the end of an incredible decade, along 
came alternative rock. 

You have thousands of songs to choose 
from that include such diverse groups as: 
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SOS RETRO PUStrUST 


1. RTF 

2. Vanity 6 

3. Go Gos 

4. Human League 

5. Eddy Grant 

6. Thomas Dolby 

7. Cameo 

8. Zapp 

9. Prince I 

10. Run DMC 

11. Cover Girls 

12. Egyptian Lover 

13. Eurythmics 

14. Blondie 

15. Madonna 


Oh Sheila 
Nasty Girls 
all hits 

Fascination, Don’t You Want Me 

Electric Avenue 
She Blinded Me With Science 

Word Up 
More Bounce 

Wanna Be Your Lover, DMSR, 1999, etc. 

Walk This Way 
Show Me 

Egypt Egypt, Your So Fine, Freakaholic 

Sweet Dreams 
Heart Of Glass 
Lucky Star, Borderline, Everybody, etc. 

PICK THE HITS 

There are dozens of cool multiple-artist CD compilations that have killer 
track listings, which will make programming these nights even easier. 
Here's a short list to get you started. 

Richard Blade’s “Rashback” series volumes 1-6 

“Hit That Perfect Beat" volumes 1-2 on Ogtio Records 

"Just Can’t get Enough" volumes 1-15 on Rhino 

“Living in Oblivion" volumes 1-6 

“Sedated" in the '80s volumes 14 on Capitol 

“Awesome '80s," "Retro ’80s," and “Everything ’80s” from Razor & Tie 


The Gap Band, Pet Shop Boys, Egyptian [x)ver, Oingo Boingo, Trinere, 
B-52s, Madonna, Billy Idol, Michael Jackson, ZZ Top, Cover Girls, Go 
Gos, and hundreds more. 

Doc Gonzalez, entertainment director for Graham Brothers Night¬ 
clubs says, "I see this trend growing larger and larger on a national 
level. In the last year I've seen huge growth and response in this area of 
programming. We operate seven Bellbottoms locations nationwide that 
play nothing but 1980s' retro all night, all week long. Adding retro 
videos brings even more excitement to our concept. We are committed 
to adding over 10 new clubs that will definitely have the Bellbottoms' 
concept in each of our multi-venue operations, in addition to our 
existing Bellbottoms locations. All ages can enjoy this style of music 
and they can be taken on an emotional roller coaster. T he best thing 
about playing retro is the huge level of versatility it offers the program¬ 
mer. You have 18 years of monster hits to play. The key element is 
having fun!" 

I couldn't have said it better myself! 


David Kreiner is the owner of The Source Df Music Supply uud Southern California Music 
Ser\'ice, a nightclub consulting sen'ice. T/ir Source is a fill service music supplier of remixes, 
D/-only CD compilations, and 12"' singles. Call (800) 775-3472 for a free flyer, e-maii: 
scmsrecord&aol or online at www.thesourcefonnusic.com. 



DIREI 



.‘.V: 



SPECIAL EFFECTS 
UGHTING 
PRO AUDIO 


We Are Proud To Offer You 
Some Of The Finest 
Names In The Industry 


AMERICAN DJ MARTIN 
CROWN STANTON 

GEMINI FURMAN 

QSC METEOR 

SELECO DENON 


We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 


We Accept Most Major Credit Cards 

C.O.D. ’S Are Welcome! 


DESIGN CONSUlTAnON 
IS PART OF OUR SERVICE! 


CALL FOR FREE CATALOG 

800-929-2149 


www.western-starlite.com 

:?■ r ^ o c ■: o C: o o • • o 
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WWW.KARAOKETC.COM 


John Doe 

4188 5467 4 


UP TO 9 MONTHS 
NO PAYMENT 
NO INTEREST 




DKkaraoke CD PioiNieen 


iN A 
^A/5. 




Bio Fish Records 


PROFESStONAL aUDIO 


CJ) PiorvieeR RRO O/ 




























Mobile 



Tfie 



Magazine 


Every issue of Mobile Beat 
Magazine is packed full of vHal 
information you need to succeed 
as a Mobtle^lub DJ/KJ. 

716 - 385>9920 


r 


DON’ 
MISS 







Order your Mobile Beat 
BEAR BOOK! 

716 - 385-9920 


-t 



SUKCRIBE NOW & SAVE! 


\ 





». --j 


Name 


Company Name 




Address 




Crtv 

State 

So 


Phone 

E-mail 




Q Visa/Mastercard □ dieck/money order' 
Card# 


Exp. date 


chedione: 

□ 1 year O $23 

C»adaS33(U.S.Iwdi} 

2yearsO(40 
Caidi (SO tanOs) 

□ 3 years & $S5 

Cmdi STS tll.S. hnb) 


Stature. 


’Chfida iMfe piyabte to Mobie But M«gaam. U 5 . funds only OkH U RMte dfinn. fmeu »iK^ 

Mobie But MagBiK is piMsbed 7 tines a yev. Sdisoiie orfw it ■MUMUebuteain MB47 


Don’t Miss a Beat! 

For your sound and lighting gear 
purchases get the Mobile Beat 
Gear Book for informed buying! 


The MB Gear Book is $G.95 

(SIOAIS funds outside US) 

Name 


BEAT 


im n M unsi 
rttnouKiins 


Muatos" 

■ ‘*1- ^ Lt|! 

Kahae 
ttn:!! 

O Ft Ain 



Company Name 





Address 





City 

State 

Bp. 



Phone 

E-mail 





IVIB47 


□ Visa/Mastercard □ clieck/m.o. enclosed 
Card# 


.Exp. date 


Signative. 


Shipping & handling 
included. Please allow 
2-4 weeks tor delivery. 


Mobile 

Beat 

CD 

Sets 


Arailable to qinified DJs In the US only. 


From the foundation collections (Vols^ 1-3) to the Dance, 
Holid^ and Country collections. Mobile Beat CD libraries 
have the music your clients ask for week after week! 

Please send me track listings and ordering information on the foiiowing sets; 

□ Volume 1 (12 cm) □ Volume 2 (12 cod □ Volume 3 (i 2 CflD 


□ Best of Dance (Hens) □ Holiday (i2coi) 


□ Country (12 COD 


MB47 



Call 716.385.9920 to order CD collections by Visa or MasterCard 


I 























































































Mobile Beat Magazine 
RO. Box 309 

East Rochester, New York 14445-0309 



TffeQJfMagazine 


Eveiy issue of Mobile Beat 
Magazine is packed fiiil of vital 
infbfmation you need to succeed 
as a Mobile/Club DJ/KJ. 

71 ^ 8^9920 


Place 

first 

class 

postage 


Mobile Beat Magazine 
RO. Box 309 

East Rochester, New York 14445-0309 



I Order your Mobile Beat 
j GEAR BOOK! 

I 716-385-9920 

---- 


Place 

first 

class 

postage 


Mobile Beat Magazine 
P.O. Box 309 

East Rochester, New York 14445-0309 



MraHaUe to qualfled D Js in the 


































VOLUME 1 

Issues 1-12 


VOLUME 3 

* Issues 25-37 



Best of Dance 

’70s, ’80s & ’90s on 14 CDs 



SEASONINGS 



Exclusive Holiday Coiiection 


Seasonings is the world’s greatest collection of traditional and modem 
holiday fare on 12 CDs. Our digitally-mastered library includes many 
hard-to-find and exclusive selections! 


bootscoohn’ 

Best of Country Dance! 




FOR INFORMATION AND/OR TRACK LISTINGS, CAU 716-385-8920, FAX 716-385-3037, OR E-MAIL MORILEBEAT@AOL.COM 


hirdusef affns this music to be used enl; in conhinclien with professieiial Oi perfesmance or broadcnsl use onty, and are not to be resold, recorded or transferred. 



























SING-ALONG ESSENTIALS 



Part 2 


BY Robert Taylor 



In the last issue, we took a 
quick course in the basics of 
hosting karaoke. However, 
there's more to karaoke than 
the space the editors at MB 
allow me at any one time, so 
this issue's article is a continu¬ 
ation. 

OK, we'v^e already covered 
vital aspects of karaoke, 
including: knowing your 
audience, establishing a 
routine, getting the audience 
warmed up, choosing the 
right music, and how to keep 
the energ}' level up. What else 
it there? Plenty. 

SONG BOOKS 

To start with, it's important to have profes¬ 
sional-looking song books. These books 
should be categorized by artist and title. 
Most often the guests will not remember 
song titles, but they u.sually do remember 
the artists. Sometimes it's reversed. Either 
way, if you have the books organized by 
artist and title, anyone will be able to find a 
song easily. 

Naturally, your song 
books should look good. If 
you work at a club, your 
song books will probably be 
trashed beyond sticky and 
groady. My solution is to 
have two sets. One set for 
private gigs and one set for 
clubs, rhis way you always 
have one set of clean books 
ready to go at a moment’s 
notice. 

Your song books should 
be printed with at least a 
laser-quality printer and 
should have your business 
name, logo and telephone 
number on the front. If you 








really want to extend the life of 
your books, have them plastic- 
coated so you can wipe them 
clean. This also prevents 
tearing. 

WIRELESS MICROPHONES 

You must have a system with at 
least three microphones. 
Wireless mics are a basic tool 
that encourages audience 
participation beyond the DJ/KJ 
booth. They are the number 
one tool for an interactive 
karaoke show. 

By having at least three 
mics, you are covered for any 
scenario. You are never left without a mic. 
If one breaks, there's no need to panic. And 
if two people want to sing a duet you can 
accommodate them. 

Wireless mics also provide a way to give 
the shy, seated types a cliance to perform 
without being on stage. It's only a matter 
of time before these shy first-timers be¬ 
come regular stage hounds. Part of your 
job as a KJ is breaking them in. 


How do you justify to your clients the 
higher fee charged for karaoke 
parties verses standard DJ gigs? 

Just give them the facts: 


It’s an additional service; naturally it costs more, 

It requires additional, costly equipment. 

It takes more work. You are required to be three 
people; DJ, KJ and MC. 


To perform effectively, you may need to contract or 
employ additional talent. 

Karaoke is more than a service; it’s a performance 
and requires more from you. 
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SOUND AND MIXING 

Your guests obviously want to sound their best. 
Whether they're good or not, you can help them 
sound better. Spending an extra minute to adjust your 
system and the music makes everyone look and sound 
good, including you. I'his will help make your per¬ 
formers comfortable enough to concentrate on more 
important aspects of their performance and vocal 
styling. If you don't take the time to adjust your 
system, your good singers may not be so inclined to 
sing later, when the additional energ)' is needed. 

GOOD ASSISTANT 

Part of the "equipment" you need for a great karaoke 
party is a good assistant. It is a definite bonus to have 
someone to help with various chores, like looking up 
songs people request. Oftentimes at a private gig, you, 
as tlie KJ\DJ, do not have time to be an entertainer 
and a librarian. (At a nightclub the guests already know 
to look up their numbers and song selections.) Being a 
librarian at a private gig handicaps your ability to 
entertain. Your time and talent is best spent on effec¬ 
tive timing, presentation, entertaining, announce¬ 
ments and introductions. As a professional KJ, you 
must create the karaoke fun zone that vour clients 

J 

expect. 


TO SING OR NOT TO SING? 

Your successful demonstration positively reinforces tlie 
audience's desire to participate. The old adage that 
you'll scare people away with your gi.)od voice is a 
fallacy. What if your grtvup needs a little lielp getting 
the song back on track when they're miles oftV Believe 
me, they'll welcome guidance. It's not much fun for 
you or the audience to have a lot of three- to four- 
minute bombs during a show. 

If hosting karaoke, you don’t have to be a fantastic 
singer but, you should be able to carry a tune. If you 
can't sing at all, hire an entertainer or assistant wlio 
can. Or take some voice lessons. If you explain to 
people you are a singer in training, it might spur other 
vocally-challenged souls to take a cliance with the mic. 

Karaoke is about giving everyone who wants ti> he 
able to sing like Celine I^ion or I larry Connick Jr. a 
chance to have tlie time of their life. As a KJ, it's your 
responsibility to give everyone that chance and to 
make it an awesome experience. If you incorporate all 
the basic pointers I've provided you with, your 
DJ/KJ company will transform into a full-service 
entertainment company in no time. VV 



Planet Karaoke is your 1 -Stop Karaoke Supersource! 

Sunfly • Pioneer • Music Maestro • DKKaraoke • VocoPro 
Wc have the new VCD players from Nikkodo and Panasonic! 
dust In: Sunfly VCD Karaoke 1-17 and 20 new CDG releases 

Call Today! 


Planet Karaoke Distributors 

800 - 972-2736 

Tel: (941) 498-9080 • Fax: (941) 498-9392 
28441 S. Tamiami Trail, Ste. 210 • Bonita Sprinss, FL 33923 


CALL NOW FOR INFORMATION ON 
NEW RELEASES AND NEW CATALOG! 


Easy transport 
for your CDs? 



4X storage capacity 
over jewel boxes 


Co tu 

lift p://wvvw.ii 111 veil ture.cfiin 
t(» s(T nur oiiliiif catiildgatnl (irder 

]ji ( iiriaild: KKH 1 HOO Mm UTT!! 





LI N I V M N T L? R R 

P.O Box 28398 • Columbus, Ohio 43228 
FAX (614) 529-2110 
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ASE 


ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $35 Per Column Inch (1 3/4”w x 1 ”h) 
All ad copy and payment-in-fuN for the: 

OCTOBER/NOVEMBER ’98 issue #48 must be received by July 10,1998. 

For more information, or to place your ad with Visa or Mastercard, 

CALL: 716-385-9920, fax: 716-385-3637, or e-mail: mobilebeat@aol.com 


GET A 
WEB SITE! 


Wib Sill Dnlm hr MoUls D MJs 

WB PAGES *1060 DESIGN 
CUSTOM GRAPMCS 
PHOTO SCANS 
iowMm,tuiioMyi 


(800) 205-6400 

PARTY BLOCK WEB SERVICES 
www.blockweb.Gom 


'' 9x6 MIXER ’’ 

RACK- $144.95 

^ ^ ^ ^ ^ ^ ^ 

168 CD CASE-$84.95 

^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ 

DJ COFFINS, LP & 
TURNTABLE CASES 

' '1-800-586-7944*“' 
FREE CATALOG 

WOODWORKS-BUFFALO, NY 
'CARPETED CASES AND RACKS' 



Annou ncing! 


WINDOWS 3.1&95 


SHOWBIZ 3.0 
y SHOWDJSC 2.0 

L«Od Trocklng 
Eqijpirent Inventory 
Conioct Monogement 
Froe Mmlc DotoDosa 
FuliV r>*twori(obl* BPW Coumef 

Import E<e»itFoatyi«i Convert l^cvn ottiei 
Ftoxtoto nei:>ortlnq popukv pochooes 
MorPiei MuPp* Toiofili Demo ovoiiobie^ 
FinoftCk# Reporting Pioi many more feoturov 

Entertainment Sotulkins 
(440) 473-2098 WHYROME@APK.NET 


PC SOFTWARE 


ATTENTION DJS 


#1 SELLING QUICK 
WEDDING GUIDE 

fveryfAinj you neeif to 54/ and DO 
to make your wedding a sucms! 

*lntro(luttion *Toosl *First Dante 
•Song Suggestions •Cake Cutting 
•Gorier •And much, much more! 
Send S9.99 + $2.50 sA lo: 

JAMES CIESLINSKI 

PO BOX 7733S, ROCHESTER, NY 14617 



DJ 


DISTRIBIITOIIS 

P.O. Box 45, Williamstown, NJ 08094 

I -800-835-5506 


’’Make Us Your Last Call- WeHi Beat The Price!” 

American DJ, Ampco, Bulbtronics. Chauvel, DJ USA. KLS, Knight. LightCraft. 

L>1c Quest. MBT, Martin. Meteor, Ness, TEl, Visual Effects 
AB International, BBE, BGW, Bi-Amp, Bullfrog. Carver, Denon, Ecler, Fumtan. 

Gem Sound. Gemini. GLl, Grund Speakers, Grundorf. MTX. Numark. Odyssey, Pioneer, 
Ranc, QSC, Samson. Stanton. SoundTcch. Techniques, Ultimate Support. Vestex. 




LOWEST PRICES 
GUARANTEED 



PDR-04 CD RECORDER 

Priced Under $ 1000.00 


CALL TO GET ON 
OUR MAILING LIST! 


BOOK MORE PARTIES 
INCREASE PROFITS 

BE MORE PROFESSIONAL 

Order a 90-min. audio demo taiie 
belonging to a top DJ company in the 
NY tri-state area. Learn the secrets 
of how they became a top DJ company. 
Prolessionally produced and 
narrated. Listen to another 
company's winning secrets to 
success. Every big company has a 
demo tape. Learn how to make yours. 
Only S9.95 -t-s/li 

All nujor credit cards iccipled. 

Make 1968 ttie ytar youmska your move. 
Don't be lelt tn the dutt. Your caB la tree. 

800 - 734-2246 

Gel your enpuy rndy tor ike 2lil century. 



FOAM 
MACHINES 

• S500 ea. or 2 for $900 

• 1 gal foam cone, included 

• Great for bars, private 
parties and colleges! 

Join our network of 
foam parties generating 
up to $2,500/gig! 


Call Bobby K at 
607-562-8406 

www.bobbyk.com 


I 

I 






Big Savings on 
American DJ Products 
$tirect to you! 


We also carry a full 
line of audio & video 
equipment for the 
professional OJ 


Call toll free 
1-888-No-Static 




LJTTorsjs. BArxirsi 


OESICBfVJS CDIXJ 

rs/lAGINJ 


l( 3 l\l 


(BDO) G54-0294 
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KC. UHDIESIILE. 

Over 100,000 Products 
► Pro • Audio 
>Lighting •Lasers 
►Karaoke •FiberOptics 


BUY AT 10% OVER COST! 


800-879-3458 

In: 406-782-3342 
www.montana.com/mcwhole8ate 


USED EQUIPMENT 

•American OJ 3obo Spot It • S90 

•Ashly Fet 500 amp (400w/c) - S500 
•Gemini NX 201 handoeld wireless - SI 40 
•Technics SLPG 1200 CD player - S450 
•Gemini DD54 turntables - $400 / pair 


(419)774-0303 

www.nyte-flyte .com/sales .htm 


WE RE-CONE 


Kill hivt pim lie III Pri, Hone nut hihi SiGiken. 

Tri-State Loudspeaker 
(724) 375-9203 

Mobile Beat 
Boot Scootin’ Country 

Over 240 
Country Dance 
Favorites! 

on 12 CDs 

Now in stock and shipping 
only $S25 
Call now to order 
or to request track listings 

716 •385 • 9920 


'ELECTRON!^ 

BARGAINS ' 

DJ SUPERSTORE! 

••tF WE DON^T HAVE tT... 
THEM YOU OOM^T MEEO tTi" 





DEMON 

GEMINI 

PIONEER 

NUMARK 

RANE 

FURMAN 

DBX BBE 

APHEX 

VESTAX 

GLI 

LI NEARTECH 

MARANTZ 

LITTLITE 


SHOWCASE 

SPI SOUND 

AB POWER 

STANTON 

AMERICAN DJ 

MARTJN 

LIGHTCRAFT 

LYTEQUEST 

NESS 

KNIGHT 

TECHNICS 

MTX BST 

SOUNDTECH 


...and many more! 

CALL US WtTH YOUR BEST PRtCE. 





t -BOO 



- 1 IBS 


OPEN TOES.-SAT. 9AM-OPM E.S.T. 



FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST $21.95 plus s/h ' 
SOUND EXPERIENCE 

PO Box 1484 Woodbrkige. NJ 07095 


<732) 738-4152 

FIRST DANCE 

GOLD/PLATINUM RECORD OR CD 


(Mytfie bedin()U(llyS 2-3weebiinnenktodet^ 
Informotion: (503) 492-2851 (24 hour voice mall 
OrdenONLY: (888) 449-5099 (6-9 pm PSTM-T-W-1H) 

Music Carrying Casis 

•CD's •SoftSleeves * *45'$ •Albums 

• All Wood Lock-corner Construction 

• Carpel (Block or Grey)/Viny] Covered 

• Heovy Duty Horttwoce 

• Removable Lids 



MiMiruouan of Top Umin 
CMorm Cms Smi 1968 


CALI FOR DHAILS 
1 -888-526-4641 


lANING 

mm CUSTOM desksn m 

■ NCORPOflaTEO 

2335 Durand Avo. 
Racino, W1 53403 
fax (414J 598-9091 



PRO S/NG Karaoke 

FtccCatalog;Wotlct‘sl«iigcsi 
liTLI sctcclion AllBraiidsolequipniont 
CD«G.L0'S.Voca1tlimHiators. 
Plavcrs.Spcakets.Mics 
eSP P.O.BOX 1106 
'.flM Brxipcvicw.IL 60455 

1-800-600-8466 



SWITCH 1DTHE 

MUSIC VIDEO 

POWERHOUSE 


k 4 


ZZZzzzap! It's u/iit'! Your 
business, ihai is, when Wolfram is 
your music video scMitee. We offer 
more of what vou want-like 
ei’cryihing. We’ve gol what’s httl. 
Lightning-fast delivery, too, Ii's 
electrifying what 
can happen when 
you call S{M)- 
433-1652. Feel r 
that tingle? Call 

Intenwl iwJdnHii; www.e3iccpc.com/-wolfniiii 

• I«W| /AnMHh V'VApa A* 




Call the Nation's Largest 
One Stop DJ Music Supplier 
for Nightclub & Mobile DJs. 



Over 1,000 12" Singles 
20-I- Remix Services 12'7CD 
100's of DJ Only CD Compilations 
Huge Selection/ Great Service 
Same Day Shipping 
DJ Equipment Sales ^ 


800 - 775-3472 
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CMSU Nightclub 



DJ Training 
& Placement 
Call (800) 266-4700 

for more information. 


THE HOTTER audience partlcipatlon-InteractlveHi 


(^atne 




Creative iMAqiNEEiiiNq 


Winning proiiuct in 
Propinastcr Competition at the 
American Disc Jockey Awards 
in Las Vegas ’98 


800 644 - 3141 

(954)316-6001 

htlp://v.crciit t vei magi nceri ng.com 




PMOJ 


Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hn Fax 716-839-3587 

E-mail rembi£@)buffneLnet wTvw.power house-remix .com 


OWN A PIECE OF HISTORY 

1991 Vintage Mobile Beat: 

Our First Year 


Issue #1 April/May ■ 
Issue #2 June/July ■ 
Issue #3 Aug./Sept. 
Issue #4 Oct/Nov. - 


The premier issue! 

The Duel of the Duals 
- DJ Equipment Directory 
Mobile Lighting 


4 issues only $8 

(s/U free) 


Send diacli ip nomif order !i: 
Motile Beal Migulie 

P.I].Gai309 *£e)tiltchesterJY1444S 


TH« 

Mobile Beat 



REPRINTS 
AVAILABLE 

When your 
clients ask 
“What music do 
you play?” Hand 
them the 
Mobile Beat Top 
200 list! 

A proven marketing piece used by 
thousands of DJs, Mobile Beat’s Top 
200 reprints are sold in packs of 25 for 
just $20, including s/h! 
send check, m.o., or credit card info to: 

Mobile Beat Magazine, PO Box 309, 

E. Rochester, NY" 14445 
or Call (716) 385-9920 



of’97 


SUBSCRIBE NOW & SAVE! Mobllc 




Name 


Company Name 

Address_ 

City_ 

Phone 



State 


Zip 


The 



E-mail 


wl Visa/Mastercard □ dieck/money order 


Exp. date. 


Signature. 


Magazine 

check one: 

□ 1 year @ $23 

Canada $33 (U.$. funds) 

□ 2 years @ $40 

Caiada $50 (U.S. finds) 

□ 3 years @ $S5 

Canada $75 (US. funds) 
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Karaoke Explosioni 


Starr Karaoke 

Authorized Dealer tor UK Karaoke Inc. 
The Leader in Sin^-Ahn}* Entertaimment 


I 



DKKaraoke 


Early Bird Year^End Blow Outs! 


DKK200P CDG Plaver bv Sony—They^re hack in stock iS’DlV! 

P erfect add-on player to anyDlsystem: 

Rapid Cue up time m Multi-function 
timer mOne-touch access remote control! 
mMuch more!! 

This player^QjQ^ when you purchase a set of 96 DKKaraoke CD+G's. 



Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo m Vocal 
maskingm More! 




Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDC Plaver & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Fuil Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 
















» « • 


; CDP-X&400 Single CP Player 
RackKit Availate 


ill 


MOPT-(03 
Fiber Optic Cable 


SONY CPP-XE500 Single CP Player 


Pack Kit Avail^e 


AJote; Cable Goe^ Betuven XE^OO s JE520 




f' « i 

™ I tOZftRT 

[inr 

Rj* 

o 

n 

# i' P 

Sd12 4 

s riiTiTiMi^i* ^ 

■ i 


A/VS-JE520 MiniPisc Player/42ecorder 
Pack Kit Available 


V/SA 


Mast 


Call for Bes.t Prices. 


Scratch Pad - The D J Warehouse 

422 N. f 5t[> Street • Milwajkee. Wl 53233 
Pricec. May Change Witfojt Notice 
















































































I WANTED TO BUY: ■ 

* oil recirlar Fosfti l-ll. Pmsnit n-SN. m. Itcttcs " 
Ino-lliniilllll llKilKliiiBiiijccirO;FiiuifEll’nilti9i | 

I reoiiHtirs: niriiri Cllsai/tlS d rtciriers W . 
Crisin 04 niiiii|i$;auieU[/SCtDrille 5 sncsiMs ItcMcs I 


I SL'IIOm lOlinil Madts. fUrti l!|lifs 
"call Jeffrey ( 914 ) 691 - 


7163 


I 

J 



oke 


Buy at Dealer Cost! 

CDGs as Low as $4.9S 
We carry most brands 
For price fist. See us on Die web 
http://www.karaoke*whole5ale.com 

or call 

Karaoke WTioIesale 


I-888-900-DISC 


Fax; 1-602-864-1884 


www.premier-lighting.com 

90 page cataiog oniine 

WANTED 

1 BPM BOOKS 1 

UGHTS 

DJ Record collections 

1 Call (800) 1 
1 266-4700 1 
1 for free 1 

NEW & USED ' 

Djsco*Rap«Soul •House 
12" sjngles«45s* albums 

WILL TRAVEL FDR LARGE COLLECTIONS 

Buy • Sell • Trade 

• WANT LISTS ACCEPTED • 

• Derby 8 - $99 

• 12" mirror ball - $19 

• Par 64 cans - $25 

21 ST Century Music 

1-800-846-9501 

(201) 641-6610 • fax (201) 641-9309 

1 brochure 1 

FREE CATALOG, CALL 
800 880-0885 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A. V.C. Searches the U.S. and tlie globe to offer you the finest 

in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 

Music, Today’s Hits and “DJ Only” titles. 

For Catalog of over 4,000 various-artist CDs 

with complete track listings send $ 11 to: 

A.V.C. Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order requued 


Call: 973-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 



The D J's Guide 

to Running llJeddings 


VIDEO TRAINING PACKAGE 


The codiplefe, professldoal guide to cdordlnaliiig M^ddlngi ond hosHng 

wedding refepnon parties* 

■ 

• 0o«k I Csifon formi ^ 

; s/A - $9S 


or ORDER fTEMS SEPARATELY: 


• n« Vbho (&0 mbu} - $69 H$2.50 i/i) 

• 7h9 Boct (65 - $t9 -ft5t.50 s/k) 

*11ie Proletslonal Guide te Ceerdfrallng Weddingf ^ 

• CHton forms ^eprlatod cojrlrocfr, 
protofol shoetSf rotopiim qoostfeardrts 
*moT 9 i)-$H*{$tMsA} 

tA.C. & VISA accepted 

Call 800-639-8S86 or S08-660-9J37 



; ftoiaiioisOnliiie-Mstsc^ 


Eile iUt Qo £omfminic 3 tor ye:p 

a: 


3 

H 



4*. i B IJ 


jjgfcllU fe h 1 AWjra om 

^ HvMod 




TURN YOUR 

PARTY 


m 


JNTO AN 





I 



THE CHOICE OF MOBILE DJ’s & KJ’s 


EXPLORE Oim ENTIRE 
CATALOG ON THE WEB AT: 
h ttpUMww. mtations. com 


C^r, 






Montmuy. 



IMUSIC. 

MMSIHO 





MOBII 


r, r 


The Ultimate Resource For Monthly DJ Only & KJ Disc. 
Convenient Autoship Program For All Monthly DJ 4 KJ Disc 
Complete Tracks Listings Of Our DJ 4 KJ Disc Collections. 
Promotional DJ 4 KJ Box Set Packages. 

Search Our Web Site By Title 4 Artist. 

Secure, But Easy Shopping Cart Ordering System. 

Your Satisfaction Is Always Gifaranfeecl. 

Sales: {610) 63T-1779 Fax: (610) 631-1S64 E-Mail: Ralalioiis@aol.com 
Sales /fours; Mon - Thurs; Noon fo 10 pm, Frl: Noon to 6 pm (ED 




te 


Bmi 

BIBiSa 

jy* ^ 


■■ 


EVEMT! 

^Gyro-BaHl 

eVRO-MLL is 

the hottest new 
game to hit 
theD] 

market! This 
interactive prop 

is sure to be a big hit at any event 
PUT A NEW SPIN ON YOUR GIGS! tfs 
easy to assemble, rugged and 
durable. Gyro-Bad comes in hot neon 
colors that look great under black 
l^s. Buy in qty. - 6/$60 (s/h im.) 

“T/i/.v flame is a winner! ” 

— Rozz* Sound Spectrum 


The Party 
Animars 
MultiMedia 
Guide! 





A Million Laughs is a great joke 
book on CD-ROM that helps you find 
the right jokes for your next event 
For Mac/IBM. Just $18.95 (s/h me.) 

DJ Gam es - This 
book is loaded 
with over 90 
gamesfor Professional 
Mobile/Club DJs for all occa^ons. 
Just $19.95 (s/h inc.) 




Buy Both and G«l a Oca! 

R MSon UndB” I “Dt Canies' 

wily $29.95 (s/k inc.) 




Send Check or Money Order to: 

Encore Entertainment • PO Box 404, Roosevelt, NJ 08555 
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SEQUIN 

JACKETS 


SILVER • BLACK 
• GOLD • RED • 

BLUE 

(ONE SIZE FITS ALL) 




QTY. 

s 

1 

2 

3 

4 


PRICE 

$125 

$230 

$315 

$400 


CONGA 

SLEEVES 

(IN STOCK) 

^SOapair 


SILVER 

SEQUIN VESTS 

(AVAILABLE IN LARGE & XL) 

$60 


PLACE YOUR PRE-ORDERS NOW 
AND RECEIVE A 10% DISCOUNT 

1. Leather Jackets 

2. Motown Jackets 

3. Disco Vests 


4 


Supermodel Capes 

(Lycra Capes with Feather Boas) 


5. Multi-Colored 
Sequin Vests 

6. Conga Tops 































































Call Today for a FREE BROCHURE ♦ 215-355-3755 

Coming Soon ■ The Complete Jewish Party CD II 


CD #17 


The Complete Jazz 
Party CD ‘‘Cocktail II” 


$28 


f 


If you enjoyed CD #5 then you’ll love 
our new Jazz Cocktail Disk with over 
70 minutes of Mixed Jazz. 


Jazz Standards 

1. That’s All (v) 

2. Autumn Leaves 

3. Recipe Of Love (v) 

4. But Not For Me 

5. Makin' Whoople (v) 4:42 
Jazz Pop 

6. Unbreak My Heart 

7. Piano In The Dark (v) 

8. Havana 

9. On Broadway (v) 

Jazz Ballads 

10. Someone To Watch Over Me (v) 
11- Embraceable You (v) 

12. Lush Life (v) 

Jazz Instrumentals 

13. Well, You Needn't 

14. Rise 

15. Meet The FI instones 

16. Stolen Moments 
Show Tunes 

17. If I Were A Bell (v) 

18. You Must Love Me (v) 

19. Seasons of Love (v) 


CD #lfl 


The Complete Multi- i 
Cultural Party CD ^ 

$2^ 



This disc will make sure you have at 
least one dance from the most popular 
culture regions around the world. 

1. Hava Negllah (Israel) 

2. Hukilau (Hawaii) 

3. Irish Jig Medley (Ireland) 

4. American Folk Dance Medley (USA) 

5. D’hammerschmledsgsetin 
(Germany) 

6. Rhythms of the Highlife 
(West Africa) 

7. Alunelul (Romania) 

8. El Jarabe Tapatio (Mexico) 

9. 6u Bu Jiao (China) 

10. Batucada Samba (Braz11) 

11. Gerakina/Samiotisa (Greece) 

12. Tanko Bushi (Japan) 

13. Les Saluts (French Canada) 

14. Tarentella (Italy) 

15. Korbushka (Russia) 

16. Gathering Peascods (England) 

17. Savila Se Bela Loza (Serbia) 

18. Tinlkling (Philippines) 

19. Ounantull Music Medley (Hungary) 


CD #19 


The Complete 
Wedding Favorites 


$15 


We have removed all religious refer¬ 
ences to make the tracks appropriate 
for all ethnic & religious backgrounds. 


1. Butterf ly Kisses 

2. Butterfly Kisses 
(Abridged Version) 

3. Daddy’s Little Girl 

4. The Promise of Love 
(Mother to Son) 

5. Daddy 

(Daughter to Father) 

6. Happily Ever After 
(Bride & Groom) 

Bonus Track - 
Butterfly Kisses 
(Sweet 16 Version) 


BUY ALL 3 CD S (017, 018 & 019) FOR $38 


Novelty Party CDs 


“How~To” Videos 


CD1 The Complete Jewish Party CD 
CD2 The Complete Latin Party CD 
CD3 The Complete Novelty Party CD 
CD4 The Complete Traditional Party CD 
CDS The Complete Specialty Party CD 
CD6 The Complete Grand Entrance Party CO 
CD7 The Complete Classic Party CD 
CDS The Complete Cocktail Par^ CD 
CD9 The Complete Miscellaneous Parly CD 
CDIO The Complete Medley Music Party CD 
CD11 The Complete Big Band Swing Party CD 


CD12 The Complete (Best Of) 

Jingles Party CD 

CD13 The Complete Dinner Music Party CO 
C014 The Complete Broadway Party CO 
GDIS The Complete Creative Party CD 
GDIS The Complete Classical Party CD 
INTCD The Interactive Medley CD 
CL#1 Christy Lane’s Complete Party Dance 
Music CD 

CL#2 Christy Lane's “Let’s Do Ballroom" 
CL#3 Christy Lane’s “Country Line Dances” 


VD 1 THE BAR/BAT MITZVAH 

BASIC PRODUCTION VIDEO 
VD 2 CONTEST VIDEO 
VD 3 THE BAR/BAT MITZVAH 

FULL PRODUCTION VIDEO 
VD 4 THE PARTY DANCES VIDEO 
VD 5 THE BAR/BAT MITZVAH 
"PARTY DEMO" VIDEO 
VD 6 THE CREATIVE GAMES VIDEO 



BUY ALk 20 BMP CD'S (1-19 S INTERACTIVE CD) FOR $375 



BUY AU B FOR $250 


TO ORDER CDS 

TO ORDER VIDEOS 

TO ORDER SHOCK PADS 

CD 1 thru CD 9 & CD If thru 18 . .ea. nm 

C010 (2 CDs).set *35®" 

CD 19 & (NT. CD.ea. *15®" 

CHRISTY LANE CDS .. .ea. *20®" 

SPECIALS 

BUY ANY 4 BMP CD'S & GET ONE .. .FREE 
ALL 20 BMP CDs A Interactive CO . .*375®® 
INTERACTIVE CD & VIDEO.*25®® 

DESIGNATE NUMBER & TITLE OF CD'i. 

ADD S4 - SHIPPING & HANDLING. 

If ordofing more than S CD’s plea»iB Add an additionaJ 
S.50 per CQ for Shipping & Handling. PA Residents add 
6% sata^ tax. Philadelphia Raaidants add 7% aaloe tax. 

1. The Bar/Bal Milzvah Basic Production .*100®® 

2. The Contest Video.* 50®® 

3. The Bar/Bat Milzvah Full Production . .*100®® 

4. The Party Dances Video.* SO®® 

5. The Bar/Bal Milzvah "Party Demo" . .* 50®® 

6. The Creative Games Video.* 75®® 

Interactive Video .* 15®® 

7. Corporate Games - Outdoor . - *100®® 

Include 56.00 for Shipping & Handling. 

PA Residents add 6% sales tax. 

Philadelphia Residents add 7% sales tax. 

PADS PER SET 

$4Qoo 

US MAIL .S 4/SET 

UPS REGULAH.$ 6/SET 

UPS 3 DAY .S e/SET 

UPS 2 DAY .$10/SET 

UPS OVERHIGHT . ..$21/SET 

$2 CHARGE FOR EACH ADOITIOHAL SET. | 

S4 CHARGE FOR C.O.D. 

PA Rosidents add 6% sales tax. 
Philadelphia Rosidents add 7% sales tax. 


for mail orders make check payable TO; 

BOBBY MORGANSTEIN PRODUCTIONS 
77 Buck Road, Huntingdon Valley, PA 19006 


CREDIT CARD ORDERS CALL 

(215) 355-3755 


































































WHAIEVER 

mil) 

YOURGIIIS! 



Send us a photo of the 
Custom Painted 
Truck, Van or Trailer you 
use for your DJ or KJ gigs 
and we’ll show the world! 

Hurry! 


We need your photo 
by 7/10/98! 



DJ DAZE by E.BIock 



BIZ CARD 
CONTEST ’99 


Now is Your Chance for 
5 Minutes of Fame! 

Send in your business cards 

for Mobile Beat's 1999 Business Card Contest, 


(January '99 issue). 

Deadline is October 1 6, 1998. 

Send to: 

Mobile Beat Magazine 
c/o Biz Cards 

P.O. Box 309, East Rochester, NY 14445 


Mobile 
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me # I BUSINESS-OPPORTUNITY GUIDf 
FOR DJS AND ENTERTAINMENT SERVKES 

SPINNIN' 2000 explains in detail . . 

• PRO SOUND AND LIGHTING EQUIPMENT 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 

, • MANAGING A DJ SERVICE • TRAINING DJS • CONTRAaS 

I • ADVERTISING YOUR SERVICE • GEHING JOBS 
I • AND MUCH MORE! 

1 VisQ/Mastercord orders 
1 coll 800-892-4060 



ll0J 





Mobile Beat 

PIS110W& 

Conference 


I 

I 









Tropicana Resort & Casino 
January 13 • 14 • 15 1999 


"Ideas are a dime a dozen... execution is eveiyllii^’ 


The Mobile Beat DJ Show & Conferences are always searching for 
new and creative seminar topics that will interest all levels of the 
MOBILE DJ industry. If you are interested, submit a brief summary 
or outline of the topic you feet qualified to handle. The most 
creative, well-thought out seminar ideas submitted may be chosen 
for a future show. For the sake of qualifying the subject matter of 
your choice, assume you are doing the presentation ALONE. While 
this may or may not end up being the case, we tend to favor 
speakers who feel confident enough in a specific field to do this. 
Please note the following: 

Our speakers, with the exception of special presentations, are 
volunteers. National trade shows are unique opportunities to gain 
credibility amongst peers. That credibility is earned after a 
successful presentation. While experience is important, please 
place equal, if not more, emphasis on your proposal than your 
experience. 

At the show, handouts are strongly suggested, and selling of 
one’s product or service is discouraged. We do not wish to 
disqualify participation of those who have vested for-profit inter¬ 
ests in the industry, but there are proven ways to share your 
knowledge without a commercial. 

Send all submissions by mail, fax or online (no phone calls pieasej. 


attn: Mike Buonaccorso 
Mobile Beat Magazine 
P.0, Box 309 

East Rochester, N.Y. 14445 


Fax: 716-385^3637 
E-mail: 

mikeb@mobilebeat.com 
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Courtesy of Dance Music Aulfiocity 



L MADONNA.Frozen (Remixes). 

2. JANET JACKSON.. I Get Loneiy (Remixes)... Vm 

1 HANNAH JONES.%u Only Have To Say %u Love Me.. Arida 


Warner Bros..124/133 

_127 

..127 


4. BYRON STINGIY. 

.... You Make Me Feel.. 

. Nervous . 

.. 128 

5. N-SYHC. 

.... 1 Want Vau Back. 

.RCA_ 

_129 

6. USA STANSfiaO. 

.... I'm Leavin'... 

. Arista. 

.127 

7. MARIAH CAREY. 

.... My All (Remixes) . . ... 

, Columbia 

..126 

8. DEIA VU. 

.... My Heart Wi Go On.. 

. Interhit_ 

_132 

9. ARETHA FRANKUN. 

.... A Rose Is SIBIA Rose (Remixes).... 

. Arista. 

..126 

10. MArailf BROWN. 

Torn. 

. Interhit. 

_128 

IL WAYNE C. 

.... Twisted. 

.ffrr_ 

_126 

12. FIRE ISLAND f/ LOliAffl HOLLOWAY 

__ Shout To The Top.. 

.V2_ 

_129 

aTOWATQ. 

.... Happy.. 

. Elektra. 

.168/117/93 

14. DARIO G. 

.... Sundiyme__ 

. Reprise_ 

_126 

E JIMMY JAMES. 

.... Who Wants To Be Your Lover_ 

, Interhit_ 

_136 

16. RAZOR tr GUIDO. 

.... Do It Again... 

. GrooviEdous.... 

.129 

17. ULTRA NATE. 

.... Found A Cure.. 

. Strictly Rtiytim 

.126 

18. MARTHA WASH & RUPAUL 

.... M’s Raining llllen...The Sequal_ 

. Lo^. 

..134 

19. BIG MUFF. 

.... My Funny Valentine. 

. Snapt .. 

.122 

20. BILLIE MYERS. 

Kiss The Rain. 

. Universal. 

.127 

2L IfANN RIMES_ 

.... How Do 1 live (Dance Mix)_ 

,Cirh_ 

.122 

22. BT. 

.. Remember... 

, Reprise. 

.128 

23. RALPHI ROSARIO f/ dohna BlAHEUf . Take Me Up. 

. UC Music. 

..127 

24. DAFT PUNK. 

.... Revolution 909 ... 

Virgn 

.121 

25. ROBIN S._ 

Midnight..... 

. Atlantic. 

.125 

26. PURE SUGAR . 

Hands To Heaven.. 

, Ceffen. 

.127 

27. WINK .. 

.... 6th Sense__ 

Ovum_ 

__124 

28. OLIVE .. 

.... Outlaw. 

RCA_ 

.135 




taiiA’ft'feltl ladcBaafl-A ■ ■ A fe i i4 m. 


29. MADONNA..RayOfUglit. 

30. A(1UA ..Dr. Jones (Remixes)_ 

3LWAMDUE.Where Do We Co. 

32. SANDY B_Aii't No Need To Hide_ 

31BROOKIYN BOUNCE_The Real Bass__ 

34. DUKE.So in Love WHJi Thu. 

35. SASH_Stay. 

36. HANS_Meet Her At The Love Parade 

37. DA MOB V jocfum brown __ Fun (Remix) 

38. DAZE__Supeihero ... 

39. HYPERTROPHY_Beautiful Day 

40. BRIAN Mcknight .Anytime.... 

4L KAMA^JTRA.Happiness. 

42. TRUNDERPUSS 2000 f/ THEA AUSTIN I Just Wait lb Be Ibur Everytting 

43. KNIGHT BREED.Ibur Love Is Takhg Over.. 

44. MARINA..Drean Lover. 

45. INDHIO.Perfect Day. 

46. ALLURE.All Cried Out (Remix). 

47. USURA..Open Your Mind (Remix). 

48.1AB0UCHE.Ifeu Won't Fonjet Me. 

49.S1AXX--Teniilalion_ 

50. TODD TERRY 17 SHANNON_It's Over Love. 


MavericR_130 

MCA_ 139 

Stiictiy Rhythm.129 

Champion_..... 123 

Edel_136 

4Play..129 

Ultra/fItT..129 

Twisted_128 

Subiminal_125 

Colunhia.134 

Tommy Boy Silver_129 

Meraiy.138/129 

Epk.125 

Priority_127 

Deeper.129 

MRK.131 

Euphoric/UK.....132 

Crave.128 

Inteihlt.128 

RCA_ 136 

Champion.129 

Logic.134 



Abracadabra 

29 

American D| 3, 

n6(BC) 

American Mobile Sound 

2S 

Ashly Audio 

91 

Audio Climax 

10 

Azden 

15 

Bobby Morganstein Productions 

108-109 

Breakthrough Marketing 

76 

Broadway Magic 

51 

BST 

5 

Celebration Event Supplies 

37 

Chauvet 

63 

Colorado Sound N' Light 

81 

Complete Music 

61 

Core Store 

64 

Crown Inti' 

115 (1BC) 

Customware 

41 

D) Power 

79 

D| World 

50 

Envision Records 

90 

ETI Sound Systems 

59 

Farralane 

69 

Freed Inti' 

18 

Gemini Sound Products 

IFC 

Crundorf Corp. 

71 

H & F Technologies 

17 

High Energy Lighting 

53 

Hot Hits 

94 

I'm A Girl D) 

50 

Island Cases 

75 

)ewel Sleeve Co. 

25 

Karaoke Etc. 

98 

Lightcraft 

49 

LyteQuest Pro 

23 

MBT Lighting & Sound 

27 

MTX Professional Audio 

7 

N.A.M.E. 

93 

New Traditions 

85 

Numark 

9 

NVS 

39 

Odyssey 

67 

OmniSistem 

43 

Pacific Supply & Trading (ESO) 

34 

Parts Express 

48 

Peavey 

13 

Pinto Novelty Co, 

55 

Pioneer 

46-47 

Pioneer 

87 

Planet DJ 

73 

Planet Karaoke 

101 

Platinum Records 

T14 

Pro Sing 

77 

Pro Sound & Stage Lighting 

20 

ProDl.com 

32 

PSWCDT Music Guide 

92 

QSC Audio 

31 

R.l. Novelty 

89 

Rising Electronic Inc. 

21 

Rondo Music 

32 

S & M Trunk & Case 

85 

Sherman Specialty 

14 

Sound Spectrum Ent. 

50 

Sound Choice 

95 

Sound Ideas 

69 

Spinnin' 2000 

111 

Stanton 

19 

Starr Karaoke 

105 

TopTone MFC 

33 

Mobile Beat Top 200 CDs 

99 

Univenture 

101 

Upstairs Records 

60 

Vestax 

11 

VocoPro 

82 

wd web.co 

66 

Western Starlight 

97 

Wright Bros. Sound 

65 

X-Mix 

86 


112 


MOBILE BEAT 




































































































































































NIGHTMARES & HISTORIC AFFAIRS 



BY Mark Ashe, Mark's Rolling Dance Revue 


After 19 years and 15,000 parties, my company has 
played everything from small, casual events to galas 
for celebrities and dignitaries (including President 
Clinton). If there's one thing that keeps me enthusi¬ 
astic and excited about performing, it's the people. 
There's nothing that tops working with a client who 
needs me to help pull off some wild and spectacular 
idea. One such person was "Bob," a groom-to-be 
who hired me for a wedding reception. 

When 1 first .spoke with Bob, I almost thought it 
was a put-on. He needed a DJ for his wedding that 


First he explained how he was 
going to get her to the wed¬ 
ding/reception location with¬ 
out her knowing she was on 
her way to her own wedding. 
Virtually everyone in his fam¬ 
ily, the bride ^s family, and 
their co-workers was in on the 


surprise 


was less than two weeks away. While it's not un¬ 
usual for a bride and groom to choose their DJ at 
the last minute, this scenario was a first for me; His 
fiancee knew nothing about the wedding! 

When Bob and 1 met at my office a couple of 
days later, he laid out his plan for the "surprise" 
wedding. He explained that he and his fiancee had 
been engaged for several months, but continually 
ran into conflicts setting a date. He figured if it was 
to happen, it was up to him to make it so. 

First he explained how he was going to get her 
to the wedding/reception location without her 
knowing she was on her way to her own wedding. 
Virtually everyone in his family, the bride's family, 
and their co-workers was in on the surprise. 


His fiancee. Bob relayed to me, is an FMI 
(emergency medical technician) in Holyoke, Mass. 
Two hours prior to the wedding, on a rinirsday 
morning, her station would receive an emergency 
phone call from the Log C^abin Banquet and 
Meeting House in Holyoke. Rob predicted that, as 
she and her co-workers rushed to the scene, she'd 
be expecting and preparing to administer lifesav¬ 
ing measures to a fellow human i>eitig. Wlien she 
arrived, however, she would be met by Hob, tlieir 
families, a few friends and a hairdresser. Boh had 
even arranged for a gown tlie bride liad previously 
been fitted for to be altered and waiting on site. 

When I arrived, moments after the bride, there 
were two ambulances parked in front of the Log 
Cabin with their motors running, 1 could hardly 
believe he had pulled it off. When I walked in, 
there were tears of joy and laughter. The l.ii ide had 
been caught totally off guard. She was even more 
thrilled that her brother had traveled cross-coimlry 
for the morning ceremony. Fhe reception, though 
small and personal, was for me one of the most 
memorable. Thank God for people like Bob wht> 
add a dose of serendipity and the unexpected to 
our profession, 


I 



i 
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and music & remixes on CD & vinyl 



STANTON l■IOMNISISTEM 


GROOVE MASTER 
MATCH PAIR 

...$179.00 


LIGHTING 


MARTIN, OMNISISTEM, MBT, 
AMERICAN DJ, LYTEQUEST 


MARGIN 812 


4 OMNISISTEM 

AUTOSCAN DMX-512 „„„ ^ 

CONTROLLER ...$2,799.0 




m 

/4 


LTD TIME 



SPEAKERS 


JBL, CERWIN-VEGA, 
EAW, SOUNDTECH, 
AND MUCH MORE! 

JBL EON POWER 15 

...$629.00 


AMPLIFIERS 


CROWN, CREST, 
SOUNDTECH, 
JBL, & MORE 


CD PLAYERS 


DENON, PIONEER. 
VEST AX, GEMINI, 
NUMARK 


PIONEER CDJ-500II ...$749.00 


ROLAND 


MC303 


...$599.00 






W mmm 


SP202 


VESTAX 05 PRO 

(SaSO RETAIL) 

...$679.00 


ALSO AVAILABLE 
Q-BERT LIMITED 
05 PRO 


LIQUID LIGHT 
OIL WHEEL 
EFFECT 

...339.00 




SHIPPING 


ic 




www.platinuin-pecorils.coiii 

"No sales lax & free UPS ground shipping 
to contiguous USA for all products in this ad 


OMNI CASE 


TURNTABLE CASES 
STARTING AT $99.00 

SL1200 OMNI CASE 

...$199.00 


l-N 


iaR 

de 


16' 


P80 ...$179.00\ 
PI 00 ...$199.00 


SHURE 


SHURE, AKG, 
CROWN & MORE 



SHURE SM-58..- $109.00 







MIXERS 


GEMINI, VESTAX, 
PIONEER, DENON, 
RANE, MTX, ESO, 
TECHNICS, NEXT 
A.D.J. & MORE 


NUMARK ig20X ... $599.00 


($950 RETAIL) 


GEMINI 



GEMINI CD 9800 

DUAL CD PLAYER ...$799.00 


LJL' mviL 


LIGHTING 


LIGHTQUEST 
LAZER LIGHT 
4.9 MW 
100 PATTERNS 

...$99*95 




CROWN 


3 Yr No-Fault Warranty! 




PB-1 (240W 0 4 OHMS) 

...$569,00 

PB-2 {445W @ 4 OHMS) 

...$619.00 

PB-3 (720W 0 4 OHMS) 

..$799.00 


.a 


id^croum 

!lTPFJH*CH I 






GE 




GEMINI PS-626 
PRO MIXER 

26 DB EQ CUTS 

...$169.00 


TECHNICS 


SL1200MKII 


SL1200 MK3 

...$579.00 

SL1200 MKII LTD 

...$999.00 




Retail and mail order: 104 S.W. 2nd, Portland, OR 97204 (SB3) 222-9168 Fax (SOS) 222-8355 

Retail: SIS E. Pike St., Seanie, WA 98122 (20G) 324-8032 Fax (218) 324-4S63 











































































































































































The most surprising thing about the 
new Crown CE Series isn't the performance. 

It's the price. 


You know Crown's well-earned reputation for reliabil 
Ity and sonic performance,not to mention its superb 
warranty and technical support. You also know that 
Crown hasn't been the most inexpensive amplifier 
available either. But now, with the new CE Series, we're 
bringing Crown performance to a very affordable 
price range. 

Designed and built for professional use,CE Series 
amps are engineered and manufactured by the same 
team that builds our acclaimed Macro-Tech and 
K Series amplifiers. With a focus on the great sound 
and durability that has made our reputation, these 
amplifiers set a new price/performance standard. 

The result is an amplifier series capable of chest¬ 
thumping lows, powering real 2 ohm loads easily and 
running longer under difficult conditions than com¬ 
petitive amps. You'll find front panel level controls, 
useful funrtion indicators, proportional fan assisted 
cooling, comprehensive short circuit protection and 
more. And, to make the amplifier even more flexible. 


we've added a new SST (System Solution Topologies) 
module which allows you to customize the amplifier. 

Plus, your investment in a CE amplifier is backed by 
Crown's unequaled Three Year, No-Fault, Full Warranty, 
Compare the new CE 1000 and CE 2000 head-to- 
head with the competition and hear for yourself why 
Crown is the only serious choice for professionals. 

For more information, call our Fast Facts Fax at 
800-294-4094 or contact us toll-free at 800-342-6939. 

2Q AQ 8Q 
CE1000: 560W 450W 275W 
CE2(K)0: 97SW 660W 400W 
CE 1000 Bridged: 1100W 900W 
CE 2000 Bridged: 19S0W 1320W 
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www.crownauclio.com 
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special effects lighting, audio & entertainment products 


f Tfte WEW 




800 


-6337 


e>mail: info@americand|.com 
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Innovating 

at th e\s Deed of 


of 


LIGHTING 
aneri*cable 
beacons 
belt lights 
black lights 
bubble machines 
chase controllers 
dimming systems 
fog machines 
helicopters 
intelligent lighting 
lasers 

light stands 

mirror balls f 

n e 0 t e c 

par cans 

pinspots 

power packs 

ring beam 

rope light 

snow machine 

special effects 

stage lighting 

stage tape 

stand systems 

strobe lights .3 pi 

touch panels .3ai 

water columns • Bal 


• 0MX-St2 

• 7 colors * white 

• 7 gobos ♦ spot 

• 1 quadra-color 

• X Y Barrel Mirror 
movement 


Tjt. • 

'I . '. 


^ i- 


ProfSH 
• 8x Over 


Dual CO Player 
He search 

B^ng • Pitch control 


iwr"- 


t>rC 


- 




Pre-amp Mixer 

• 3 phono • 6 lines • 3 mics 

• 3 aux > Rotary Kills • 3 zones 
■ Balanced XLR outputs 

• Feather Fader™ 

Crosstader 


AUDIO 

amplifiers / amp racks 
banana phono cartridge 
coffin stands / crossovers 
dB'display / dj coffins 
dual cd players / equalizers 
goose neck lights / headphones 
mic stands / pre-amp mixers 
slip mats / turntables 
wired microphones 
wireless microphones 


f«Wf 






* A^ooo 


Professional Stereo Amplifier 

• 250W per ch, @ 8U 
1050W @ 4U bridged 

* Dual variable speed fans 
- XLR & IM" TRS inputs 
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